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' RTMENT VISION ' . .
- 11?:: ll)): a Premier recognized department for creating leaders in the emerging areas of

Business.

2. DEPARTMENT MISSION -
To develop management professionals to meet the modern industries through

innovative teaching and curriculum.
To groom Post Graduate students to meet future challenges in business and

inculcating innovative Management Practices.

¢ To instill passion for lifelong ’leair‘ning, right ethical valliés to c..bntributfé to ti;e society
3.PROGRAMME NAME : Master of Business Administration
4.REGULATION 2023 (Choice Based Credit System)

S.PROGRAM EDUCATIONAL OBJECTIVES (PEO’s)

PEO 1 - litv- _
1 - Employability: To develop students with industry specific knowledge & skills to




6. PROGRAM OUTCOMES (PO’s)

On successful completion of the programme, the Post graduate students will have:

PO1: Problem Solving Skill: Application of tools & techniques relevant to management
theories and practices in analyzing & solving business issucs.

PO2: Decision Making Skill: Application of analytical and critical thinking models for
data-driven decision making,.

PO3: Ethical Value: Nurture the development of ethical practices in business and work.

PO4: Communication Skill: Be trained in and to practice skills of li~tening, verbal and
non-verbal communications for effective information and knowledge transfer.

POS: Individual and Team Leadership Skill: Ability to be self-motivated in leading &

driving a team towards achievement of organizational goals and contributing effectively to
establish industrial harmony.

PO6: Employability Skill: Foster and enhance employability skills through relevant
industry subject knowledge.

PO7: Entrepreneurial Skill: Equipped with skills and competencies to become a
successful entrepreneur. ' :

PO8: Contribution to Society: Strive towards building and delivering products and
services with a social benefit perspective.

7. MAPPING OF PEOs, POs & PSOs
Programme Educational Objectives “ ; ProgrammeOutcomes
PO | P02 | P03 PO4 | P05 |. PO P07 | POS
PEOI 3 3 e PR e e T 7
PEO2 | 3 3 3 3 2 | 2 | 3 2
PEO3 3 3 | 1 2 2 3 2
PEO4 3 3 3 2 1 2 2 1
PEOS 2 2 3 2 2 1 2 3

(Low 1, Medium 2, High 3)



Credit Calculations _MBA_ Regulations 2023

PG: MASTER OF BUSINESS ADMINISTRATION S
cive. | Subjest 1 11 111 | AY Total CreditL
Area Credits per Semester
1 HM 02 02 : - 04
2 PL 03 05 - " 08 |
3 PC 20 22 08 - 50
4 PE - : 13 - 18
5 OFE/IL 03 03 : - 06 |
6 PD - - 04 - 04
7 PR - : - 12 12, %
Total 28 32 30 12 102
HM I:&‘:::geif;‘z;tso‘:ia] sciences& | pL | Professional Lab
PC I;ro fessional Core ’ OFE /IL Open Elective, Industr1al Lecture Value
o ~ | added courses :
PE | Professional Elective Professional Development In-plant

| PD

rainin g/Internshlp

PR

Project
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SEMESTER -1
COURSE PERIODS PER TOTAL
S.N. CODE COURSE NAME CATEGORY WEEK CONTACT | CREDITS
L T P PERIODS
0 Induction Programme — 2 Weeks - - - - - 0
THEORY
Princi .
’ — rinciples and Practices of PC 3 ) ) 3 3
Management
) PPMBIPC02 | Statistics for Management PC 3 1 = 4 4
3 PPMBIPC03 ‘| Managerial Economics PC 3 1] - % 4 4
4 PPMBIPC04 | Organizational Behaviour PC 3| = - 3 3
5 PPMBIPC05 | Accounting for Managers PC 3 - 2 5 4
6 pPMBIPCO6 | Legal Aspects of Business PC 3. -l 3 3
7 | pPMBIOEXX | Non-Functional Electives “OE/IL F3E - | E 3 3
PRACTICALS
g S Business Communication PL » _ 4 | 4 5
(Laboratory) i Y \
9 ppMBIHMO! | Indian Ethos (Seminar) HM - - 4 4 2
TOTAL| 21 | 2 | 10 33 28
Non-Functional Electives
PPMBI10OEO1 Entrepreneurship Development

PPMB10OEO02

Business Environment




SEMESTER-TI

— | PERIODS PER
e CATEGO WEEK
COURSE COURSE NAME RY TP
SN CODE
THEORY e - - -
1 pPMB2PCO7 | Operations Management : 2
: PC -
5> | vpmmapcos | Applicd Opcrat‘ulnf_liis_cf‘_rc_h_____ . —
—3 | vrmpapcos | Financial Management = = .
- - - -
4 ppMB2PCI0 | Business Analytics -
3 - -
s | ppvB2pcil | Human Resource Management PC
3 - z
6 ppMB2pCI2 | Marketing Management PC
- 2
7 ppMB2pC13 | Business Research Methods PC 3
8 | ppmB20EXX | Non-Functional Elective OE/IL 3 - - 3
PRACTICALS |
9 PPMB2PLO2 *|*Creativity & innovation CopL ) > |4 a
* | (Laboratory)
10 | ppmB26M02 | Business Ethics (Seminar) - v HM - - 4 4
TOTAL| 24 | 1 | 14 39

Non-Functional Electives

PPMB20EO1

Event Manage_fnent

PPMB20OEO02

Industrial psyc;hology

NOTE: in the First & Second semester, students need to choose one elective from the Non-
Functional Elective




1. Students can ta

an take SIX clective sub

2. Students €

PROFESSIO

ke THREE clective sub
jects from any on¢ Sectoral specialization

OR

NAL ELECTIVES (PE)
jects from TWO functional specializations

PERIODS PER o
i CATEGOR WEEK BNl icr o5
AME
COURSEN Y .| v | » | PERIODS bt
—
Specialization: Human Resource Management (6)
- e _e= =
“’”T'/ Industrial Relations and Labour _ _
1 PPMB3PEOL | [ ooiclati PC 3 3
egislations
Strategic Human Resource
2 | PPMB3PE02 & PC 31 - ) 3
Management
Talent acquisition and PC
3 PPMB3PE03 3 = L 3
‘ Management
| Reward and Compensation = |, ~ PC
4 PPMB3PE04 s e 35k - : £ 3
Management ik
5 pPMB3PE0S: | People Analytics PE 3 - - 3
Organizational Design Change e ) 4
6 PPMB3PE06 : [ . B '
and Development #EE 3 3
N PERIODS PER
o. | COPE g T N CATEGORY |-, CONTACT | CR
L| T| P | PERIODS
Specialization: Marketing Management (6)
1 PPMB3PE(7 igi "
Digital Marketing PE 3 i ] -
2 PPMB3PE08 | Servi :
rvices Marketing PE 3 ] ; ;
3 ppMB3pEQ | [ntegrated Marketing
Communication PE 3 . s 3
4 pempsperg | L roduct and Brand
Management PE 3 . 3
5 PPMB3PEIl | Retaj ]
etail Marketin
) & PE 3 . 3
PPMB3P — | 5
El12 Consumer Behavior
PE 3 } g

SR ELEEN



PERIODS PER

WEEK TOTAL
SNO | COURSE CODE COURSE NAME CATEGORY CONTACT | CREDITS
: Ll Tl p PERIODS
| | Specialization: Analytics and Systems (5)
I PPMB3PELS Data Mmmg for Business PE 3 : ) 3 3
’} Intelligence
o2 BPMBIPEL4 Decp_Leammg and Artificial PE 3 ) ) 3 3
] Intelligence
11 3 PPMB3PE15 | Enterprise Resource Planning PE 3 - - 3 3
[ 4 PPMB3PEI6 | Python for Data Science PE 3 - = 3 3
5 PPMB3PE17 | Social Media Web Analytics PE 3 - e 3 3
PERIODS PER
COURSE WEEK TOTAL
S.N CODE _ COURSE NAME CATEGORY CONTACT | CREDITS
o. ey L .| T Pl PERIODS
Specialization: Financial Management (7)
I — Security Analysis and Portfolio PE 3 ) ) 3 3
Management '
- - ] :
5 . Banking and Financia seI:Yi?:és _PE. 3| 3
Management -
3 PPMB3PE20 | Financial Derivatives PE_ 3 - F 3
4 PPMB3PE21 | International Finance - PE 3w - - 3
5 PPMB3PE22 | Financial Modeling PE 3 - - 3 3
6 PPMB3PE23 | Corporate Finance PE 3 - - 3 3
7 | PpMB3PE24 | Financial Markets PE 3| - | - 3 3




_

PERIODS PER

" WEEK TOTAL
RSE NAME CA CT
cov L | T| P | PERIODg
\
Specialization: Operations Management (0) :
« 4 - e
"—’T’/— Logistics and Supply Chain PE 3| - - 3
I BEMBSEEL Management =20
) PPMB3PE26 Quality Management PE 3 - - 3
Product Design and PE 3 : ) 3
3 PEBARES Development %
4 ppMB3PE2S | Supply chain Analytics PE 3 - . 3
3 PPMB3PE29 Lean Manufacturing PE 3 - 2 3
6 ppMB3PE30 | Industry 4.0 PE 3 - - 3
=
r PERIODS PER o
SN ngng :  COURSENAME  CATEGORY ————— CONTACT

Sectoral Specializatio

n: Logistiés & suﬁply chaih Management

| PPMB3PE31 SUpD l.y ?Chain Congepts af.ld . PE. L3
: Plannmg : ; b
2 PPMB3PE32 | Sourcing and Supply = 3
Management
3 ppMB3pEss | Supply Chain Inventory ™ 0 i | |7 PE L L) g D i 3
Management
4 PPMB3PE34 | Supply Chain Information PE 3 - - 3
System
5 PPMB3PE35 | Transportation And Distribution PE 3 - - 3
Management
6 PPMB3PE36 Reverse And Contract Logistics PE 3 - i 3
7 PPMB3PE37 Containerization and Allied PE 3 - - !
Business
8 PPMB3PE38 | Exim Management PE 3 3
L 9 PPMB3PE39 Fundamentals Of Shipping PE 3 ) ) 3




PERIODS PER TOTAL
WEEK
SN ng]‘;gE COURSE NAME CATEGORY CONTACT | CREDITS
0. L| T| p | PERIODS
Sectoral Specialization: Infrastructure & Real Estate Management
Infrastructure Planning Scheduling
1 PPMB3PE40 | .14 Control PE 3 - - ) 3
Contracts and Arbitrati
) PPMB3PE41 = S IDINESn PE 3 - - 3 3
Disaster Mitigation and
3 PPMB3PE42 | ———— PE 3 - - 3 3
Urban Environmental
4 PPMB3PE43 Management PE 3 - - 3 3
Smart Materials, Techniques and
5 EFMB3PERS Equipment’s for Infrastructure PE 3 B ) 3 3
Strategic Airport Infrastructure
6 PPMB3PE45 Management PE 3| - - 3 3
Real Estate Marketing and
7 PPMB3PE46 | \r agement e PE 3 - - 3 3
Infrastructure and Real Estate 7
8 PPMB3PEAT, Entrepreneurship PE N 3 3
Valuation of Real Estate and
9 PPMB3PEAS; | 11 frastructiiie Assets PE . 3 3
_ PERIODS PER TOTAL
S_N £ - \\ \x \ i w,\\ z\-WEEK g .,? ;{
0 ng];EE COURSE NAME CATEQORY : CONTACT CREDITS
: - T PERIODS
Sectoral Specialization: Tourism Mana ement' ~ i
P g ‘ {
Tourism Principles and Practices
1 PPMB3PE49 P PE 3 - - 3 3
| t
2 PENB3PESD Travel Managemen PE 3 _ ] 3 3
Tourism Geograph
3 PPMB3PE51 grapiy PE 3 - - 3 3
d Herit
@ PENEBPES? Culture and Heritage PE 3 i g 3 3
- 3 ndi
5 PPMB3PES3 Tourism Products in India PE 3 ) ) 3 3
Accommodation and House
6 PPMB3PES4 | K eeping Management PE 3 - - 3 3
7 PPMB3PESS Trave?l Media and Public PE 3 ) ) 3 3
Relations
Tour O ti
8 PPMB3PE56 our L perations PE 3 - - % g
9 PEMESEE S Medical Tourism PE 3 ) ) 3 3




|
|

SEMESTER -1

TICES OF MANAGEMENT LTy

PRINCIPLES AND PRAC % (

~ 7E
RSE OBJECTIY : , .
familiarize the students to the basic concepts of management in orde,

Factiv is coursc is (o . ) ) :
The objective of this ation functions, and in understanding the complexity and wide vari

aid in understanding how an organiz

. ’ : ¥
of issues managers face In today’s business firms.

ONIT T INTRODUCTION TO MANAGEMENT

Organization- Management- Role of managers- Evolution of management thought- Organization anq th
environmental factors- Managing globally - Strategies for International business.

—_—

e
UNIT Il PLANNING

Nature and purpose of planning- Planning process- Types of plans- Objectives- Mmging
Objective(MBO) strategies- Types of strategies — Policies — Decision Making- Types of decjg
Decision making process- Rational decision making process-Decision making under different conditig

UNIT Il ORGANISING bt | . 25 B
Nature and purpose of organizing- Organization structure- Line and staff authority- Departmentation
- Span of control- Centralization and décentrallféatiqﬁﬁ ’Delegati_on of authority- Staffing- Selection
andRecruitment—Careerdevélopment-_Careerstagés"-’T'raining-_Performance:appraisal. "

UNIT IV DIRECTING

Managing people-Communication-Hurdlesto eifecﬁivecorr}mu11jcation-Qrg’an_izationculture;eElementsand
types of culture — Managing cultural diversityi_ . .

UNIT V CONTROLLING

Process of controlling-Types of control- Budgétary and 'non-bﬁ('igete‘ir;};‘;(:;;)'ﬁ%l"(:)l"steéhfvliCiUes — Mana
productivity — Cost control- Purchase control- Maintenance control — Quality control- Plan
operations. o

L ' TOTAL: 45 PERI(
| COURSE OUTCOMES:

I Thestudentsshouldbeabletodescribeanddiscusstheelementsofeffectivemanagement
2. Discuss and apply the planning, organizing and control processes,

3. Describe various theories related to the development of leader
team work and effective communication

4. Communicate effectively through both oral and written presentation,

ship skills, motivation techniques,




[ TEXTBOOKS:

1. Harold Koontz and Heinz Weihrich, Essentials of management: An International & Leadership
Perspective 10 th edition, Tata McGraw — Hill Education, 2020.

REFERENCES:

1

Andrew]. Dubrin, Essentials of Management, Thomson South western, 9" edition,2020.

2. Samuel C. Certoand Tervis Certo, Modern management: concepts and skills, Pearson education, 12
edition, 2021.

3. Don Hellriegel, Susan E.Jackson and John W.Slocum, Management-Acompetency-based
approach,Thompson South Western, 1 1%edition, 2020.

4. Heinz Weihrich, Mark V Cannice and Harold Koontz, Management-A global entrepreneurial
perspective, Tata McGraw Hill, 13" edition, 2020.

5. Stephen P.Robbins, David A.De Cenzo and Mary Coulter, Fundamentals of Management, Prentice
Hall of India, 2020

WEB REFRENCES: b

1. https://open.umn.edu/opentextbooks/textbooks/34 3

2. https://openstax.org/details/books/principies-manégement ;

3. https://open.umn.eduw/opentextbooks/textbooks/693

4. https://open.umn.edu/opentextbooks/textbooks/34

NPTEL/ SWAYAM/ MOOC REFERENCE:

1. NPTEL: Principles of Management, Prof. M;P.\éGanesH;III":Hyderql;ad.




STATISTICS FOR MANAGEMENT

on making.

E .

OURSE OBJECTIY — _—

g’o learn the applications of statistics 1N business decist
UNIT1 INTRODUCTION

and rules for pmbabili(y, Baycs thcorem, and random variables, PrObability dismbu
d = ti

Binomial, Poisson, Uniform and Normal distributions.
DISTRIBUTION AND ESTIMATION \

sling distribution of mean and proportion, sampling s |
cters of large sample and smal| samp| Nigy
5,

Basic dcfinitions

UNIT IT SAMPLING
ampling distributions, saniyj

Introduction to § ' .
1d interval estimates for population param

cstimation: point at

determining the sample Size.
UNIT Il TESTING OF HYPOTHESIS - PARAMETIRC TESTS . |
Hypothesis testing: one sample and two sample tests for means and proportions of largm

test), one sample and two sample tests for means of small samples (t-test), F-test for two sample
Standard deviations. ANOVA one and two way

N
|

e

Z

|
|

[ENIT [V NON-PARAMETRIC TESTS \]

Chi-square test for'single sample standard deviation. Chi-square tests for.independence m

goodness of fit. Sign test for paired data. Rank sum test. -Mann — Whitney U test and Kruskal Wallis teg
Gy s : & {

sample run test.
WNIT V CORRELATION AND REGRESSION -
: |

‘Correlation — Coefficient of Determination — Rank Correlation —Re gfession — Estimation of Regre\s":
Method of Least Squares — Standard Error of estimate. ’ Slon]{
[ COURSE OUTCOMES:
1. To facilitate objective solutions in business,décision makmg ——
2. To understand and solve business problems. S O
j. To apply statistical techniques to data sets, and correctly interpret the results
- To develop skill-set that is in demand in both the research and business environments

| TEXTBOOKS:

LI N.D. Vohra, Business Statistics, Tata Mc Graw Hill. 2020
REFERENCES: — —
I. Richard I. Levin, David S. Rubi i

. ) . Rubin, Masood H.Siddiqui i - : s !
Pearson Education, 8th Edition, 20119 Siddiqui, Sanjay Rastogi, Statistics for Management,

2. Prem. S. i
AN aﬁ:fvl:,aln;r;}:lu?tqry Statistics, Wiley Publications, 9th Edition, 2020

4. David R Andersl(])n Dae]]aj'a Rego, Statistics for Management, Tata Mc,Graw i-Iill 5t Edition 2020.

Statistics for business ) IE”S . SW‘?CHC}’, Thomas A Williams, Jeffrey D.Camm james J.Cochran,
economics, 13th edition, Thomson (South - Westem)’Asia Singapore,ZOZl'Q
/

" TOTAL: 60PE

REEE TSNS S SN SR A SRR L

WEB REFRENCES:

L. https://statistics.laerd.com/statistical /

2. http://www tical-guides/descriptive-inferential-statist]
.stat.uﬂ.edu/~aa/amcles/agresti_hitchcock 2081662321 SHEESICE

i

g
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¥
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LTPC
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PPMB1PC03 MANAGERIAL ECONOMICS

COURSE OBJECTIVE

To introduce the concepts of scarcity and efficiency; to explain principles of micro economics relevant to

managing an organization; to describe principles of macroeconomics to have the understanding of economic
environment of business.

UNITI INTRODUCTION 12

Managerial Economics — Meaning, Nature, Scope- Fundamental concepts of Managerial Economics - The
themes of economics — scarcity and efficiency — three fundamental economic problems — society’s capability —

Production possibility frontiers (PPF) — Productive efficiency Vs economic efficiency —economic growth &
stability — Micro economies and Macro economies.

UNIT I CONSUMER AND PRODUCER BEHAVIOUR 12

Market — Demand and Supply — Determinants — Market equilibrium — elasticity of demand and supply —
consumer behaviour — consumer equilibrium —Approaches to consumer behaviour —Production —Short-run and

long-run Production Function — Returns to scale — economies Vs diseconomies of scale —Analysis of cost —
Short-run and long-run cost function.

UNIT I PRODUCT AND FACTOR MARKET =~ i »fi‘ £ B 12

Product market — perfect and imperfect market — different market structures —Perfect competition —
Monopoly-Monopolistic Competition — Oligopoly- Firm’s equilibrium and supply — Market efficiency —factor
market — Land, Labour and capital — Demand and supply — determination of factor price —Price — Meaning,
Types of Pricing.

UNIT IV PERFORMANCE OF AN ECONOMY MACRO ECONOMICS 55 12

Macro-economic aggregates — Circular flow of macroeconomic activity, — National income determination—
Aggregate demand and supply — Macroeconomic equlhbrlum Components of aggregate demand and national
income — multiplier effect — Fiscal policy in theory.

UNIT V AGGREGATE SUPPLY AND THE ROLE OF MONEY 12

Unemployment and its impact — Okun’s law — Inflation and the impact — reasons for inflation — Demand Vs
Supply factors —Inflation Vs Unemployment tradeoff —Phillips curve, Money market- Demand and supply of
money — money-market equilibrium and national income — the role of monetary policy.

TOTAL: 60 PERIODS

COURSE OUTCOMES:

1. To introduce the concepts of scarcity and efficiency;

2. To explain principles of microeconomics relevant to managing an organization m
3. To describe principles of macroeconomics

4. To have the understanding of economic

environment of business.

5. Tostudy about the policies that regulate economic variables




TEXTBOOKS: ' : s . )
1. Paul A. Samuclson, William D. Nordhaus, Sudip Chaudhuri and Anindya Scn, Economics,
22nd edition, Tata McGraw Hill, New Delhi, 2021

REFERENCES:
1. N. Gregory Mankiw, Princi
2. Richard Lipscy and Alec Chrystal, Economics,

q
j

ples of Economics, 1 {thedition, Thomson learning, New Delhi, 2021 :
{ 3thedition, Oxford, University Press,New Delhj, 202(‘;
15t edition, Pearson, Education ,Asia, Ney,

3. Karl E. Case and Ray C. Fair, Principles of Economics,
Delhi, 2021. ‘

%

WEB REFERENCES i
1. https://www.cfainstitute.org/-/media/documents/support/programs/cfa/prerequisite-economicsm
demand-and-supply-analysis-intro.pdf ;

2. https://wmv.investopedia.com/tenns/b/business-economics.asp _‘
3. https://books.google.com/books?id=hNJ98ZCYHEEC&dq=manageria1+economics+deﬁnitions&pg;‘]

—_—

NPTEL/ SWAYAM/ MOOC REFERENCE:
1. NPTEL: Managerial Economics, Prof. Trupti Mishra, IIT BOMBAY

ST TR oy A R T e G et o 1

i S R P TR Y DY R
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PPMBI1PC04 ORGANIZATIONAL BEHAVIOUR

COURSE OBJECTIVE

The objective of this course is to provide an overview of theories and practices in organizational behaviour
in individual, group and organizational level.

UNIT I: FOCUS AND PURPOSE 9

Definition, need and importance of organizational behaviour — Nature and scope — Frame work —
Organizational behaviour models.

UNITII INDIVIDUAL BEHAVIOUR 9

g

,'....;4_
L T

Personality — types — Factors influencing personality — Theories — Learning — Types of learners — The
learning process— Learning theories, Attitudes — Characteristics — Components — Formation —
Measurement-Values. Perceptions—Importance-Factors influencing perception — Interpersonal
perception — Motivation — Importance — Types — Effects on work behavior.

UNIT III - GROUP BEHAVIOUR 9

Organization structure — Formation — Groups in organizations — Influence — Group dynamics
—Emergence of informal.leaders and working norms — Group decision making techniques —
Teambuilding-Interpersonal relations—Communication—Control.

UNITIV — LEADERSHIP AND POWER 9

Meaning— Importance — Leadership styles Theories —Leaders Vs Managers — Sources of power
— Power centers — Power and Politics.

G e e B AL Bt e e L T R Sy e

UNIT -V: DYNAMICS OF ORGANIZATIONAL BEHAVIOUR 9

e

Organizational culture and climate — Factors affectlng orgamzat1ona1 chmate — Importance. Job

| satisfaction — Determinants — Measurements — Influence on behavior. Organizational change —
| Importance — Stability Vs Change — Proactive Vs Reaction change — the change process —
| Resistance to change — Managing change. Stress — Work Stressors — Prevention and Management
| of stress —Balancing work and Life. Organizational development — Characteristics — objectives.

TOTAL: 45 PERIODS

[ COURSE OUTCOMES:

Students will have a better understanding of human behavior in organization. They will know the
| framework for managing individual and group performance.

| TEXTBOOKS:

1. Stephen P. Robins, Organizational Behavior, PHI Learning/ PearsonEducation,Edition17,2020

(Global edition)




w Hill, 19"Edition,
,4th Edition, Tata Mc GrawHill,2020

achtolearnin gandteaching_cengag
&

REFERENCES: .
1. Fred Luthans, Organizalional Behavior, McGra

2. Mc Shanc &Von Glinov,OrganisnlionachImviour
3. Nelson, Quick, Khnndclwul.ORGB—Amnnovatlvcappro

4" edition.2021 o i
4. Ivanccvicl1,Konopaskc&Mahcson,OranismionalBchaviour&Managcmcnt,7 'edition, TataMcGray, |
Hill,2020. 4
5. Udai Pareek, Understanding Organizational Behaviour, 6" Edition, Oxford Higher Education}‘
2021. b

6. Jerald Greenberg, Behaviour in Organization, PHI Learning. 15"edition. 2020.

WEB REFERENCES

1. https://www.gsb.stanford.edu/facu]
2. https://library.cbc.edu/orgbeh/websites.

avior

ty-research/faculty/academic-areas/organizational-beh

NPTEL/ SWAYAM/ MOOC REFERENCE:
1. NPTEL: Organizational Behaviour, Prof. M.P.Ganesh, IIT Hyderabad.
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LTPC
r— PPMBI1PCO05 ACCOUNTING FOR MANAGERS

3024

COURSE OBJECTIVE

Acquire a reasonable knowledge in accounts analysis and cvaluate financial statcments.

UNITT INTRODUCTION TOACCOUNTS 12

Introduction to Financial, Cost and Management Accounting — Generally accepted accounting principles—
Double Entry System — Preparation of Journal, Ledger and Trial Balance Preparation of Final Accounts:

Trading, Profit and Loss Account and Balance Sheet,

Practical exercise session using “Tally”. 1. Company creation, creating groups. 2. creation of ledgers &

S ) Ll |,

vouchers.
UNIT II ANALYSIS OF FINANCIAL STATEMENTS 12
Financial ratio analysis, Interpretation of ratio for financial decisions- Dupont Ratios — Comparative
statements - common size statements. Cash flow and Funds flow statement analysis.
Practical exercise session using “Tally”, 1.Creating Financial statements & analysis

12

UNIT - IIT COST ACCOUNTING

Cost Accounts — Classification of costs — Job cost sheet — Job order costlng, Activity Based Costing, Target
Costing. Marginal Costing and proﬁt planning — Cost, Volume, Proﬁt Analysis — Break Even Analysis.

Practical exercise session using “ Tally
2.Preparing cost sheet preparing costing techniques and Application of GST

UNIT - IV BUDGETING AND VARIANCE ANALYSIS ‘: 12

Budgetary Control — Sales, Production, Cash flow, fixed and ﬂex1ble budget - Standard costmg and Variance
Analysis — (excluding overhead costing) —Accountlng standards and accountlng dlsclosure Practices in India.

Practical exercise session using advance tools in MS excel: preparing revenue management and portfolio

selection, Preparing final accounts with adjustments

-

UNITV ACCOUNTING IN COMPUTERIZED ACCOUNTING 12

Significance of computerized accounting system — Codification and grouping of accounts —Maintaining the

hierarchy of ledgers — Prepackaged Accounting software

Practical exercise session using “tally
1. Creating journals credit and debit notes, Preparing trial balance and final accounts.

TOTAL: 60 PERIODS

COURSE OUTCOMES

1. A thorough grounding of financial accounting concepts

2. Preparation of financial statement analysis

3. Understand the management and cost accounting techniques

4. Apply the management and cost accounting techniques for decision making

5. Assess the accountancy standards of practices in India

0}



\

TEXTBOOKS: ' ' S |
1.S N Maheshwari, Suncel Mahcshwari & Sharad K Maheshwari Accounting for Management, Vikas

4™ Edition, 2018 ' _ . - ;
2.R.Narayanaswamy, Financial Accounting : A Managerial Perspective, PHI Learning, New Delhi, 6ty

Edition 2017.

S

REFERENCES:
1. Uma Kapila, Indian Economy since Independence, Academic Foundation, Gaziyabadh,2021 R
2. C.T.Horngren, Gary L. Sundem, Jeff O. Schatzberg, and Dave Burgstahler, Introduction to Manageq

Accounting, Pearson, 20th Edition, 2021.
Mark Hirshey, Economics for Managers, 2007, Thomson Learning.

&#

—_—

WEBSITE REFERENCE:
1. https://www.accountingtools.com/articles/2017/5/1 5/basic-accounting-principles T
2. https://www.drnishikantjha.com/booksCollection/Accounting for Management_ for MBA .pdf

3. https://www.profitbooks.net/what-is-depreciation

NPTEL/ SWAYAM/ MOOC REFERENCE:

1.MOOC: Finance for Managers :IESE ‘ B i
2.NPTEL: Introduction to Management Accounting Dr.Varadaraj Bapat,.IIT B‘:(“)mbay .
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PPMBI1PC06 LEGAL ASPECTS OF BUSINESS ;‘ To I;g
COURSE OBJECTIVE

The objective of this course is to familiarize the students with various laws rclating to business and Certain

Corporate bodies that will help them to refine their understanding of how law affects the different aspects of
business

UNIT I: COMMERCIAL LAW

THE INDIAN CONTRACT ACT 1872

Definition of contract, essentials elements and types of a contract, Formation of a contract, breach of
contract and its remedies, Quasi contracts - Contract of Agency: Creation and types of agents, Authority

and liability of Agent and principal, Rights and duties of Principal and Agents, termination of agency. -
Cases

THE SALE OF GOODS ACT 1930 Nature of Sales contract, Documents of title, risk of loss,
Guarantees and Warranties, performanceof sales contracts, Rights of an unpaidseller.- Cases

NEGOTIABLE INSTRUMENTS ACT 1881: Nature and requisites of negotiable instruments. Types

of negotiable instruments, liability of parties, holder in due course, discharge of negotiable instruments.
Cases

UNITII COMPANY LAW AND COMPETITION ACT : % 9

COMPANY ACT 2013 Major principles — Nature and types of companies, Formation, Memorandum
and Articles of Association, Prospectus, Power, duties and liabilities of Directors, winding up of
companies, Corporate Governance.- Cases

Competition Act 2002 - Introduction, Deﬁnitions, Enquirywinto CertainvAgreemen‘ts‘( and Dominant

Position of Enterprise and Combinations. - Cases

UNIT III - INDUSTRIAL LAW : .0 9

An overview of Factories Act - Payment of Wages Act - Payment of Bonus Act - Industrial Disputes
Act. ' ' PR

UNIT IV - CORPORATE TAX & GST 9

Corporate Tax Planning, GST: Introduction, Objectives, Classification, Levy and collection of GST,
Input tax credit, Computation of GST Liability, Registration, Tax Invoice, Credit & Debit Notes,
Electronic Way bill, Returns, Payment of taxes including Reverse Charge.

UNIT - V: CONSUMER PROTECTION ACT AND INTRODUCTION OF CYBER LAWS 9

Consumer Protection Act — Consumer rights, Procedures for Consumer grievances redressal, Types of
consumer Redressal Machineries and Forums- IT Act 2000 and 2002, Cyber Laws & Cyber crimes, IPR
Intellectual Property Laws- Introduction, and Filing of Patent Applications, Rights from Patents,
Infringement of Patents, Copyright, Infringement of Copyright, Civil Remedies for Infringement.—
Trademarks, Right to Information Act, 2005.

TOTAL: 45 PERIODS

o8
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COURSE OUTCOMES: Joning various contracts and
| Understand the fundamental legal pr inciples in developing variou

commercial laws in the business wor 1d o { clements of Corporate Governance
2. Identify the common forms of business associations an

ironment
3. Develop insights regarding the laws related to industrial envir

f corporate tax and GST
4. Ability to understand the fundamentals o e
onmen
5. Understand the role of consumer rights, IPR and cyber laws in the modern ment

TEXTBOOKS:
1. N. D. Kapoor, Elements of M

ercantile Law, Sultan Chand and Company, India, 40" Edition, 20223

REFERENCES:
1. Akhileshwar Pathak, Legal Aspects of Business, Tata McGraw Hill, 10th Edition 2012.
Sinha P.K, Dr. Vinod Singhania, Text Book of Indirect Tax, Taxman Publication, New Delhi

Taxmann, GST Manual with GST Law Guide & Digest of Landmark Rulings, 13th Edition, 2021 1
Dr. Vinod K. Singhania, Direct Taxes Planning and Management, 24th, 2021.

VoA W

24% Edition 2021.

Richard Stim, Intellectual Property- Copy Rights, Trade Marks, and Patents, Cengage Learning, 1
!
5

WEBSITE REFERENCE:

1. https://www.ezylegal.in/bl_ogs/what—are-the-legal-aspects-of—'a%businesé o
2. https://consumeraffairs.nic.in/acts-and-rules/consumer-protection -
3. https://ipindia.gov.in/

NPTEL/ SWAYAM/ MOOC REFERENCE:

- 1. NPTEL: Patent Search for Engineers and Lawyers, Prof, M. Padmavati, Skreya Matllal TOTKGP
2.NPTEL: IPR & Competition law, Prof.K.D.Raju, Prof. Nlharlka Sa Bhattacharya IITKGP ~
3.SWAYAM : Online course - Fundamentals of Legal qut.cts of Business, D1 Mamta Brahmbhatt, 4
4.B K. School of Professional Studies and Managcmcnt (xu]arat Umvcr51ty
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[ LTPC
PPMBI10OEO1 ENTREPRENEURSHIP DEVELOPMENT b ida

COURSE OBJECTIVE

1. To equip and develop the learners entreprencurial skills and qualitics cssential to undertake Business,
2. To impart the learner’s entreprencurial competencics needed for managing business cfficiently and
effectively.

UNIT I ENTREPRENEURAL COMPETENCE 9

Entreprencurship concept —Entrepreneurship as a Carcer —Entrepreneurial Personality - Characteristics of
Successful Entrepreneurs — Knowledge and Skills of an Entr epreneur.

UNIT I ENTREPRENEURAL ENVIRONMENT 9

Business Environment - Role of Family and Society - Entrepreneurship Development Training and Other
Support Organizational Services - Central and State Government Industrial Policies and Regulations.

UNIT III BUSINESS PLAN PREPARATION 9

Sources of Product for Business - Prefeasibility Study - Criteria for Selection of Product - Ownership Capital
Budgeting- Project Profile Preparation - Matching Entrepreneur with the Project - Feasibility Report
Preparation and Evaluation Criteria.

UNIT IV LAUNCHING OF SMALL BUSINESS ’ 9

Finance and Human Resource Mobilization - Operations Planning - Malket and Channel Selectlon Growth
Strategies - Product Launching — Incubation, Venture capital, Start-ups. |

UNIT V MANAGEMENT OF SMALL BUSINESS o A 9

Monitoring and Evaluation of Business - Business Sickness - Prevention and Rehabilitation of Business
Units - Effective Management of small Business - Case Studies

TOTAL: 45 PERIODS

COURSE OUTCOMES:

After the completion of the course, the students will be able to:

1. The learners will gain entrepreneurial competence to run the business efficiently.

2. The learners are able to undertake businesses in the entrepreneurial environment

3. The learners are capable of preparing business plans and undertake feasible projects.

4. The learners are efficient in launching and develop their business ventures successfully
3. The leamners shall monitor the business effectively towards growth and development.

TEXTBOOKS :

1. 8.8 .Khanka, Entrepreneurial Development, S.Chand and Company Limited, New Delhi, 2022

J

. W



REFERENCES: o

"R.D.Hisrich, Entreprencurship, Tata McGraw Hill, New Delhi, 2020. s

. Rajeev Roy ,Entreprencurship, Oxford University Press, 2nd Edition, 2021.

. Donald F Kuratko,T.V Rao.Entreprencurship: A South Asian perspective. Cengage Learning, 2023,

. Dr. Vasant Desai, “Small Scale Industrics and Entreprencurship”, HPH,2022.

. Arya Kumar. Entreprencurship, Pearson,2021.

. Prasanna Chandra, Projects — Planning, Analysis, Selection, Implementation and Reviews, Tata
McGraw-Hill, 8" cdition ,2020.

N AW -

WEBSITE REFERENCE: - aga

1. https://www.ediindia.org/

2. https:/Avww.emerald.com/insight/publication/issn/1 462-6004\

S https://wmv.simplynotes.in/e-notes/mbabba/entrepreneurship—development/
4. https://www .ediindia.org/

5. https:/Awww.emerald.com/insight/publication/issn/1462-6004

6 https://www.simplynotes.in/e-notes/mbabba/entrepreneurship-development/

NPTEL/ SWAYAM/ MOOC REFERENCE: T

1. NPTEL: Entrepreneurship Development, Dr. Nilam Panchal, B.K. School Of Business Managem\em’

Gujarat University. '
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LTPC
PPMBI10OE02 BUSINESS ENVIRONMENT

3003

COURSE OBJECTIVE

Use business analytics for decision making
To apply the appropriate analytics and gencerate solutions
Model and analyze the business situation using analytics

UNITI THE DYNAMICS AND CHALLENGES OF BUSINESS ENVIRONMENT 9

Defining a business and its role- Defining stakeholder.-Contradictions in business objectives and
stakeholder objectives-The role of business in society and economy-The internal and external
environments for a business:-An Introduction-the VUCA environment and the business challenges.-
Dynamics of the SPECTACLES :Social, Political, Economic, Cultural, Technological, Aesthetic,

Customer, Legal, Environmental and Sectorial environment , Analysis and the interconnectedness- The
issue of ethics and sustainability in the business environment.

UNIT II ANALYSING ECONOMIC PERFORMANCE ‘ 9

Measuring economic performance.-GDP, GNP, Inflation, Bank rates, Fiscal deficit, Balance of trade,
employment and manufacturing data, circular flow, business cycles-Foreign exchange, analysis of import-
export and trade balance, stock market indices. The Indian budget and its 1mpact on the nation- The fiscal
and monetary policies and the challenges. The role of RBI and banks. ;

UNIT I EVALUATING COMPETITION AND INDUSTRY CHARACTERISTICS 9

Industry SWOT and drivers of industry and the impact of PESTLE on specxﬁc sectors Porter s Five
Forces: An overview- Thompson and Strickland 7S model The value chain and e
integration and location.

mies of scale,

UNIT IV ANALYSING INDUSTRY DYNAMICS AND TRENDS @ = 1% & 1 - 9

The Economic Geography of India- Sectorial analysis of the Indian economy. -Regulatory perspectives
and challenges for the industry categories. The service - manufacturing conundrum - The role of public
sector. An overview of the legal environment

UNIT V UNDERSTANDING CONTEMPORARY ISSUES AND TRENDS IMPACTING BUSINESS
ENVIRONMENT 9

Globalization and challenges-The digital economy-Development challenges in the Indian context-
Emerging alternative business models- Industry 4.0. -Technology as a problem solver in the Indian
context-Geopolitics and tipping points -Emerging business trends and challenges

TOTAL: 45 PERIODS

A\
y &



—
COURSE OUTCOMES:

. '™ o » i x

1. Analyze the drivers and components of business cnvironment and their inter-relationships and impa
busincsscs

. : ausc-cffect a
2. Evaluate cconomic data, national and global cvents and understand the caus nd draw
conclusions. . . S
3. Prepare industry reports and formulate industry analysis using apprOphr o . .
4. Understand the role of government, its agencies and their impact on t c usmcsslcnwrznmcm,
5. Assess business activities vis-a-vis sustainability and ethics, best practice examples an conscqllcnc°s

of non-compliances

T
TEXTBOOKS:

1. Business Environment, Alok Goyal ,Mridula Goyal, V.K Global Publications Pvt Ltd 2021
REFERENCES: T
1. Dr.C.B. Gupta, Business Environment, Sultan Chand&Sons, 2022 T
2. B.E Frankiston, 2™ edition, hirelas Publishing-2021

WEBSITES: -
1. http://www.business-standard.com R

2. http://onlinelibrary.wiley.com
3. www.iso.org

NPTEL / SWAYAM / MOOC REFERENCES: i = A
1. NPTEL : Business Environment , Chhavi Jain, IS (deemed to be University), Jaipur
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PPMBI1PLO1 BUSINESS COMMUNICATION (LABORATORY) (I; '(I)‘ I;(;

COURSE OBJECTIVE

To help the students to acquire some of the necessary skills to handle day-to-day managerial responsibilities
such as - making speeches, controlling one-to-one communication, enriching group activities and processes,
giving effective presentations, writing letters, memos, minutes, reports and advertising and maintaining one’s
poise in private and in public

UNIT I: INTRODUCTION AND TYPES OF BUSINESS COMMUNICATION 12

Introduction to Business Communication: Principles of effective communication, Target group profile,
Barriers of Communication, Reading Skills, Listening, Feedback. - Principles of Non verbal Communication:
Professional dressing and body language. Role Playing, Debates and Quiz. Types of managerial speeches -
Presentations and Extempore - speech of introduction, speech of thanks, occasional speech, theme speech. -
Group communication: Meetings, group discussions. — Other Aspects of Communication: Cross Cultural
Dimensions of Business Communication Technology and Communication, Ethical & Legal Issues in
Business Communication.

UNIT I BUSINESS COMMUNICATION WRITING MODELS AND TOOLS 12
Business letters, Routine letters, Bad news and persuasion letters, sales letters, collection letters,
Maintaining a Diary, Resume/CV, job application letters, proposals. Internal communication through -
notices, circulars, memos, agenda and minutes, reports Case Studles._,Exermses on Corporate Writing,
Executive Summary of Documents, Creative Writing, Poster Makmg, Frammg Advertisements, Slogans,
Captions, Preparing Press Release and Press Notes. ' :

UNIT Il EFFECTIVE PRESENTATIONS B g 12

Principles of Effective Presentations, Principles governing the use of audio visual medi

UNIT IV INTERVIEWSKILLS , 12
Mastering the art of giving interviews in - selectlon or, placement in /rv1ews dlsc:1phne interviews,
appraisal interviews, exit interviews, web/video conferencmg, tele- meetmg S

UNIT V REPORT WRITING 12
Objectives of report, types of report, Report Planning, Types of Reports, Developing an outline,
Nature of Headings, Ordering of Points, Logical Sequencing, Graphs, Charts, Executive Summary,

List of Illustration, Report Writing.

TOTAL: 60 PERIODS

COURSEOUTCOMES:

. Develop good managerial communication skills
. Ability to excel in different forms of written communication required in a business context

. In-depth understanding of interview skills

1

y

2. Develop good presentation skills

3

4. Ability to prepare Business reports

%D
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—

ENCES: bl -
:‘El;fR —kshi Raman, Prakash Singh ,Busincss Communication by, Oxford, 5 cdition,2020
2' R c;:;Ond V. LC\ik";r Flatley Bus‘icBusincssCmnmumczmonSkllIsfox Empowcrmgthelntemetgen
. ay It { N S .
by, M.E.,TMGH, NewDelhi, 10thedition, 2020
Ludlow R, Panton, The Essence of Effective Comt
C. S. Rayadu, Communication by, HPH, 2021

5. R.C.Sharma, Krishna Mohan ,Business Correspondence

Hill,5thEdition,2020
6. Malcolm Goodale , Developing Communication Skills,

Cambridge University Press
7. Supplementary Reading Material Business Communica

Press
8. Adair, J, Effective Communication. , Pan Macmillan Excellence in Business Communication by’

J.V. & Bovee, G.L, Mc Graw Hill, New York. Business Communications: From Process to Progy

Bowman, J.P. & Branchaw, P.P., Dryden Press, Chicago.
8. RajendraPal, J.S.Korlahalli, Essentials of Business Communication by, Sultan Chand & Sons, 13

Edition, 2021.

WEBSITE REFERENCE:

1. WWW. busmesscommumcatlonskllls com
2. www .Kcitraining.com N
3.www.mindtools.com

4. www.businesscmmunication.org

nunications, Prentice Hall of India Pvt, Ltd 2

-

& Report Writing Tata McGraw
5th Edition Professional Presentations,

tion - Harvard Business Essentials Serjgg
]

— e

NPTEL/ SWAYAM/MOOC REFERENCE:

1.NPTEL: Business Communication, Prof. Bringi Dev Professor & Chalrperson Centre for Managenm
Communication ,Indian Institute of Management Bangalore -
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LTPC
PPMBIHMO1 INDIAN ETHOS
0042
COURSE OBJECTIVE
To enable the leamers in understanding of the b

asic concepts of Indian Ethos and familiarize about
cthical behavior and value systems

at work.
NOTE:
1. The following is the list of topics suggested for preparation and presentation by students twice during
the semester.
2. This will be evaluated by the facul

ty member(s) handling the course and the final marks are
consolidated at the end of the semester. No end semester examination is required for this course.
1) Indian Ethos and Personality Development

2) Work ethos and ethics for Professional Managers
3) Indian Values, Value Systems and Wisd
4) Ethosin leadership development

5) Indian system of learning — Gurukul system of learning,
Law of responsibility

om for modern managers

Law of humility, Law of growth,

TOTAL: 60 PERIODS
COURSEOUTCOMES: \ ‘
1. The learners are able to apply the basic concepts of Indian ethos and value systems at work.
2. The learners can handle issues of business ethics and offer solutions in ethical perspectives.
3. The learners are professionally efficient and skillful in value systems and culture.
4. The learners are capable in ethically manage business towards well-being of the society.
5.

The learners can be socially effective in undertaking business responsibilities.
WEBSITE REFERENCE:

l.www kcitraining.com
3.www.mindtools.com

7

18



SEMESTER — 11

i OPERATIONS MANAGEMENT
PPMB2PCO

OBJECTIVE . i ‘
'I(‘TOURS‘;E broad introduction to the ficld of operations management and cxplain the concepts, Strate
0 provide a bro: ‘

: - an lecad to Competitive .
tools and techniques for managing the transformation proccss that ¢ p advantagez

ENT \
UNIT I INTRODUCTION TO OPERATIONS MANA(‘;EM —__§
Opcrations Management — Nature, Importance, historical development, transformation Proce)
perati s

i tions, challenges, currep; ., .
: ; stem perspective, func X " Prig
differences between services and goods, a sy o y i
recent trends. Operations Strategy — Strategic fit, framework. Productivity; World-clasg manyf,

practices

|

— 8
UNIT II OPERATIONS AND THE VALUE CHAIN

P Y " x"
Capacity Planning — Long range, Types, Developing capacity a]tematlvc?s, tools for capacity planmn&
Facility Location — Theories, Steps in Selection, Location Models. Sourcing and procurement - Strateg,
Sourcing, make or buy decision, procurement process, managing vend‘(\)}rs. P ,

UNIT III DESIGNING OPERATIONS 4 \
Product Design - Criteria, Approaches. Product development process - stage-gate approach - toglg for

Efficient development. Process - design, strategy, types, analysis. Facility Layout — Principles, Types,
Planning tools and techniques.

UNIT IV PLANNING AND CONTROL OF OPERATIONS

Demand Forecasting — Need, Types, Objectives and Steps - Overview of Qualitativé"and',Quantitativef;_
Methods. Operations planning - Resource planning - Inventory Planning-and Corntrol. Operations
Scheduling - Theory of constraints - bottlenecks, capacity constrained resources, synchronous
manufacturing

|

|
UNIT V QUALITY MANAGEMENT e

Definitions of quality, The Quality revolution,
tools, certification and awards. Lean Manageme
improvement. Six sigma.

quality gurus; TQM philosophies; Quality managelé
nt - philosophy, elements of JIT manufacturing conﬁn_g

{
|
|
A

B

TOTAL: 45 PERI(
COURSE OUTCOMES: ’
1. To facilitate objective solutio o

ns in business decision making,
ness problems, |

2. To understand and solve bus;j

Cdeiaiias S S R e Ceinie \ il e i



TEXTBOOKS:

1.Norman Gaither and Gregory Frazicr, Opcrations Management, South Western Cengage
Learning, 11th edition, 2021.

REFERENCES:

1. Richard B. Chasc, Ravi Shankar, F. Robert Jacobs, Operations and Supply Chain Management,

McGraw Hill Education (India) Pvt. Ltd, 17th Edition, 2021.
2. Ma?ladevan B, Operations management: Theory and practice. Pearson Education India; 2019.
3.Cecil C. Bozarth, Robert B. Handfield, Introduction to Operations and Supply Chain Management,

Pearson, 4th Edition, 2016.

NPTEL/ SWAYAM/ MOOC REFERENCE:

1.NPTEL: Operations Management, Prof, Inderdeep Singh, IIT Roorkee
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PPMB2PCO08 APPLIED OPERATIONS RESEARCH

COURSE OBJECTIVE
To apply quantitative techniques in modeling

and solving business rclated problems,

ON TO LINEAR PROGRAMMING (LP) ,
agement decision making. Lincar Programmm
al mecthod, Two Phasc),. 16y

UNIT1INTRODUCTI

Relevance of quantitative techniques inman
solution by graphical and simplex methods (Primal, du

—
imizing Problems) — Balanced and unbamdprob;

UNIT Il TRANSPORTATION MODELS

Transportation Models (Minimizing and Max G
Initial Basic feasible solution by N-W Corner Rule, Least cost and Vogel’s approximation methods,(j

for optimality. Solution by MODI/ Stepping Stone method. Case of Degeneracy. Transhipment Mog é

N

UNIT-3 ASSIGNMENT MODELS

Assignment Models (Minimising and Maximising Problems) — Balanced and Unbalancm
Solution by Hungarian and Branch and Bound Algorithms. Travelling Salesman problem. Crey,
Assignment Models.

i

— 9

{
1
-
|

/|

UNIT IV INVENTORY AND REPLACEMENT MODELS .,

Inventory Models — EOQ and EBQ Models (With and without shortages), Quantity Dm

Replacement Models-Individual replacement Models (With and without time value of money) — g

Replacement Models. : 1

— ™%

UNIT V QUEUING THEORY AND GAME THEORY

Queuing Theory - single and multi-channel models — infinite number of cﬁstomefé anci:inﬁnite cali
source. Ga'lmc Theory-Two-person Zero sum games—Saddle point, Dominance Rule; Convex Linear
Combination(Averages), methods of matrices and graphical method. ‘

Practical exercise session using SPSS, EXCEL & TORA
* Transportation Models
* Linear Programming-formulation, solution b
method, Two Phase),.
* Assignment Models (Minimising and Maximising Problems)

* Inventory Models — EOQ arid EBQ Mod . .
* Replacement Models Q Models (With and without shortages),

* Queuing Theory
* Game Theory

y graphical and simplex methods (Primal, dual

U A S ELE AR Rt ARSE S

1

TOTAL: 60 PERE
|
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COURSE OUTCOMES:

To understand the applications of

1. Linear programming in product mix decisions

2. Transportation and assignment in logistics and job allocation scenarios

3. Game theory and heuristics of decision making in real time decisions

4. Inventory management and replacement models in manufacturing context
5. Queuing and simulation in real time scenario optimization

TEXTBOOKS:

1. Paneer selvam R., Operations Research, Prentice Hall of India, seventh Print, 2020.

REFERENCES:

1. N. D Vohra, Quantitative Techniques in Management, Tata Mcgraw Hill, 2017.

2. G. Srinivasan, Operations Research — Principles and Applications, 4nd edition, PHI, 2018.

3. Hamdy A Taha, Introduction to Operations Research, Prentice Hall India, Tenth Edition, Third
Indian Reprint 2019.

4. Bernard W.Taylor III, Introduction to Management Science, 9th Edition, Pearson Ed.

5. N.M. Singhvi, RuzbehJ -Bodhanwala, Management Accounting — Text and cases,3 rd edition PHI
Learning, 2018.

WEBSITES:

L. http://www ijorlu.liau.ac it/
2.https://www.rairo-ro.org/

NPTEL/ SWAYAM/ MOOC REF ERENCE:

1.NPTEL: Introduction to Operations Research, Prof. G.Srinivasan, Department of Management Studies,
IIT Madras - L P
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FINANCIAL MANAGEMENT

pPMB2PC09

COURSE OBJECTIVE
{ understand the oper
{making ¢

a Finance Manager.

nuances of
finance functions 4

: —
Facilitate studen allon‘a.
jecisions related to

Comprehend the technique 0

UNITI FOUNDATIONS OF FINANCE
ance- Financial Management —

{ Financial managem
Concept of risk an

Nature, scope and functions of Finance, Orgam;
ent, Major financial decisions — Time value Ofmoﬁ
d return — single asset and of 3

Introduction to fin

financial functions, objectives 0

features and valuation of shares and bonds —

portfolio. !
— 4
UNIT I1 INVESTMENT DECISIONS ~

_Nature of capital budgeting-Identifying relevanm
g rate of return, Net Present V__alue, Internal Rate of R,
Concept and measurement of cost of capital

Capital Budgeting: Principles and techniques
Evaluation Techniques: Payback, Accountin
Profitability Index - Comparison of DCF techniques -
-Specific cost and overall cost of capital.

UNIT 111 FINANCING AND DIVIDEND DECISION
Leverages - Operating and Financial leverage — measurement of leverages — degree of Om

Financ_:ial leverage — Combined leverage, EBIT — EPS Analysis- Indifference point. Capital struct
Theories — Net Income Approach, Net Operating Income Approach, MM Approach — Determinan

Capitfal structure. Dividend decision- Issues in dividend decisions, Importance, Relevance & Irreley
theo'nf:s Walter’s — Model, Gordon’s model and MM model. — Factors determining dividend policy —T
of dividend policies — forms of dividend. ’ y

UNIT IV WORKING CAPITAL MANAGEMEN i

P . . - - . 4 g 2
R:::il\lzij ;f ﬁorkmg capltai.nConcepts, Needs, Determinants, issues and estimation of wc.)rkinfI capital
anagement - Inventory management — Cash m Kin tal fina
_ anagement - Working capital :
Commercial paper, Company deposit, Trade credit, Bank f“manceg Vridog chpheinareng
UNIT VLONG TERM SOURCES OF FINANCE

) a market - LO :
D) € qulty- |

o
URSE OUTCOMES: TOTAL :60 PERI

1. Identi -
)R fy.the concepts of financial decision of an organisat]
- Recognize the time value of money eeisaton

4. Understand h
ow to decide the decisi
5. Assess t ceision of capital i

he short-term and long-term sourcespof ﬁz;‘: . ibulion plidiagend
ce

_

] .I M. Pandc . -
y Financial Mana :
gement, Vikas Publishing House pyr Ltd., 11 —
- Ltd., 11th edition, 2018 |




REFERENCES:

1.M.Y. Khan and P.K.Jain Financial management, Text, Problems and cases Tata McGraw Hill, g
edition, 2019,

2. Aswath Damodaran, Corporate Finance Theory and practice, John Wiley & Sons, 2020.

3. James C. Vanhorne —Fundamentals of Financial Management— PHI Learning, 13th Edition, 2019,
4. Fundamentals of financial Management by Dr. S. N. Maheshweri (Sutan chand Publishing)

5. Prasanna Chandra, Financial Management, 9th edition, Tata McGraw Hill, 2017,

6. Srivatsava, Mishra, Financial Management, Oxford University Press, 2018.

WEBSITE REFERENCES:

1. https://talkingbiznews.com/they—
questions/

2.https://ir.iac.com/static-files/

talk—biz-news/investopedia-editor—silver—my—goal-is-to-answer

NPTEL/ SWAYAM/ MOOC REFERENCE:

;{. Finl:(mcial Management for Managers PROF. ANIL K. SHARMA, Department of Management IIT,
oorkee

2. Fundamentals of Financial Management By Dr. Rupali Sheth Savitribai Phule Pune University, Pune
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USINESS ANALYTICS D 'l

B : ;
PPMB2PCO010 [’//
COURSE OBJECTIVE \

: el king
Usc busincss analytics for 11001§1()11 n(\into g}z -
To apply the appropriate analytics anc ™  using
Model and analyses the business situation us

atc solutions
analytics.

—

- ANALYTICS (BA)
TION TO BUSINESS : AT
UNTFIENTIRODEC o. Relationship with Orgamzatml)ecisﬁ

: : . tanc
Business Analytics -Terminologies, Process, Tmpor
Making, BA for Competitive Advantage.

— 9
ALYTICS
UNIT Il MANAGING RESOURCES FOR BUSINESS AN e |

izati ligning BA.
Managing BA Personnel, Data and Technology. Organizational Structures aligning Manag
Information policy, data quality and change in BA.

\
UNIT III DESCRIPTIVE ANALYTICS

Introduction to Déscriptive analytics — Visualizing and Exploring Data—]?escriptive .S‘.ta}tiSFics-Safnp[
and Estimation-Probability Distribution for Descriptive Analytics-Analysis Qf,!)escnptlve analytics,

UNIT IV PREDICTIVE ANALYTICS

Introduction to Predictive analytics-Logic and Data Driven Models- Predictive Analysis Modeling
| procedure-Data Mining for Predictive analytics. Analysis of Predictivegnqﬁlztics

UNIT V PRESCRIPTIVE ANALYTICS & DATA ANALYTICS

Introduction to Prescriptive analytics- Prescriptive Modeling-
| Business Performance Improvement. Business Intelligence Too
| data connection types and Data Analytics.

Practicals Using:

1.Charts using Tableau and its applications

2.Charts using Power BI and its applications OR

3. Related Data Analytical tools

Non Linear Optimization= Demons
Is: Tableau: méasure and charts. Pow

TOTAL: 60 PER

COURSE OUTCOMES:




TEXTBOOKS:

Marc J. Schniederjans, Dara G. Schniederjans and Christopher M. Starkey, " Business Analytics
Principles, Concepts and Applications - What, Why, and How", Pearson Ed, 2020

REFERENCE BOOKS:

1. Christian Albright S and Wayne L. Winston,
, Fifth edition, Cengage Learning, 2021

2.James R. Evans, "Business Analytics - Methods, Models and Decisions", Pearson Ed, 2021

"Business Analytics - Data Analysis and Decision Making"

WEBSITES:

1. hnps://www.ibm.com/cormnunity/datascience/
2. https://mitsloan.mit.edu/LearningEdge.

NPTEL/ SWAYAM/ MOOC REFERENCE:

I.NPTEL:Business Analytics For Management Decision, IIT Kharagpur, Dr. Rudra P. Pradhan

(o8
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D AGEMENT
HUMAN RESOURCE MAN

PPMB2PCl1

T ] . C c ¢ 4 trai i £
E OBIE E 1ssucs l'ClﬂlC(l o Stdﬂln[,, .nln 7, crf
e o bout lnunngc"] g ia ilh hllllld“ recsource r Ir ts &
] ¥ e Qa ] .
T i . d‘ ’ tor CO"S‘idCl'ﬂliO" ill]d COI]][)II(I ccwW cqu cm
sati human factors R Ccn
compensation,

0 ANAGEMENT\:1
iSOURCE M . .
LI he human capital — Rgjq of
- PERSPECTIVES IN : ——F the
oo PI:Rs'esource management — The importat
Evolution of human 1

i man resource Policjes -
- trends in Hu o
‘ na crs t 1 . e
Challenges for human resource ma gHuman resource accounting and audi
resource manager N < _

I

i cment :
Computer applications in human resource manag s \

rce requirement- matching
ing human resou

ing — Forecasting

source Planning

Importance of Human Re

Uy

. ion- Recruitment, Selection, Indycs:!
d External sources- Organizational Attraction cm}
demand - Internal and Extern _#
Socialization- Theories, Methods and Process.NT —
o
UNIT I -TRAINING AND DEVELOPME istance. Executive development programme ~ Comy
— - benefits- resi . 5
Types of training methods —purpose . ——— 1
pr};}::tices - Benefits — Self development — Knowledge manag \1
- YEE ENGAGEMENT . i ivation — Career manggg
= -EMIILO Reward — Motivation — Application of theories of motivatio " A
Compensation plan — -

. 8 Jati ion- Employee Engql
i Development of mentor — Protégé relationships- Job Satlsfactlpn ploy gage:
Mentoring - Deve ‘

Organizational Citizenship Behavior: Theories, Models

UNIT V- PERFORMANCE EVALUATION AND CONTROL,

Method of performance evaluation — Feed_bagk — Industry practices.
Separation — Implication of Job change. The‘co

SN
Promotion, Demotion, Transf

ntrol process — Importance — Metﬁ\o\c\ls% Requirem
i - icatior S4Redres§al methods. 5
effective control systems grievances — Causes Implica 1on R S TOTAT =
COURSE OUTCOMES: : e LININIIVAT R |
6. Students would have gained knowledge on the various aspects of HRM |
7. Students will gain knowledge needed for success as a human resources professional :,
8. Students will develop the skills needed for a successful HR manager {
9. Students would be prepared to implement the concepts learned in the workplace J
10. Students would be aware of the emerging concepts in the field of HRM J
TEXTBOOKS: 7’,
., G
1.Gary Dessler and Biju Varkkey, Human Resource Management, 16® Edition, Pearson E e
Limited, 2020
REFERENCE BOOKS:

e

1. David A, Decenzo
Internationg] Stud
2. LuisR, Gomez-
2020

» Stephen P, Robbins,
ent Edition, 11¢h Editi
Mcjia, Daviqg B. Balkin,

and Susan L, Verhulst,
on, 2014,

Robert [, Cardy, Man

Human Resource Management,

d
mil
aging Human Resource, PHILea 1

»1ataMe Graw Hjj , 10t
4. Wayne Cascio, Managin

edition 2019,
» McGraw Hill, 2019,
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WEBSITES:

1. https:/Awww.abfilin
2. https://www.nacembassy.n
3. https://www .theforage.com /

NPTEL/ SWAYAM/ MOOC REFERENCE:

1. NPTEL : Human resource Development, Prof, KBL Srivastava, TIT Kharagpur
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PPMB2PC12 MARKETING MANAGEMENT

COURSE OBJECTIVE
The objective of this course is to understand the changing business environment and the fundame
premise underlying market driven strategics. '

To identify the indicators of management thoughts and practices.

UNIT I: INTRODUCTION
Defining Marketing — Core concepts in Marketing — Evolution of Marketir.lg - Marketing Pl
Process:Scanning Business Environment: Internal and External—Value chain—Core Competen
PESTEL — SWOT Analysis — Marketing interface with other functional areas — Production, Fin'
Human Relations Management, Information System — Marketing in global environment — ]memaﬁ
Marketing—Rural Marketing—Prospects and Challenges 3
UNIT II: MARKETING STRATEGY

Marketing strategy formulations — Key Drivers of Marketing Strategies - Strategies for Ing
Marketing — Consumer Marketing — Services marketing — Competition Analysis — Analysis of congy
and industrial markets — Influence of Economic and Behavioral Factors — Strategic Marketing]
components.

UNIT III: MARKETING MIX DECISIONS

Product planning and development-Product life cycle-New product Development and Manageme ]
—Defining Market Segmentation-Targeting and - Positioning—Brand Positioning and Differentiy
Channel Management — Managing Integrated Marketing Channels — Managing Retailing, Wholesaliné
Logistics—AdvertisingandSalesPromotions—PricingObjectives,PoliciesandMethods :

UNIT IV: BUYER BEHAVIOUR

3
d
-
{

g
\E:E

£ i

Understanding Industrial and Consumer Buyer Behavior: — Influencing factors -~ Buyer Beha
Models — Online buyer behaviour — Building and measuring customer satisfaction — Customer relatio
management — Customer acquisition, Retaining, Defection — Creating Long Term Loyal

EA N

T_Relations I

UNIT V: MARKETING RESEARCH &TRENDS IN MARKETING

Marketing  Information System-MarketingResearchProcess—Conce
Advertising — Promotion — Consumer Behaviour — Retail research — Cu
Cause related marketing — Ethics in marketing — Online marketin

ptsandapplications:Prodi
stomer driven organizatioi

g trends - social media and dig!

marketing , i
e —

TOTAL: 45 PER|

COURSE OUTCOMES: 3
e

I Applied knowledge of contemporary marketing theories to the demands of business and managem
practice.

2.Enhanced knowledge of marketing strategies for consumer and industrial marketing d#

"

e sint i g e

3.Dccj.p- understanding of choice of marketing mix elements and managing intcgrated marketing chan
4. Ability to analyze the nature of consumer buying behaviour

S.Undcrstanding of the marketing researcl

1 and new trends in the arena of marketing
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[ TEXTBOOKS:

1.Philip T.Kotler and Kevin Lanc Keller, Marketing Management, Prentice Hall India, 15 Edition, 2020.

REFERENCE BOOKS:

1..K S Chandrasekar,"Marketing management-Text and Cases” Tata Mc Graw Hill Education,2019 Lamb,
Hair, Sharma, McDanicl—Markcting—An Innovative approach to learning and teaching-A south Asian
perspective, Cengage Learning,2017.

2. Paul Baines, Chris Fill, Kelly Page, Marketing, Asian edition, Oxford University Press, 5%edition, 2019.
3. ANNAG, Marketing successfully- A Professional Perspective, Macmillan 2018.

4_1;/;ilcémel R.Czinkota, Masaaki Kotabe, Marketing Management, Vikas Thomson Learning, 2"%dition

5. Philip Kotler, Gay Armstrong, Prafulla Agnihotri, Principles of marketing, 7 edition,2019.

WEBSITES:

1. www.wrike.com
2. www.marketingmanagementanalytics.com

NPTEL/ SWAYAM/ MOOC REFERENCE:

1. NPTEL: Marketing Management, Prof, Jayanta Chatterjecis, IIT Kanpur.
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PPMB2PCI13 BUSINESS RESEARCI METHODS

COURSE OBJECTIVE

To make the students of tourism underst opare sci
develop analytical skills of business rescarch, to prepe

rescarch tools. \1

UNIT T INTRODUCTION — |
Business Research — Definition and Significance — the research process Typesm

Exploratory and causal Research — Theoretical and empirical Resetz)l.rcht_— SYSSSR ;S:::;E"Zl and iy

scrics Rescarch — Research questions / Problems — Research objec ives h ypothesq

characteristics — Research in an evolutionary perspective — the role of theory in research. }

UNIT II RESEARCH DESIGN AND MEASUREMENT z

Research design — Definition — types of research design — exploratory ar_ld causal -re':search desig'
Descriptive and experimental design — different types of experimental design - Vallley of ﬁndin]
internal and external validity — Variables in Research — Measurement and scaling — Different sca]
Construction of instrument — Validity and Reliability of instrument. \}
UNITIIIT DATA COLLECTION : iy
Types of data — Primary Vs Secondary data — Methods of primary data collectl_og - Surveyg
Observation — Experiments — Construction of questionnaire and instrument — Types of Validiy
Sampling plan — Sample size — determinants optimal sample size — sampling techniques — Samy)
methods. & ' ' :

UNITIV  DATA PREPARATION, REPORT DESIGN AND WRITING |
Data Preparation — editing — Coding —Data entry — Validity of data — Qualitative Vs Quantitative}
analyses — Research report —Types — Contents of report=need for executive summary = chapterizafi
contents of chapter — report writing — the role of audience — readability — comprehension — tone — ﬁnalﬁ
— report format — title of the report. o ‘ |

and the principles of scientific methodology in businegg o
{ entific business reports and applicatioﬁ'

UNITV_APPLICATION OF STATISTICAL SOFTWARE FOR DATA ANALYSIS ]

Applications of Bivariate and Multivariate statistical fechniques, Factor analysis, Discriminant anal;
Cluster analysis, Multiple regression and Correlation, Multidimensional scaling — Conjoint Analysis —I]
Analysis & Sensitivity Analysis.- Spreadsheet Software and Data Analysis Tools. |

Practicals Using: Spread sheet software & SPSS |
Descriptive Statistics

Parametric Tests
Non-parametric Tests ‘ 3
Correlation & Regression

Bivariate and Multivariate statistica] techniques,
Factor analysis,

Discriminant analysis,

Cluster analysis,

Multiple regression and Correlation,
Multidimensional scaling

Conjoint Analysis,
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COURSE OUTCOMES:
1. Students will understand and appreciate scientific inquiry

2. Students would know to writc rescarch proposals

3. The students would be able to undertake a systematic outlook towards business situations for the
purpose of objective decision making, and the method of conducting scientific inquiry to solve
organizational problems

4.Students could prepare data & rescarch reports

5. Students would be able to analyze data and find solutions t o the problems. By application of statistical

software.

TEXTBOOKS:
1. Donald R. Cooper, Pamela S. Schindler and J K Sharma, Business Research methods, 21¢
Edition, Tata Mc Graw Hill, New Delhi, 2022.

[ REFERENCES:
1. Alan Bryman and Emma Bell, Business Research methods, 13" Edition, Oxford University Press,

New Delhi, 2021.

2. Uma Sekaran and Roger Bougie, Research methods for Business, 15th Edition, Wiley India, New
Delhi, 2022.

3. William G Zikmund, Barry J Babin, Jon C.Carr, AtanuAdhikari,Mitch Griffin, Business Research
methods, A South Asian Perspective, 18th Edition, Cengage Learning, New. Delhi, 2022.

5. Panneerselvam. R, Research Methodology, 10nd Edition, PHI Learning, 2022. ’

WEBSITE REFERENCE:

1. https://research-methodology.net/
2. https://sagepub.libguides.com/c. php7g—453083&p—3094886

3. https://ipindia.gov.in/

NPTEL/ SWAYAM/ MOOC REFERENCE: :
1. NPTEL: Business Research Methods, Dr G. Parameshwari , Department of Commerce, ‘PES College of

Science Arts and Commerce, Mandya, Karnataka
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PPMB2OE0(1

COURSE OBJECTIVE

. e

This coursc 1§ designed to pt ovid "
1 '8 ?

The course aims to impart knowledg

1c principles of cvent management,

1 ion to f
an introductio ts and how thesc cvents can be Orgay

on the various cven

successfully.

ibiti \ f c Cllt m us

Government, Corporate & Community — Code of Ethics. |
; ‘ i
UNIT 11 EVENT PLANNING & LEGAL ISSUE :

ici — Crew — Dol
Host. sponsor, Media, Guest, Participants , Specta-u.)rs Cr'ew Dey
ost, sp ent _’Visualization _ Event objectives — Initial planning —g; s

f functional sheets — Timing — Contracts and

Conceptualizing the event —
concept — Theme and content developm !
— Event design and budget checklist — Preparation o e ectation
Agreements — Insurance, Regulation, Licence and Permits — INeg

UNIT IIT EVENT MARKETING _ , _ iy
Role of Strategic Marketing Planning -Pricing — Marketing Cor?lml'mlcatxon Me;hloc:s & »f)udget —Eleg
of marketing coinmunication — Managing Marketing Commumc_atlon — Role (.) nterne h.ponsorsj
| Event sponsorship — Strategy — Managing Sponsorships — Measuring & Evaluating sponsorship. 3

—_— _

—_—

UNIT IV EVENT OPERATION i

Site Selection - Types of location — Venue Requirements — Room, Stage, Audi-Visuql_, Li ghtlng, Per'fox,'i
Decors, Caterer, Photography & Videography —Protocols — Guest list — Guest den}f)g}‘?{ghlcs— Chlldg
event — Invitation — Media — Freelance Event Operation —:Road show : Fooq' &. Bev?rage;if .Entertalmg
Event Logistics — Supply of facilities — Onsite logistics — Control of event logistics — Evaluation & Log;;

/|
1
UNIT V SAFETY & EVENT EVALUATION }'
Risk assessment — Safety officer, Medical Manager — Venue, Structural safety —
safety — Fire Prevention — Sanitary facilities — Vehicle traffic —

Evaluation Process — Service Quality - Customer Satisfaction. -

Food safety — Occupd
Waste Management. Event Impact -l

TOTAL: 45 PERl
COURSE OUTCOMES: ——

1. Learning about structure and code of ethics of events
2. Exploring and getting to know about
3. Understand about event marketin
4. Enhance professional skills in ev

5. Analyze the safety measure of e
TEXTBOOKS:

LLynn Van Der Wagen, E
Edition, Pearson Publicati

event planning and regulations
g, planning and strategies

ent management

vent management

Mp—"

vent Management for To
ons, 2020

urism, Cultur

al Business & Sporting Events, 9"




REFERNCES:

1. Judy Allen, Eyent Planning 2nd Edition, Wiley & Sons, Canada, 2019.
2. G.A.J. Bowdin, Events Management ,Elsciver Butterworth
3. John Beech, Sebastian Kaiser & Robert Kaspar, the Business of Events Management, Pearson

Publication, 2021,
4. Judy, Event Planning Ethics and Etiquette: A Principled Approach to the Business of Special Event

Management, 2022,
NPTEL/ SWAYAM/MOOC REFERENCE:

o

1.SWAY AM: Basics of Event Management , Prof, Heena K. Bijli, Indira Gandhi National Open University

Q

34



w
-,
R A

AL PSYCHOLOGY

PPMB20EO2 3]
COURSE OBJECTIVE . Ton an awarcness of the major perspectives ‘md‘:rlyim
coursc is to deve opt cntial Industrial psychology has for Socic(y"

The aim of undergoing this

of Industrial Psychology mui‘undcrsmn(
and in the futurc.

fing for the pot

organizations now

UNITI: INTRODUCTION _——
Introduction: The role of the psyclmloglst'm ‘
behaviour in work situation m.1d‘ applications

Placement, C ounsclling and training G |
UNTT 11 : DESIGN OF WORK ENVIRONM — phySical e Te—— techniqmm

. . ineerin ' .
Design of Work Environments: Human engil g ¢ psycho]ogy, Selection, tral

i i Person
i i Vir g g ynamlcs mn Industly ¢ X ‘
anaIyS|s, Somal en' 11 OHITICI'lt. ?ll()l,l]?i d : . ons J S i tion. i [st robl g
lacement, pl'Ol]lOthﬂ, counseling, ob motiva ons, ob sa sfaction EI : uds of P ob €m .
p —

fatigue, boredom and accidents

GNIT 11 : UNDERSTANDING CONSUMERbBEIingI(ZE 3T comsumer preference s
i Behavior: Consumer cha , st . : effe

Scﬁiifs:g mIrgldclzlcs)E:;mnirorale: The nature and scope of engineering psychology, its application f

industry ,
UNIT IV: WORK METHODS » _4 g
i i tics, the work methods

1 t of efficiency, the work curve, 1ts characteristics, th
By ot A, e otk ; : auses. The personal factors; age abilities

. ) tp
hours of work, nature of work, fatigue and boredom, 1€S ' \ he p : il
interest, job satisfaction, - the working environment, noise, 111um1nat10n,. atmosphe.rlc conc.iltlom

: k; improving the work methods, Time and motion study, its contributig

increasing efficiency at wor ca _
and failure resistance to time and motion studies, need for allowances 11 time and motion study.
UNIT V: WORK AND EQUIPMENT DESIGN - 7 '
Criteria in evaluation of job-related factor, job design, human factors, Engineering information, inpi

processes, mediation processes, action processes, methods design, work space and its: arrangemen
ic.costs of accidents, accidet

human factors in job design. Accident and Safety: The human and economi facc:
record and statistics, the causes of accidents ‘situational and individual factors related to accider

reduction.

pational Psychology: Study 0"
les to problems of selectioy

the ficld of occu
princip

ustry, .
f Psychologlcal

—

— |

TOTAL: 45 PER
COURSE OUTCOMES: |
Understanding of key concepts, theoretical perspectives, and trends in industrial psychology.
Evaluate the problems thorough and systematic competency model.

Analyse the problems present in environment and design a job analysis method

Create a better work environment for better performance

Design a performance appraisal process and form for the human behavior

ARl

TEXTBOOKS: |
- —

1. Tiffin, J and McCormic E.J., In i
’ J., Industrial P onf] —
REFERENCES: sychology, Prentice Hall, 10" Edition., 2020.

1. McCormic E.J., Hum |
( Jd., an Factors Engineerin i |
2. Mair, N.R.F,, Principles of Human relationsg Bl e |

3. Gilmer, Industrial Psychology f

35




4. Ghiselli & Br(?wn, Personnel and Industrial Psychology.
5. Myer, Industrial Psychology.
6. Dunnete, M.D., Handbook of Industrial and Organizational Psychology.

WEBSITE REFERENCE:

1. https://Www.ezy legﬁl-ill/blOgs/\vhal-are—thc-lcgal—aspccls-ol'-u-busincss
2. https://consumeraffairs.nic.in/acts-and-rules/consumer-protection

3. https://ipindia.gov.in/

NPTEL/ SWAYAM/MOOC REFERENCE:

1.NPTEL: Patent Search for Engineers and Lawyers, Prof. M.Padmavati, Shreya Matilal, ITKGP
2NPTEL: IPR & Competition law, Prof.K.D.Raju, Prof. Niharika Sahoo Bhattacharya, ITKGP
3.SWAYAM : Online course - Fundamentals of Legal Aspects of Business, Dr. Mamta Brahmbhatt,
3.B .K. School of Professional Studies and Management, Gujarat University
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PPMB2PLO2 CREATIVITY AND INNOVATION LABORATORY ]
COURSE OBIJECTIVE “ L
To understand the nuances involved in Creativity & Innovation. ‘\

To get hands on experience in applying creativity in problem solving,

UNIT I INTRODUCTION . \\J
Need for Creative and innovative thinking for quality — Essential theory about m

Components of Creativity, Methodologies and approaches, individual and group creativ.ity, Organ,
role in creativity, types of innovation, barriers to innovation, innovation process, cstabhshing Crite
Assessment of creativity & innovation.
UNIT 11 CREATIVITY

Nature of Creativity: Person, Process, Product and Environment, Methods and tools for Directed Cpay
Basic Principles — Tools that prepare the mind for creative thought — stimulation — Development ang
- Processes in creativity ICEDIP — Inspiration, Clarification, Distillation, Perspiration, Evalugg,
Incubation — Creativity and Motivation The Bridge between man creativity and the rewards of inngyy
— Applying Directed Creativity.
UNIT 111 ESSENCE OF TRIZ METHODOLOGY (theory to resolve inventive problems) >

Concept of ideality by value engineering- ideality by TRIZ- concept of contradiction-m
technical contradiction- types of physical contradiction-39 parameters of contradiction matry
approach to solve contradiction- case studies for the identification of inventive principles\hf
contradiction matrix. » :
UNIT IV 40 INVENTIVE PRINCIPLES

40 inventive principles for products/processes/ systems-4

UNIT V CREATIVITY IN PROBLEM SOLVING ‘ » _
Generating and acquiring new ideas, product design, service design — case studies and hands-on Ex
stimulation tools and approaches, six thinking hats, lateral thinking'— Individual activity, group
contextual influences. Assessing Your Personal Creativity and Ability to Innovate, Enhancing Your '
and Innovative Abilities

—_—

TOTAL: 45P

COURSE OUTCOMES:

1. Provides insights about approaches to creativity and innovation
2. Understanding of heuristic models and its applications

3. Enhances the knowledge of nature of creativity

4. Ability to apply creativity in problem solving

5. Knowledge about radical and disruptive models of innovation

LU i cae ) it (i

Note: Students will undergo the entire programme similar to a Seminar. It is an activity-bﬂsed?
Students will undergo the programme with both theoretical and practical content. Each student
Required to come out with innovative products or services. This will be evaluated by the faculty ™
Handling the course and the consolidated marks can be taken as the final mark. No end semester EX&f
1s required for this course |
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REFERENCES:

1. Rousing Creativity: Think New Now Floyd Hurt, ISBN 1560525479, Crisp Publications Inc.2020

2. Geoffrey Petty,” How to be better at Creativity”, The Industrial Socicty 2021

3. Clayton M. Christensen Michacl E. Raynor,” The Innovator’s Solution”, Harvard Business School Press
Boston, USA, 2022

4.Semyon D. Savransky,” Engineering of Creativity — TRIZ”, CRC Press New York USA,” st edition,2022
5.CSG Krishnamacharyalu, Lalitha R Tnnovation management, Himalaya Publishing Housc 2022

WEBSITE REFERENCE:

1. https:/Avww.researchgate.net/publication/34371 4490_Creativity _and_Innovation_in_Entrepreneurship
2 https://www.cambridgeintemational.org/Images/426483-chapter—4-irmovation-and-creativity.pdf

3. https://www.worldscientific.com/doi/pdf/10.1142/9789813141 889_0001

NPTEL/ SWAYAM/ MOOC REFERENCE:

1. NPTEL: Innovation, Business Models and Entrepreneurship, Prof. Rajat Agrawal, Prof. Vinay Sharma,
IIT Roorkee
2.NPTEL:Module 7 Creative Problem Solving , Innovation and Meaningful R & D, Dr. P.K.Tulsi, NITTT

TRy

3. SWAYAM: Innovation by Design,Prof. B.K. Chakravarthy
é ’
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PPMB2HMO02 BUSINESS ETHICS

COURSE OBJECTIVE:

- : hical busincss pcrspectiveg,
To cnable the learners to have exposurc on busincss cthics and cthicé

» The following is the list of topics suggested for preparation and presentation by studentg twia

. 't[!;lcms f:jsﬁslgzr.evaluated by the faculty member(s) handling the course and the final Marks g,

consolidated at the end ofthe semester. No end semester examination is required for thig Colrge,

1) Individual Culture and Ethics E
2) Ethical codes of conduct and value .Systems. . "

3) Loyalty and Ethical Behaviour, Ethical decision making
4) Ethical business issues and solutions .

5) Corporate Social Responsibilities of Business

COURSE OUTCOMES:

1. The learners can handle issues of business ethics and offer solutions ethical perspectives\;

2. The learners are able to apply the basic concepts of Indian ethos and value systems at work.
3. The learners can handle issues of business ethics and offer solutions in ethical perspectives
4. The learners are professionally efficient and skilful in value systems and culture

5. The learners are capable in ethically manage business towards wellbeing of the society.

6. The learners can be socially effective in undertaking business responsibilities.

@ y
ey

NPTEL/ SWAYAM/ MOOC REFERENCE:

I.NPTEL: Business Ethics, Prof. Susmita Mukhopadhyay, IIT Kharagpur
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YEAR | SEM COURSE NAME ro1 | o2 | P03 | ro4 | ros | Po6 | PO7 | PO8

Principles and Practices of
Management

Statistics for Management

—
1]

Managerial Economics

N W

Organizational Bchavior

W Wl Wl w
W W W W N
N N
N

Accounting for Managers

N
| W] vl w ol w
NN W —| —
[}

ol
N

Legal Aspects of Business - - - 2

Non-Functional Elective:

Business Communication
(Laboratory)

11 A -]

Indian Ethos (Seminar)

YEAR | SEM COURSE NAME PO1| PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS

.

Applied Operations Research

Business Research Methods

N W[ w
NN W
\S]

Financial Management

NN =N
]

Human Resource
Management

[}
N W=
]
NN =

W .

Information Management

Operations Management 3

N =] W
N
W = W

Marketing Management 3

SEM -1

Data Analysis and Business_ i 1
Modelling ‘

Ao ol =]
\GJ N w .
)

Non-Functional Elective:

Creativity and Innovation - s 9 < | _"/:-‘ : 2 3 ”
Laboratory (Laboratory) - - - gy .

T
]
1

Business Ethics (Seminar) | T | - 1 NI 3 2 - .
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DEPARTMENT OF MA
Syllabus - Auton

Third Semester Category = rc

PROFESSIONAL CORE (PC)

STER OF BUSINESS ADMINISTRATION
omous regulation - 2023

ey

COURS
E
CODE

COURSE NAME

CATEGORY

PERIODS PER
WEEK

L T

CONTA

PPMB3PCl14

Strategic Management | PC

PPMB3PC15

International
Business
Management

PC

41

TOTAL |\




PPMB3PC14 STRATEGIC MANAGEMENT LTP C

3003

COURSE OBJECTIVE:

» To learn the major initiatives taken b
involving resources and performanc
organization's mission, vision and obj
and non-business organizations at s

ya company's top management on behalf of corporate,
¢ In external environments. It entails specifying the
ectives, and to equip with skills required to manage business

enior levels. The course adopts a functional approach to

management developipg policies and plan to understand the analysis and implementation of
strategic management in strategic business units.

UNIT 1 STRATEGY AND PROCESS ' 9

Conceptual framework _for stl:ategic management, the Concept of Strategy and the Strategy Formation
Process — Stakeholders in business — Vision, Mission and Purpose — Business definition, Objectives and
Goals - Corporate Governance and Social responsibility-case study.

UNIT 1 COMPETITIVE ADVANTAGE 9

External Environment - Porter‘s Five Forces Model-Strategic Groups Competitive Changes during
Industry Evolution-Globalisation and Industry Structure - National Context and Competitive advantage
Resources- Capabilities and competencies—core competencies-Low cost and differentiation Generic
Building Blocks of Competitive Advantage- Distinctive Competencies- Resources and Capabilities
durability of competitive Advantage- Avoiding failures and sustaining competitive advantage-Case

UNIT Il STRATEGIES i fRE ' ?

The generic strategic alternatives — Stability, Expansion, Retrenchment and Combination strategies -
Business level strategy- Strategy in the Global Environment-Corporate Strategy- Vertical Integration-
Diversification and Strategic Alliances- Building and Restructuring the _corpora.tion- Strategic analysis
and choice — Managing Growth - Environmentalv Threat 'and Qgpf)rtunlt}I. Prgﬁle .(ETOP) -
Organizational Capability Profile - Strategic‘;AdvantagengrGﬁIe - Co‘glporate Pgrtfolﬁ;_b Agalysxs.-.SWOT
Analysis - GAP Analysis - Mc Kinsey's 7s Framework - GE:9 Cell Mgdel = DlStanSIVC~g?mpetltl"en"ss

i :

- Selection of matrix - Balance Score Card-case study.

UNIT IV STRATEGY IMPLEMENTATION & EVALUATION '~ '~ v /v ! o 9
i i i igni isational structure -Designing

The impl tat ocess, Resource allocation, Designing organisational De

Strategilc) gcl)llftr;oi} 1So}rrlstgrrns- Matching structure and control to strategy-Implementing Strategic change-

Politics-Power and Conflict-Techniques of strategic evaluation & control-case study.
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OTHER STRATEGIC ISSUES

n Profit organisations. Ney
UNIT V nd Innovation - Strategic lssue:u?r II]j%allenges in Strategic Mana
Managing chlmc:Lo%ZSa for Internet Economy-Case :l Fos;ce Dealing with Strategic ManaL g
Modcc:lls ta:: sstt:;tcg gan Olgamsatlon d Challenges. Recent Trends in
Introductl

nt Implications an L Cultiend vits §; Sry

. Sltumul):froductlon Strategic Thinking, Orgams:rtrllzﬁ? Strategic managementgllll
Managentl'en:ql Development and Change, Change Manag )
Organisations )
globahsed economy »
TOTAL: 45 PERIODS ‘ . )
COURSE OUTCOMES:

_ Ability to understand the Strategic management proceSS

anizations
2 ;)nigdepth understanding about the need for developmg competltlve advantage for orgamzanu“

3. Provides insights into various corporate and business level strategies 1
4. Facilitates to identify the various control systems requlred for orgamzatlona strategy
implementationprocess |

5. Enhances the cognitive knowledge about vanous strateglc issues and development of new
businessmodels o

and social responsibility of busines.

TEXT BOOKS:

1. Hill. Strategic Management AnIntegrated approach 2023 Edltlon Wlley (2023)
" REFERENCES: -

1. John A Parnell. Strateglc Management Theory and. practlce Blztan
2. Azhar Kazmi, Strategic Management and Business Policy; 3rd Edit

3. AdriauH Aberberg and Allson Rleple Strateglc Management Theo
UmversnyPress 2022 ! :

ot

Tata McGraw Hill, 202:

R

A "fliea'tion, Oxford

5 Gupta, Gollakota and Srmwasan Busmess POlle and Stra te o Ma .
na e d
_ Application, Prentice Hall of India, 2022. g g I?ent Concepts e

%2{
7 Dr.Dharma Bir Smgh Strate

~}:l

glc Mana ement& <5
Wiley,2023, : Bk T ouinegs i?hcy’ Kagent
-|8. John Pearce, RichardRéB’inson and'Am'th VTR S i
Edition,2023 L R f?)Mlvft?Lﬁtrateglq Managenet
9. Lafley AG and Roger L. Martin Pl v -
Press i i aying to Win : Strategy really works, Harvard Business Revit
- CO/ PO Mapping: Taho b
POT [ P03 T% il
e PO3 [ Pog ] - 211
| COL: /12 T 7 PO4 | PO5S (P06 TP07 T P03
£ T il e s
\ «
CO5 \A\:\\ ; 3
e G S g - O A 3




—
3PC15
PPMB INTERNATIONAL BUSINESS MANAGEMENT ZTPRC

COURSE OBJECTIVE 3003
To understand the multinationa] dimensions .

business operations in more than one coun]t;:.n management of a MNC company and the

UNITI AN OVERVIEW QOF INTERNATIONAL BUSINESS 9

Definition and drivers of Internationa] Business-
Country attractiveness- Trends in Globalization.
Institution: UNCTAD Basic Principles and Majo
and Advantage of WTO.

Changing Environment of International Business-
Effch and Bencfit of Globalization-International
r Achievements, Role of IMF, Features of IBRD, Role

UNITII THEORIES OF INTERNATIONAL TRADE AND INVESTMENT 9

Theories of International Trade: Mercantilism, Absolute Advantage Theory, Comparative Cost Theory,

Hecksher-Ohliq The_orijheon'es of Foreign Direct Investment : Product Life Cycle, Eclectic, Market
Povyer, Inte}'natlonfihsatlop-Instruments of Trade Policy : Voluntary Export Restraints, Administrative
Policy, Anti-dumping Policy, Balance of Payment.

UNIT III GLOBAL ENTRY 9

Strategic compulsions— Strategic options — Global portfolio management- Global entry strategy,
different forms of internati\qn\a\ll business, advantages - Organizational issues of international business —
Organizational structures — 'Co\ntrolling_gof international business, approaches to control — Performance
of global business, performance evaluation system AN

UNITIV PRODUCTION, MARKETING, FINANCIALS OF GLOBAL BUSINESS 9

Global production: Location, scale of operations- cost of production- Standardization Vs
Differentiation- Make or Buy decisions- global supply chain issues- Qu ity considerations.
Globalization of Emarkets: Marketing strateg‘yiifg\éCli’allengﬁéié;j“i:ﬁ”fi)roduct& eveIopmentpnding-
production and. channel management. Foreign ExchangeDeterm nation Syste asi
Concepts-types of Exchange Rate Regimes- Factors Affecting Exchange Ratés.

UNITV HUMAN RESOURCE MANAGEMENT IN INTERNATIONAL BUSINESS 9

Selection of expatriate managers- Managing across cultures -Training and development-
Compensation- Disadvantages of international business — Conflict in international business- Sources
and types of conflict — Conflict resolutions — Negotiation —Ethical issues in international business —

Ethical decision-making.

TOTAL: 45 PERIODS
| COURSE .
| ~IUURSE OUTCOMES: '

On completion of this course, students will; |

CO1:In Depth knowledge of driving factors of international Bus1nes§
Co2: Understanding of theories of trade and investment practiced in the global V.vor.ld
C03; Deep Insights in to various market entry strategies followed by Gl?bal Organizations
Co4: Ability to identify the various global production and supply chain issues and have an

: : inati tem
understanding of foreign exchange detcrmination system . .
Cos: Enhance the cognitive knowledge of managing business across the cultures.

——



r/—/ SIE) | 11th Edition _ ;.
“XTBOOKS: bal Marketplace ( 44
TLXTB(: nal Business: Competing in the Gk])t (Author), Rohit Mehtani (Author) MC('
10

1. Interna

as M
Charles W. L. Hill (Author) G. Tom
e
T r Jain, lnternational Bu

run Kuma .
T Charles W.I. Hill and A hael H. Moffet, International Business ;.

d Mic
golwchael R. Czinkota, likka A. Ronkainen an

Cengage Learring, New Delhl, 201 5., Edition, Tata Mc Graw Hill, New Delhi, 201,

SS o H .
3. K. As\ga:l;app?s 2’.:3"[22°H"a:q2‘§2'§:ugh International BusIness, Pearson Education Asia, ),
4. John anie

Esh ?,S‘mkesh Sharan, International Business, 3rd Edition, Pearson Edpqatlon In South Asiz Ne,

2011. ; 3
6. Rakesh Mohan Joshi, International Busmess, Oxford Umvers1ty Press, NgW Delhi, 2009.

WEB REFRENCES:

1. https://guides.loc. gov/mtemat1onal-busmess/general—resources
2. https://www.emerald.com/insight/publication/issn/1876-066X

NPTEL/ SWAYAM/ MOOC REFERENCE:

siness, 6 edition, Tata McGra,,

I.NPTEL: Internatlonalbusmess-Prof Dr JK. Nayak Management Studles IIT Roorke
COPO MAPPING 3 : ‘

QO 1§
coz

Co3 ., o
CO4..
CO 5 ui
Avg"




Third Semester Category — PE
PROFESSIONAL ELECTIVES (PE)

1. Students can take THREE clective subjects from TWO functional specializations
OR
2. Students can take SIX elective subjects from any one Sectoral specialization

PERIODSPER |
URSE WEEK
?,‘N ESDE COURSE NAME CATEGORY CONTACT | CREDITS

L |t |p |PERIODS

Specialization: Human Resource Management (6)

Industrial Relations and Labour

parRol Legislations re 3.5 e | i 3
Strategic Human Resource

PE02 i 5, 3

REMD? Management = 3 - :

R0 Talent acquisition and PC I I g itiod 3
Management ;

AR Reward and Compensation PC

Management

PPMB3PE0S People Aﬁaﬂyhcs

rganizational, Desi
PPMB3PE06 Organizational, Design,

Change and Development
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EGISLATIONS E

ABOURL
INDUSTRIAL RELATIONS ANDL

PPMB3PE(1

COURSE OBJECTIVE

» To explore contemporary knowledg

. : : l
industrialrclatlo(;ls. derstanding of the legal principles governing the employment
have a broad unders ( 1

f ;?at]iinshipat individual and collective leve

and gain a conceptual understanding of
e

fl

‘ | J
L RELATIONS | ' | _
Mgt to IR- Industrial relations system in India. g,
ective -role - functions-procedure for registry;
Employee relations in IT .scctor.

Concept, scope- objectives- Importance - Appl(‘i(?ad;%s.
Unions Act,1926- trade union moverppr}t in India- obj
oftrade unions- Rights and responsibilities- problems-

‘ ‘ ARE S bbiniedyd 0
UNIT II INDUSTRIAL CONFLICTS AND LABOUR WELF — T )
The Industrial Disputes Act, 1947-Disputes — Impact — Causes — Strikes — P_re‘l.’t‘fn ;?Sfatuto _V;u cac
Government Machinery — Conciliation — Arbitration — Adjudication. Laqu_'_ WC jarc I8 ry ntary.
welfare funds-welfare of unorganized labour : :

UNIT III LABOURLEGISLATIONS-I O : 9

Origin and growth of labour legislation in India- Principles of labour legislations-Factories Act 1948-
Minimum Wages Act, 1948- Payment of Wages Act, 1936- Payment of BQnus Act, }9‘65

Removed : Industrial Standing Orders.. Act, 1946 ...
UNIT IV L@OURLEGISLATI?{)NSQII

Vi
§ain

The Apprentices act, 1961-The Equal Reémunerati

(R MERSA 9
act.1972- Employee

X

B

compensation act in 2013, '
| ONITV * LABOUR LEGISLATIONS-

Employees’ Provic!ent_;ﬁx_nd aﬁd_Mi_sfcelléﬁeou ’

/ ( faterr " B %BIOXi ions act, 1952 - Em -lfow.,f’:és’ st’ate'AV;.p;pranc
(ESD) Act, 1948- Maternity Benefit Act, 1961 Gntact Labiar Regu o Blovess’ state insurance
1970 -The ChildLabour Prevention e -, A
Trends. g

%}}SlfRégulatign Act, 1986 New Latg
p B,
Added : New Labour Codes ~Recent Trends.(Afin:
TOTAL: 45 PERIODS Y

COURSE OUTCOMES:

1. To Understandand appreciate Industrial relatj :

2.To Understand and Evaluate the Industrial Dislfl?t::ss Zzt(;ﬂll;}:;l;lr 'gal(}e rons &
3.To articulate,and appraise the La our legislation & legal _vellare measyreg

and Bonts ik ~“8al provisions for faCtoryWOrkers' LOTEN
4. To analyze and evaluate the Legal IRES
compensation, industrial employme
5. To understand and apply the Leg
child labour prevention and the pe

Provisions for equa re i
Mune i
nt and Apprenticeship IR o,

al provisions for EPF, ES1 Mate

ISPECtives of Neyy Labos Code ity contractlabours, ahd

TEXTBOOKS:

I.Mamoria C.B. and Sathish Mamorig : !
- Publishing House, New Delhi, 202, » Dynamicg of Industria] Relations I3
S, Himalaya

2. Labour Industrial Laws with Latest Ame




g,

£ IR

s

e
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REFERENCES: . ‘
7. Kapoor N. D, Elements of Morcantile LaWs Sultan C‘hand and Sons, 2027
budiri, patturajaSelvara). Industrial relations

RanjeetNam
Hill. 2012

. Arun Monappa,
HI, 201 7.

&Labour Laws.Tata McGraw
3. P.K. Padhi, Industrial Laws, P

4. Tax Mann, Labour Laws, .
5. Srivastava, Industrial Relations and Labour

{aws,8™ Edition, Vikas, 2022

WEB REFRENCES:

;. hmzs://labour.gov.in/labour-codes
: hups://sk.sagepub.com/reference/hdbk_industﬁalrelations

NPTEL/ SWAYAM/ MOOC REFERENCE:

1. NP -
TEL: Labour Codes ProfK.D. Raju, IIT Kharagpur

2. N
ew Labour codes of India Prof K.D. Raju , IIT Kharagpur *

CO PO MAPPING:

PO8




onRaPE) STRATEGIC HUMAN RESOURCE MANAGEMENT LTPC
3003
"COURSE OBJECTIVE

The objective of this course is to familiarize the students with transformation in the role of HR functions

from being a support function to strategic function and to develop the skills and capabilitics to become an
effective HR managers.

UNIT I: CONTEXT OF SHRM 9

' SHRM - SHRM models - strategic HRM vs Traditional HRM - Barriers to Strategic HR- Understanding
and Measuring Human capital - Human side of corporate strategies - strategic work redesign - Bench
Marking.

UNITII HUMAN RESOURCE DEVELOPMENT 9

Meaning — Strategic framework for HRM and HRD — HRD Functions - Roles of HRD Professionals -
HRD Needs Assessment- HRD practices — Measures of HRD performance — HRD Program
Implementation and Evaluation — Recent trends —HRD Audit.

UNIT Il E-HRM 9

E- Employee profile— E- selection and recruitment - Virtual learning and Orientation — E- training and
development - E- Performangg management - and Compensation design— Development and
Implementation of HRIS =Pesigning: HR;portals . R

UNIT IV CAREER & COMPETENCY DEVE] OPNIEN

Career Concepts Roles — Career planmng an Process — Care develo

Coaching Effectiveness— Need for: Counselmg Role of HR. in-Gounse ;
Programs — Counseling Effectrveness - Employee J—lealt%& Weltz_;lre Progra( \ 3

TOTAL: 45 PERIODS

COURSE OUTCOMES:
1. Understand the relationship of HR strategy with overall corporate strategy, the strategic

role ofspecific HR systems.
2. Appreciate SHRM in the context of changing forms of organisation and will have a
better understanding of the tools and techniques used by organizations to meet current

challenges.
3. To be more sensitive to cross-cultural issues and understanding of international approaches

todealing with people in organisations.
4. Understand the career development theories and models and gain necessary self -insight,

skills and techniques to become effective HR managers.
5. Providing an overview of the counselling and coaching processes and techniques,

Developing alternative approach to dealing with problemsituations in organisations.

o
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‘//f N
“Hill, 12th g,
- ———Ta McGraw-Hill, ;
TEXTBOOKS: Cases”, Ta

; Y
nt - Text an
Aswathappa, K, “Human Resource Manageme

REFERENCES: =
1. Strategic Human Resource Managemeo2 xm
Rees and Paul E Smith, Sage Books, 2

of Landmark Rulings, 13th Edition, 202?{ . o Formulating and Imp —
i e
2. Ananda Das Gupta, Strategic Human

t Edition (-
. York-Rouledge, 1 |
Strategies for a Competitive Advantage, Productivity Ptresilxj;z{ Professional’s Toolkit, Ko |
i Management —
3. Karen Beaven, Strategic Human Resource
iy : rce Management — A Resgy
4. John Storey, Patrick M Wright, and Dave Ulrich, Strategic Human Resou
Overview, Routledge Focus, 2020

- Cambridge Up,..
5. Feza Tabassum Azmi, Strategic Human Resource Management — Text and Cases ge Uniys
Press, 2019.

ive, 3" edition, Edited by (,

. rspective, 3" € = fiiy
An Intenmt(l;);l;'l\l;zngal with GST Law Guide & Dig,
nn,

e

T
WEBSITE REFERENCE:;: SRS o |
l.www.shrm.org
2.www.cipd.org

3.www.testlify.com/hr current affairs & cases

1. NPTEL: Advances in Strategic Human ResfffofilrceManageﬁié;nt, Prof. AshiShiPandey; Shailesh . J. Mef
School of Mana'gement_;"IIEEBmeay.fgg TR VIR
2.NPTEL: Strategic Performance Marf‘;ijagemen;tb : rof;'KB[?f{'Srivféié\t‘é;/'a, IIT Kh
3.SWAYAM : Online course — Management of Human Resource, Dr.

NPTEL/ SWAYAM/ MOOC REFERENCE:

T Kharagpur
Mirali Khan, [T, |

PR % ke

S TN

i % s

g
Ryl

e {1 agnin

a[s[W[N[=]0




AGEMENT
PPMB1PE04 REWARD AND COMPENSATION MAN

COURSE OBJECTIVE . : o
To familiarize the students to the basic concepts of compens

UNITI COMPENSATION ) : :

Types of compensation, conceptual framework of compensation management, Theor 1Cs of
wages — criteria of wage fixation — Institutional and cultura! factors on dcoTnpen.satnon
practices,National differences in compensation — Compensation system design issucs;

Compensations Philosophies, compensation approaches

UNIT II COMPENSATION PLANNING

Developing a total compensation strategy — Competitive Advantage—Job evaluat;on Systems,
the compensation structure- Wage and salary surveys, the wage .cur\fe, pay grades and rate
ranges, preparing salary matrix, fixing pay, significant compensation 1ssues

UNITIII VARIABLE PAY

Strategic reasons for incentive plans, administering incentive plans, individual inc.entive
plans,group incentive plans ,team compensation, ESOPs, Performance measurement issues,
incentive application and globalization, Managing Employee Benefits: Nature and types of
benefits, employggbeggﬁg\ﬂs)tpgo ams securvi.tx.rbeneﬁts, {gﬁirement securlty beneﬁts, health

b

care benefits, time—off benefits, benefits admmlstratlons, employee;l‘:jp”i{iéﬁ't'§ “required by
law, discretionary major employee benefits, e;r)jployé}gf‘servi'c';gs des‘ignr_i'v'rig}’a‘ b_ggéﬁts package
UNITIV  EXECUTIVE COMPENSATION W o

Elements of executive compensation and it'sf_ﬁfmanagement, Ex
international context, Wage Determination: .-P'Vrinciples' of wa
methods of wage determin"htiori' in India; in}en}%al&a%nd exte;nalsg

)ggutive ‘compensation in an
ge and. salary administration,
quity irga?pomgensation system
: . o i i x4 3
UNITV ‘WAGE ADMINISTRATIQN IN INDIA
Wage policy in India;, wag

¢/boards: structuire, scope”and”function

G

International Compensation, global conver
performance for global employees
aroundthe world, CEO pay in a globa

¥ “Pay_Commissions.
gence of! compensation| practices *- Pay for
“Practices in different industries, Employee benefits

I context, Beyond compensation..
TOTAL: 45 PERIODS

COURSE OUTCOMES:

On completion of the course, students wil] be able to
COL1: Be familiarized with compensation

CO02: Understand Compensation Planning

CO3: Design Executive and Compensation

CO04: Understand Wage administration in India
COS: Be aware of the importance of W

age administration i ;
TEXTBOOKS: alon in India

lLJerry M.- Newman ,Barry Gerhart &
McGrawHill, 12" Edition, 2020, George T Milkovieh

REFERENCES:

,Compensation,

— B




lb'{)‘z;pomoy Deb, Compensation Management, Text and Cascs, Excel Books, IstEdition,
2009.
Z.Milkovwh, Newman & Gerhart, Compensation, TMH, 10th Edition, 2011.

WE‘EE;—TES:

/ 4
1_https://WWW.zlhr.com/b]og/compensalion-and-bcncﬁls/
) https: www.economlcsdlscussion.net/hunmn-resourcc-munagcmcnt/compcnsation-and-rcward-
management/32236

"NPTEL / SWAYAM / MOOC REFERENCES:

. Performance and Reward Management/ SusmitaMukhopadhayay, Associate Professor, VGSOM
9. Talent Acquisition and Management/ By Prof. Santosh Rangnekar | IIT Roorkee

COPOMAPPING:

POl | PO2 |PO3 |PO4 |PO5 |PO6 |PO7 |PO8
Co1 2 3 2 i
CO2 2 2
CO3 2 3 2
CO4 2
Ccos 3
Avg | 23 | 1 | 1 :

e
;
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PEOPLE ANALYTICS 3. K

PPMB3PE0S

E OBJECTIVE . nd impact.
COUBS understanding of HR Analytics, LT 4
To derive a strong 3 CE ANALYTICS

iSOUR
UNIT 1 INTRODUCTION TO HUMAN RESO

i Frameworks for HR ,
i data, HR Analytics Process, '
e 8l?dAppli’cation of analytical techniques to evaluate hum,

Understanding HR indicators, ;
LRMP Framework, HCM 21 Framewor

impact on business
UNITII STATISTICS FOR HRM

Statistical analysis for HR, Toolkits, Compensation KPIs, Power interest stakeholder matrix, |,

models, creating dash boards, analyzing and reporting.
UNIT III BEST PRACTICES IN HR ANALYTICS = L

i i lyses, Performance Analytics, A-..
Staffing, supply and demand forecasting, Total con'l_pens'atlon analyses, .
Analyti%:s, Ii)gaming and Development Analytics, Diversity Analytics, Employee engagement an aly,
Employee satisfaction analytics

UNIT IV MEASURING HR CONTRIBUTION

Developing HR Scorecard, Developing HR Analytics Unit: Analytics Culture, Analytics for dec;:
making, Analyticsfor. Huma: Capital: in the Value Chain- Balance Score card.— ROI ~Predic:
Analytics 1 s SRCRAL | Nt o

UNIT V HR REGULATIONS AND REPORTING REQUIREMENTS |

: Policies, Procedures and guigielines, K jjéregula:ti()ns and-reportiﬁg%r\é‘(.iuiréiﬁentigjiconnecting missions -
goals to HR Benchmarks and metrics, Reporting & Advising - the 4 rules of reporting HR analyti:

importance of data visualization,

SR A

TOTAL: 45 PERIODS

COURSE OUTCOMES: 4 oy —
1. Gain clarity on the concept of HR Analytlcs - E e » 3 :
2. Explore on statistics and toolkits, . .- 3 . | I WA B S NNOVAT
3. Contrasting and assimilating best practices in HR analytics.
4. Demonstrate in analyzing optimal methodsg for measuring HR contribution
5. Design and construct HR regulations and reporting requirements
TEXTBOOKS:
1. Marti o
Edition,lgolig?vards Kirsten Edwards, Predictive HR Analytics: Mastering the OR Metric, Kogan Pag-
REFERENCES:

1. Fitz-Enz, J., The New HR A ics: icti
Hur.nan Capital Investments, .Z?rllzgiz;lli\sledmmg e Y
2. Sesnl,‘J. C, Applying advanced analyt
selection, dcveloping incentives, an
Jc'rscy: Pearson Education, 15t E:iiti
3. Dlpa}( Kumar Bhattacharyya Hr An
Publications India Private Li’mited

alue of Your Company's
fc';afem;? R saclation Amacom, ] Editionp2020
© HR management decisions: Methods for

d improvin )
on, 202, g collaboratiop, Upper Saddle River, New

alytics: Understand; X
Lst Edition, 2019ndlng Theories and Applications, Sage




WEBSITE REFERENCE. S
1.www.spiceworks.com

2. www.gartner.com S
NPTEL/ SWAYAM/MoOoOC REFERENCE, o
1. NPTEL: HR Analytics using |

el Prot Subbulakshmt Somu oo

o 1KS < L "
science and Commerce, kshmi Somu, Dayananda §
2. SWAYAM: Human Resource Man

a én‘rwf 7)]](5;8 of Arts,

agement, Dy, Prakash pij|

ai R, Loyola College of Social Sciences

CO PO MAPPING

co BT Poh
. LJTZ\3 4 5 g 7 8
1
2 2 2 3
3 2 T 3
4 2 2
: 2 2 2
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ORGANIZATIONA

ENT
PPMB3PE06 O HANGE AND DEVELOPM
-
) e management gy, .
COURSE OBJECTIV in knomc concepts of chang g an|
ait

tog

To help the students | :

5 acquire the skills mquned to n:)afng%
e To understand the techniques

organizations.

UNIT L: ORGANIZATIONE - DESIG(I;J mponents — Basic Challenges of design — Differepy;,,
izati ion — Determinants — CO
Organizational Design — De

izati utual adjustment -Mechanis;. ;;‘,,ﬂ
g C {zati tandardlzatlon,M . ic ang
. ioHtan Decentrallzatlon,S PR s e
gltc ra}tlgrtll, funrt;:llzlaetéﬁn,ological and Environmental Impacts on Design-Importan D 0
rganic Struc =l :
Success and Failures in design.

AL R it A CH[}?NGE gents- Change process-Types and forms of chapg,.
i hange- change a - %8 it ange.
ﬁzﬁzgéfliﬁgggf Iglei?:tgf:: to ciange — individual factors — organizational factors — techniquc;

overcome change- )
Change programs —job redesign.

ffectively 4t
e n"g t(:,l'::flfl: the skills for the application of Q) |
an

UNIT III - ORGANIZATIONAL DEVELOPMENT

Introduction- evolution- basic values and assumptions-foundations of OD- liryocese of OD- managi;
phases » ‘,.;‘- i1 AR s )“*)‘, ‘ >" % '
of OD- Organizational diagnpsis-Proce§s-stage$7 Techmqu ‘ 'guestlo \
force- collecting, analyzing- feedback of diagnostic 1pfonnetlon.
UNIT IV - OD INTERVENTION Lk i

Human process interventions-Individual, group and inter-group humanrelatlons-structure and techr:
interventions- strategy interventions —isensitivity traim'ng_#’?s‘urve}’?}’feedb'a“ék,.,pro‘C'éss consultation-
team building — inter-group development. b PRIt QTSR LA

UNIT - V: ORGANIZATIONAL EVOLUTION AND SUSTENANCE 9"
Organizational life cycle — Models of transformation — Models of Organizational Decision making-
Organizational Learning — Innovation, Intrapreneurship an feativity-HR-implications.
TOTAL: 45 PERIODS REL ‘ (WL P IR oo TR IVAT
COURSE OUTCOMES: ' ! - |
The student gets to learn about

1. The fundamentals of organizational design and sfructure

2. Change process, types, and models of change in organizations

3. The fundamentals of organizational development

4. Organizational development Interventions

3. Organizational evolution and sustenance

TEXTBOOK:
1.Rajiv Shaw: Survivin

Development, Vikas P

REFERENCES

5

interview, workshop, i

g Tomorrow: Turnaround § i isati i
ublishing House. 20 trategies In Organisational Design And

. ganization D ral
el Cumminfg: OCrl;grzil:tlsaltlonal Implovemcnt Sixth Edition .’j‘(;fl:l';)pment i
L e pher G. Worley: Organisation Development And Change,
4. 8. Ramnarayan T. Venkat
1 i W CSwara Rao, ingh: i
Intervent.xone And Strategies, Sage PublicIZtlil(l)clilze§082m % Orgamzatlon DeveIOPment
Tganization Development, behavior 1
Tganization Im




WEBSITE REFERENCE:

1. https://guides.librmy.ucsc.edu/citedata
g, https://www.oacd.org/about/publishing/OEC[).s(y|¢.(3uidc

. e -Third-Edition.pdf
3. https://clarivate.libguides.com/incites_ba/aboutdata

NPTEL/ SWAYAM/ MOOC REFERENCE:

1. NPTEL: Sourav Mukherji Indian Institute Of Management Bangalore (IIMB)
2.NPTEL: Prof. Susmita Mukhopadhyay IIT Kharagpur

3.SWAYAM ., Prof. Sangeeta Sahney 11T khanpur
4. SWAYAM: Prof. S. Srinivasan vinod gupta school of management 1IT

CO PO MAPPING

PO1 |PO2
CcO1 2
CO2 2 3
CO3 3
CO4 2
CO5 2

2’.4"jf

% s el 30 2 :
DT e e st e S ae P B
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N

PERIODS PER WEEK | ALD(S:ONTACT g
_— PERIO {Rnll
:GORY |
S-NO. | COURSE CODE | COURSE NAME CATEGOR ) T P "
Specialization: Marketing (6) [
'\,’\ i 3
PPMB3PEQ? Digital Marketing PE 3 i —
. 3
PPMB3PEOS Services Marketing | PE 3 - ——
: 3
PPMB3PEQ9 Iéltegr ated Marketing PE 3 X —
Ommunication A
PPMB3PE] Product and Brand PE 3 d =
Management
e ..
FPMBIPELL | Retail Marketing PE ey |3
]
PPMB3PE|2 Consumer Behavior PE 3 = E 3
— 1




REFERENCES: - ——

s i dition Oxford University Press

. T, (2020), Digital Marketing, 1stc ’ , 35 .

;. Xﬁ:fn‘:;nalgu];g:‘lk(, (201)9), Web Analytics 2.0: The Art of Online Accountability and Sciene,
fCu Centricit ' o ! $

g. Rols)tg:glc(rcS, (201 8),y c-marketing: The Essential Guidc to Digital Marketing, Stth't'on,Quir],‘

Education

WEBSITE REFERENCE:

1. www.investopedia.com
2 blog.hubspot.com/markcting

NPTEL/ SWAYAM/ MOOC REFERENCE:
1. NPTEL: Digital Marketing, Prof. Dr. Tejinderpal Singh, Punjab University, Chandig,

CO PO MAPPING

7Y

L

¥
. 151
SR et
2, "
it
aiei
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e
pPPMB3PE0S SERVICES MARKETING LTPC
~COURSE OBJECTIVE 2003
The objective of this course is to understand the fun

I : damental differences botween services and goods
andto provide nsight mto ways to improve service quality and productivity in various service sectors

UNITI INTRODUCTION TO SERVICES MARKETING

9

Marketing S.erviccs: In?roduction - Growth of the service sector - The Concept of Service - Nature &
Characteristics of Service , Service and Goods Difi

r ference, — Classification of Service- Understanding
service consumers- Three stage model of servic

; ! ; _ € consumption, Service encounter sta e, Service
Marketing Mix - 7 P's of Marketing, Service Marketing triangle. 3

UNITII SERVICE PRODUCTS, POSITIONING , DISTRIBUTION OF SERVICE 9

Service Products » Flower of service , New service development - Hierarchy of new service category,

Positioning of services, Customer driven strategy, Segmenting and Targeting Service Markets,

Positioning maps, Distribution of services, Location considerations, Deliveryof service, Challenges of

distribution.

UNIT I DEMAND AND CAPACITY MANAGEMENT, SERVICE ENVIRONMENT,
SERVICE PRICING 9

Productive Service Capacity, Demand Fluctuations, Managing Demand and Capacity, Patterns of
Demand, Managing Waiting Lines, Service Environment, Purpose of Service environment, Consumer
Response, Dimensions, Pricing of services- Pricing strategy; Revenue Management; Ethical concerns
in pricing, Putting service pricing into Ppractice, Pricing; Strategies And Tactics. " 5 '

UNIT IV MANAGEMENT OF SERVICE QUALITY AND SERVICE PROCESS S

Service quality- Causes Of Service — Quality Gaps, Gap model in service design, Measuring service
quality, Measuring productivity, Improving service productivity, Designing service processes - Service
Blueprinting, service process redesign, Cusgon}pr‘Qartlclp%tlon%m SEIVICEprogess. e~ -

UNIT V SERVICE STRATEGY IN VARIOUS SECTOR" 5

Marketing of Service - Financial Services —Healt!l Se‘rv1¥ce - HgspltaliltySer\gllceSlncludlng travel,
hotels and tourism - Professional Service - Public Utility Sérvices - Educational Services.

TOTAL: 45 PERIODS @
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S:
COURSE OUTCOME in service-based and physical

1 To understand the similarities and differences
product basedmarketing activitics.
2 To demonstratc a positioning of services to 1

in the market forservice differentiation. ‘ :
3 To manage and utilize service capacity for improving productivity of

alyze the influence of service environment on customer

identify a competitive position

services and to an

satisfaction. .
4. To apply pricing strategy for different services and to examine various

cthical concerns mpucmg of services.

5 To assess the causes of service quality gap and to improve service
productivity throughservice blueprinting.
TEXTBOOKS ST Y
t”, Pearson Education, 13th Editic-

1. Philp Kotler & Kevin Lane Keller “Marketmg Managemen

REFERENCES

1. Lovelock, C., ertz J and Chatterjee,

Pearson, 2022 ' i
2. Zeithaml, V., B1tner M J Gremler, D and Pand1t A Serv1ces Marketing,

' 5thEd1t10n Tata«McGraw-Hlll 2021 ;

J Servwes Marketing, 7thEdition,

L. www. webﬁ( org
2.WWW. marketmg schools.org
3. Www. mu.ac. m/ marketmg affalfs
NPTEL/ SWAYAM/"MOO“ ‘

1. NPTEL Serv1ces Marketin In. ' {0
Roorkee.. ‘ A tegratmg ;\*&fgple TCChHOIOgy,. :

2.NPTEL: Serv1‘ees‘Market1n g YR -
g: APract1ca1 Approach Prof B 3
w R 1 lab N
s AYAM Strategic Serv1ces Marketmg, Prof. Kalpak KullfamlD?It'tIa‘lRHB qummgpur
E ; ‘ oorkee

2 IHIII' Rahma:

CO PO MAPPING

1 &
: 2 B : E 8
; g 3 1 X 2 2 3
3 y 3
4 3 5 1 1 3 2
5 - |
3 3 1 3 3
1.8 YT 38 2
L 238 2.8 2.4
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PPMB3PE(9 INTEGRATED MARKETING LTPC
COURSE OBJECTIVE COMMUNICATION 3003

This course introduces students to the cssenti
and designing an effective Integrated Marketj
UNIT I AN INTRODUCTION TO INTEG

al concepts and techniques for the development
ing Communication programme.

RATED MARKETING COMMUNICATION (IMC)

An Introduction to Integrated Marketing Communication (IMC): Meaning and rolc of IMC in

Mlarlxetllliz ptl ocess, l())ne voice communication V/s IMC., Introduction to IMC tools — Advertising,
sales promotion, publicity, public relations, and event sponsorship; The role of advertising

a
agencies and other marketing organizations providing marketing services and perspective on
consumer behaviour

UNITII UNDERSTANDING COMMUNICATION PROCESS 9

Understanding  communication process:

e Source, Message and channel factors,
Communication response hierarchy_

AIDA model, Hierarchy of effect model, Innovation
adoption model, information processing model, The standard learning Hierarchy, Attribution

Hierarchy, and low 20% involvement hierarchy Consumer involvement- The Elaboration
Likelihood (ELM) model, The Foote, Cone and elding (FCB) Model

UNIT IIT PLANNING FOR MARKETING COMMUNICATION (MARCOM) 9

Establishing marcom ObJ ectives and  Budgeting for Promotional Programmes- -Setting communication
objectives, Sales as marcom ob_]ectlve DAGMAR approach for settm““ad ob_|ect1ves Budgeting for
marcom-Factors influencing budget, Theoretlcal approac to budge ing viz -;Q*Margmal analysis and
Sales response curve, Method to determine marcom budget . . j :

UNIT IV DEVELOPING THE INTEGRATED MARKETING COMMUNICATION
' PROGRAMME o : . 9

Planning and development of creative marcom Creatlve strategles in advertlsmg, sales promotion,

o

publicity, event sponsorships etc. Creatlv% strategy in in pl%mentatlon and evaluat_I n Of marcom- Types
of appeals and execution styles Media plannmg and selection deCISIOns steps involvec
information needed for medla planning. Measurmg the’ effectlveness\,o all Promot10na1 tools and IMC.

R ¥ £ FAEN B
Ml & f 10 i‘ Ty i & wi f YR 7 OA
1% 0 § A L: ) AW P gLy A

UNIT V DIGITAL MEDIA & ADVERTISING X 7 el 5

Digital Media, Evolution of Technology, Convergence of Digital Media, E- Commerce and Digital Media,
Advertising on Digital Media, Social Media, Mobile Adverting, E-PR Advertising Laws & Ethics:

Adverting & Law, Advertising & Ethics

TOTAL: 45 PERIODS

COURSE OUTCOMES

1. To review and give a general understanding of the basics of traditional communication forms, such

as advertising, personal selling, sales promotion and indirect promotion within various delivery

vehicles from broadcast to targeted social media.
2. This course introduces students to the essential concepts and techni

designing an effective Integrated Marketing Communication programme.

3. To Know how IMC fits into the marketing mix.
4. To develop an awareness about marketing communications

effectively- individually or in an integrated mix.
5. To examine the process by which integr atetins

developed, executed and measured. m

TEXTBOOKS: %
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1. Advertising and Promotion: An Integr atcd Marketing Communications Perspective (SIE) by \

George E Belch, Michacl A Belch, Keyoor Purani, 12" cdition, McGraw Hill Education,202]

REFERENCES:

1. Advertising & Promotion- An Integrated Marketing Communications Perspective, George Belo);
Michael Belch &KeyoorPurani, TATA McGraw Hill 8th edition

2. Wells, Moriarty & Burnett, Advertising, Principles & Practice, Pearson Education, 7th Edition_
Kenneth Clow. Donald Baack, Integrated Advertisements, Promotion and Marketing
communication, Prentice Hall of India, New Delhi, 3rd Edition, 2006.

3. Terence A. Shimp and J.Craig Andrews, Advertising Promotion and other aspects of Integrate
Marketing Communications, CENGAGE Learning, 9th edition, 2016

4. S. H. H. Kazmi and Satish K Batra, Advert1s1ng & Sales Promotion, Excel Books, New Delhj, %
Revised edition edition, 2008. '

5. Julian Cummings, Sales Promotion: How to Create, Implement and Integrate Campaigns that R,
Work, Kogan Page, London, Fifth Edition Edition ,2010.

6. JaishriJefhwaney, Advertising Management, Oxford University Press 2nd Edition, 2013,

7. Dr Niraj Kumar, Integrated Marketlng Commumcatlon Hlmalaya Publlshmg House 2015

WEB REFERNCE : : | ‘

L https://cpd tauedu. org/advertlsmg-vs-sales-promotlon—all-you—need—to-know/

2. https://books. google. com/books/about/Advertlsmg And Sales  Promotion. html?ld—lfQuLlaGYJ,‘
NPTEL/ SWAYAM/ MOOC REFERENCE ! b /

14 Introducthq to Marketmg Es ials By

CO2 |.2.% o
272§ :
[coa | 338
COS; HEN

Avg. -




IPEIV | YFRODUCT A
w’k ND BRAND MANAGEMENT

|lLTrC

» To help the students appreciate the 1'elati0nship between Cornar
Management Orporate Stratcgy and Product and Brand
o To provide a framework tq underst
structures for new product developm
o To explore the various issues rel
appreciation of this important int
brand architecture, leveraging bra

"UNITI: INTRODUCTION
vanagement of New Product Development Process - Mana
Introduction to Brand Management -Brang Management pr.

UNITI: ELEMENTS OF BRANDING

“Product Plans-Elements of Branding- Brang Identity
and Personality - Valuation of Brands- Brang Valuat

and the new product

development process, th izati
' S¢ € organizational
ent and product man : .

« 0 l""‘rl(i a

angib ategi i i
ndg le strategic asset, including brand associations, brand identity,
assets, brand portfoli Management etc,

9
ging Product Life cycle -Brands and Branding-
ocess - Brand Choice Decisions and Models,

9
.-Brand Communication -Brand Positioning -Brand Image
10n -Brand Tracking and Monitoring.

UNIT III: MARKETING MIX 9
"Marketing Mix Factors and, P};ggggths‘;m__gnagin”g_ Brand Over Time- Building Brands in Indian Market -

Launching a New Brand -Revitalizing' Brands ‘- Branding Strategies- Brand Extension Strategies - Brand
Portfolio Management- Managing Brands Across Geographical Borders.
UNITIV: BRAND EXPERIENCE 5
Managing Brand Experience - Digital Branding-Employment Branding - Co-branding- Brand extension
scorecard-Culture and branding-Brand flashbacks-Future brand priorities.

UNIT - V: BRAND ADVERTISING e v ‘
Advertising -Brand Name Plan- Pricing Syst
Promotion - Product Sales Management.-Produc
Product Marketing Product Exports and Inte
Management. -

9
“-Product Distribution Systems -Advertising and Sales
d Public Relations Service Product Marketing - Industrial

ional eting  -Critical” Success Factors in Brand

"TOTAL: 45 PERIODS

'COURSE OUTCOMES:

L. Apply the fundamental concepts of product and brand development and management.
2. Use the brand positioning framework to develop a brand, keep it relevant, expand a brand
internationally, and reposition a brand. a1 .

3. Usetools and metrics to analyze competitors and develop positioning strateglfes. . ot
4. Recognize the importance of using teams and organization to coordinate multiple interdisciplinary tasks

. ithi ization.
In order to create and manage products within an orgarlea . .
S. Apply an understanding of the product manager’s role in product pricing, sales, and promotion.

EXT BOOKS

'\ . -
Donald’ RL, & Russell S.W. (2021). Product Management (3rd Ed.). Tata McGraw Hil
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anagement: Building, Meagy;,

ment (4th Ed.). Prentice

& Swmninatlm ) Vi
d Insights and Strategic
Iy

oduct Develop

1.Keller, K.L
t: Advance

Managing Brand Equity (5thE
1 Manngcme

2. Trott, P. (2020). Innovatiot
). The New Strategic
your Mind. McGraw Hill Educatiop

3.Kapferer, J. (2019
Ed.). Kogan Pagc L
4 Reis, A, & Trout, J. (2022). positioning: The Battle for

WEBSITE REFERENCE:
vw.emerald. com/msnght/publlcatlon/lssn/ 1061-0421
61 _0421/vol/27/iss/4

1. https://wv
2. htms.//www.ememld.com/1n51ght/pubhcatlon/lssn/ 10
t/pubhcatlon/276941751 Journal_of__ Product and_Brand My,

3.https://www.researchgate.ne

ment Prof. vmay sha

ing Faculty, Marketm
Council Of India, g e
Management Gu_]arat Un1vers1ty

CO PO MAPPING e

1. NPTEL: product and brand manage:
2.NPTEL: Preeti Krlshnan LyndemV1s1t
3! SWAYAM ‘Shishir Bharadwaj Quality
4.B K. School of Profess1onal Studles and

g Indlan Instltute of Managemem

N P o e

NPTEL/ SWAYAM/ MOOC REFERENCE
rma depaﬂment of management stu(;.




—
PPMB3PE11 RETAIL MARKETING LTPC

COURSE OBJECTIVE 3003

Design a comprchensive rot

ail marketj ‘ i
narketing plan for a specific retail busincss,

UNIT INTRODUCTION

An overview of Global Retailing — Challenges
India — Socio economic and technologic \
Government of Iudiapolicy implic

and opportunitics — Retail trends in

( al In{]ucnccs on retail management —
ations on retails.

UNITIT RETAIL FORMATS
9

Organized and unorganized formats —

Different organized retail formats — Characteristics of

each format — Emerging trends in retail formats —- MNC's role in organized retail formats.

UNITIII RETAILING DECISIONS

= . . N 9
(ihOlCC 01; rq;zl_l locatlc?ns - Internal and external atmospherics — Positioning of retail
s 1opsl _Clm' Ing retail store Image - Retail service quality management — Retail
Supply Chain Management — Retai] Pricing Decisions. Merchandizing and
category management — buying.
UNITTV RETAIL SHOP MANAGEMENT 9

Visual Merchandise .Managem‘ent — Space Management — Retail Inventory
Manage}nent._.:;_(\Rgt@ux accounting and audits - Retail store brands — Retail
advgrtlsmg‘an.d promotions, — Retail Management Information Systems - Online
retail — Emerging trends. & : SHoNy

UNITV RETAIL SHOPPER BEHAVIOUR i ‘ 9

Understanding of Retail shopper behavior — Shopper Profile Analysis — Shopping
Decision Process - Factors influencing retail shopper behavior — Complaints

Management - Retail sales force Management — Challenges in Retailing in India.
TOTAL: 45 PERIODS N B r -

COURSE OUTCOMES: B, %

1. Recall the key concepts and principles. of retail marketing. -~ oo
2.Demonstrate the fundamental principles and strategies of retail marketing.® . !
3.Experiment retail marketing techniques to develop effe:ctive prqducts

4. Analyze retail shopper behavior in the context of retail marketing.

5.Evaluate the effectiveness of retail marketing strategies and

campaigns..

TEXT BOOKS: . ]
I' Levy, Michael Weitz, Barton A., and Pandit Ajay (2020). Retail Management, Tata

McGraw-Hill,8th Edition, New Delhi.
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’ EFERENCES . .
|R0gdcn, Tntcgrated Retail Managcment, Biztantra, India, 2020 : i
' ert F Lusch, Retailing, Thomson Learning, 6th Edition 2019

2. Patrick M. Dunne and Rob

3 Chetan Bajaj, Rajnish Tow and Nidhi V. Srivatsava, Retail Management,

OxfordUniversity Press, 2017.

4.Swapna Pradhan, Retail Management Text and Cases, Tata McGraw Hill, 3rd
Edition,2009.

5. Dunne, Retailing, Cengage Leaming, 2nd Edition, 2008

WEB REFRENCES:

1. https:/doi.org/10.1515/9783110543827-010
2. lmps://\\r\wv.ama.org/marketing-news/how-brands-can-help—consumcrs—grccn-up-thcir

CO PO MAPPING

e

T
SO | P

£ Sy
i
!

Avg. 233 217
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[PPMB3PE12

CONSUMER BEHAVIOR LTPC

COURSE OBJECTIVE: 3003

>  Tostudy and underst

| e

and the consumer' beh

aviorin-order to cff; cctively utilise the market' potential

UNITI INTRODUCTION

derstanding Consumer y— - 9
;{;I:)roaches . %ffects :}?cbjirovl?;; 'Igcolgi‘l“‘plll(}n, Consumer orientation, Interpretive and Quantitative
> ra ) .
UNITII INTERNAL INFLUENCES Eraphics and Economy on Consumer behaviour.

Influences on consumer behavior — 2

Experience - Personality & Selflmaglzotlvation = perception — Attitudes and Beliefs - Learning and

|UNITIII_EXTERNAL INFLUENCES

9

Socio-Cultural, Cross Culture -

I amil y gI oup — R enc —_ 1 1
. Cfer € -
C sumer behaVIOr p group Communlcatlon Inﬂuences on

UNITIV_CONSUMER BEHAVIOR MODELS 24

Traditional and Contemporary Consumer

behavi ivi i i i i
RS sion making. our model for Individual and industrial buying behaviour

UNIT V. PURCHASE DECISION PROCESS 9

Consumer decision making process — Steps, Levels and decision rules - Evolving Indian consumers —

Opinion Leadership - Diffusion and Adoption. =~ &
TOTAL: 45 PERIODS ’ ; T IR

COURSE OUTCOMES:

The student understands

1. Consumer orientation and consumption -

2. Intrinsic influences

3. Effects of external influences

4. Models of consumer and industrial buyin§§ p i .

5. The decision making process v e e

TEXT BOOK / tiv oIkl 11U INNUVYVAL L

1. Ramanuj Majumdar, Consumer Behaviour - Insights from Indian Market, PHI, 2023.
REFERENCES:

1. Suja R.Nair, Consumer Behaviour & Marketing Research, Himalaya Publishing, 2022

2. Leon G.Schiffman and Leslie LasarKanuk, Consumer Behavior, Pearson Education, India,
ninthedition, 2023.

3. Barry J.B., Eric G.H., Ashutosh M., Consumer Behaviour - A South Asian Perspective,
CengageLearning, 2022.

4. Paul Peter et al.. Consumer Behavior and Marketing Stratergy, Tata McGraw Hill, Indian Edition,22th

Edition 2023. ;
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CO/PO MAPPING

Cco Program Outcomes T

PO1 PO2 PO3 PO4 PO5 PO6 PO7 [ 3
CO1 3 3 1 1 2 TOR
CO2 1 1 1 1 I
CO3 1 1 2 1 —
CO4 1 2 1 20 |
CO5 2 ) 1 3 UITE
Avg 1.6 1.8 1 1.5 1 1.6 27




—
—

L—

sNO | COURSE CODE

COURSE NAME,

jalization: Analytics and Systemg (5)
ecl

Data Mining for Business
Intelligence

pPPMB3PE14

Deep Learing and Attificial
Intelligence

|

Enterprise Resource Planning

|

PPMB3PE16

Python for Data Science

S —

PPMB3PE17

Social Media Web Analytics

e me—

TOTAL
CONTACT CREDITS
PERIODS
PE 3 3 3
\. —————
PE 3 3 3
I
PE 3 3 3
PE 3 3 3
PE 3 3 3




CE v §
§S INTELLIGEN 3
e "ATA MINING AND BUSINE -y
PPMB3P
ically
———2GE OBJECTIVE - to apply them practica i
COURS® OBIJEC:;;cnts learn data mining techniques and how to apply :
This ¢ SS
This course help CTION oy
UNIT1 ANTRODY oo ¢ mining, Data ware house and datap, |
" . Text mining, Web mining, Spatial mining, k tupe ;
Data mining, 1¢ »
ING PROCESS . BB .
UNITIT DATA MIN DM SEMMA and Domain-Specific, (;13551ﬁcat19n and Prw%
Datamining process — KDD, CRISP- MAiP MAPE, Confusion matrix, Receiver Operating Charactv;w
performance measures -RSME, MA.D, , “fold crossvalidation, LOOCV, random SUbSamm,m

curve & AUC; Validation Techniques - hold-out, k-
and bootstrapping SR

UNIT III PREDICTION TECHNIQUES . i -
Data visualization, Time series — ARIMA, Winter Holts, Vector Autoregressive analysis, 1\/111]t1.\,ama
regression analysis. - e R TR :

\\\\\\ -

UNIT IV CLASSIFICATION AND CLUSTERING TECHNIQUES

Classification- Decision ‘trees, 'k 'n
Clustering; Market basket analysis

I ogistic regression, Discriminant analysis;

st nei

UNIT V MACHINE LEARNING AND AI

...... i ) %‘% &

TN

Genetic algorithmg,, Neural niéh&érk,. Fuzzylog
Colony, Particle »_S}varm, DEA ik

TOTAL: 45 PERIODS

COURSE OUTCOMES: S

1. T ) e te it SRR L }gﬁ Ty «s}v L s Lo ] g o g AR

trzniiply dat'?l, mlnlr‘lg hnlquveS to \?D?lyzc?;;cQmpil‘f?)églatgsgiefs?andz%?scé*\};éiﬁfehﬁjn*’gﬁﬂ patterns r
2. Toselect the approprivaie‘data.m'i‘ g N A SR S

S ning processes for speci G o ! : ,

challenges. BRI L R spec1ﬁc t??'lfs b?S?d\On their requirements an

3. To evaluate the perfor}rnéﬁb SO R i S T R R
 pet ce of data mining: models usine ralovans 1

their accuracy and effectivenegg /i 1A% LT usmg . eleva 0t evaluation measures to ass

4. To use prediction technique W e ST s
i 1ques to make accyrate

5. To apply classification ¢ forecasts and

echniques to accurately categori bredictions in different domains.
' ‘ e assify data_ ) -
| N cala, supporting decisior

REFERENCES:
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¢ F REFERENCE:

| icamprutgers.edu/blog
I

v.investopedia.comp

2. \\Tﬂ;’;‘L/ SWAYAM/ MOOC REFERENCE.
NP

TEL: Business Analytics and Datg Modelli;
NP1ELe

k yAYAM: Data Mining, Prof. Pabitra Mitra, |
2.8

18, Prof. Gauray Dixit, IIT Roorkee.
IT Kharagpur,

/

CO PO MAPPING

3 a BB 6 Y
2 2 2 2 2 2
2 2 2 2 3 3
2 1 1 1 1 3
2 1 1 1 2 3
1 1 a1 = 33
1.8 1.4 14 | 1.4 2.2 2.8
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EEP LEARNING AND ARTIFICIAL INTELLIGENCE
D

rPPMB3PC14

COURSE OBJECTIVE |
il : i omprehensive understand;j
Tl ioctive of this course is to provide students with a cot pr.e e st nglof de, ‘.
1cd olbjc_cl: l(:igcnt ;lecms, knowledge representation, and their app ons inthe fie do Fa
models, mte SYS

intclligence.

UNIT I: DEEP NETWORKS

Deep Networks: Modern Practices: Deep Forward Networks: Example: Learning XQ

R "Gril\(ln
Based Leaming - Hidden Units - Architecture Design - Regularization for Deep Leg

Ming,

UNIT 11 MODELS

Optimization for Training Deep Models: How Learning Differs fr(?r.n P.urc' Optimization .
in Neural Network Optimization - Basic Algorithms - Parameter Initializatio

with Adaptive Learning Rates - Approximate Second-Order Methods - Opt
Meta-Algorithms.

' Ch?l]l

n Strategies - Alggp 5

Imization Stratc;;f.‘, B
2 dng

UNIT I INTELLIGENT SYSTEM

Introduction to Artificial Intelligencé: Intelligent Systems' - Foundations of AT -

€ - Applications T
Tac-Toe Game Playing - Problem Solving: State-Space Search and Control Strategjes: Intr
General Problem,,(_So_lving ive Sea ‘

-
P

DASR RSN A

Oductir)n

3

Advanced Problerf;—Soflvigi‘ Pl
| Knowledge Representation: Introduction'

Representation using Ser'nanilngetwor \'
MRS SRR

rocuction - Types of Planning Systems
hes to Knowled e Representation

uction - YD
dge Representation using Frames.

_KHOWI € d e

UNIT V APPLICATIONS

Expert Systems and Abpplications BTac
of Expert Systems — Ma

- Application
Unsupervised Learnings.

Supervised ang
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TEXTBOOKS:

fan Good fellow, Yoshua Bengio, Aaron Courville, “Deap Loarmimg™ Wit Pros 3033
’ SS, .

REFERENCES:

LiDeng and DongYu,"Deep Le

1. o e G : aml}\g.Mcthods and Applications", Foundations Signal Processing, 2022.
2 grOs ?u g ’ c‘amfng Dcep Architectures for AI", Foundations in MachincLearning, 2021,

3. Saro] Kaushik," {\mﬁcml Intelligence”, Cengage LCal';1i11g India PyLLtd.2020 ’

4. Det?pak .Khemal}l," A First Course in Artificia] Intelligence" McGr.aw I’~lill I;Jt:w Delhi,2020.

5. ElaineRich,KevinNight, Shivashankar B Nair," Artificial Int’clligcncc"3rd I:Zdition,McG,rawHill, 2008.
WEBSITE REFERENCE:

1.www.deepleamning.ai

2. www.Al.org
3.www.coursefast.ai

NPTEL/ SWAYAM/ MOOC REFERENCE:

1. NPTEL: Decp Leamning,Prof. Prabir Kumar Biswas, 11T Kharagpur
2. NPTEL: Al Prof. Mitesh. M.Khapra, IIT Madras

3. SWAYAM : Machine Leamning And Deep Learning - Fundamentals And Applications, Prof. M. K.
Bhuyan , IIT Guwahati

COPO MAPPING

co : i
1 2. B
1 3 3 2 3 3 - 3
2 3 3 3 ¢ 3 § ] 3 i i § ] 3*
3 3 3 R R LA /RETRR 2 3
4 3 3 2 3 3 2 3
5 3 2 1 3 2 2 3
Avg 3 3 |2 2 3 3 2 3
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E PLANNING

ERPRISE RESOURC

ENT

’ PPMB3PCI1S

COURSE OBJECTIVE

To develop students with the necessary know
implement, and integrate ERP systems in various
UNIT1 INTRODUCTION

ERP Introduction - Origin, Evolution, Structure and Benefits - Conce
of ERP in India - Various Modules of ERP - Advantage of ERP
UNITII DATA MANAGEMENT
Advancement of IT and Impact on organization
Analytic Processing (OLAP), Product Life Cyc
Dynamics: Market Overview, Marketplace Dynam

UNIT 111 MARKETPLACE DYNAMICS
ERP Marketplace and Marketplace Dynamics: Market Overview, Marketplace Dynamics, and Thec,
Market. ERP- Functional Modules: Introduction, Functional Modules of ERP Software Integration

Supply chain and Customer Relationship Appllcatlons

UNIT IV ERP IMPLEMENTATION ‘
es of ERP Software Integration of ERP S,

ERP- Functional Modules: Introduction, Functional Modul
P Implementat1on Busmess Process and

mapping chain and Customer, Relqtl_onsmp {\ppllcatlons ER

engineering, ERP Implementanon Life Cycle Rol
Success Factors: Guiding. -
UNITV TRENDS @ A 5
| Selection and Evaluat10n of ERP Strateglessand CSF for Successful ERP
Failure. Practical Module ERP & E- Commerce Future Directives- in ERP Integratmg ERP into

organizational culture Usmg an:open source ERE tool. for orxentlng studentsto ERP
¢ TN i 4.*z 5 \x &8

ledge and skills to cffectively analyze, select,

pusiness contexts
/

ptual Model of ERP-Scenario;,

ata warchousing, Data Miniy,
).ERP Marketplace and Mary
ERP Market

s data management: D
le Management (PLM
ics, and The changing

o

TOTAL: 45 PERIODS
COURSE OUTCOMES: v :
On completion of this course, students w1ll be able\to by 3 NQ \ ; NS d

Understand the concepts and beneﬁts of ERP systems “and thelr relevance 1nthe Indlan busmess
environment. : -

CO1: Gain knowledge about advancements in 1nformat10n technology and thelr 1mpect on data
management, including data warehousing, data mining, OLAP, and PLM.

CO2: Recognize the dynamics of the ERP marketplace,kincll‘lding rnarlcet trends and changes in ERP

L N

systems.
CO03: Comprehend the functional module
s of ERP software and the1r a
management and customer relationship management. ppllcatlons InSupeychain
CO4: E » .
S :alt(l)ate critical success factors and strategies for successful ERP lmplementatmn including
c
Ofpotentfal c:\SxZ ;:f(i)pfpénRgf,’ tflle role of consultants, vendors, and ernplo)’ees Students will also be awar¢
Sy approaches for integrating ERP into organizational culture.

TEXTBOOKS :

1.Dr. Ashim Raj Si .
j Singla, Enterprise Resource Planning 2™ Edition Cengage Learning,2019
J earning, ;
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FE RENCES:
E

rise Resource Planning (ERP) Toy 3,4 Case Stdies, Mr. c.gv Murthy,
te
I-En. tion, 2008. ial I f Ent i

1% Olson , Managerial Issucs ¢ Enterprige Resouree Pl
, pav! pert Jacobs and D. Clay Whybak, vy hy ERp
' vRo

Himalaya
r anning Systcms,McGraw Hill, 2008.

? A primer on SAp lmplcmcnmtion,McGrnw Hill

’

anning pmd Edition, Cengage
r. sISTE REFERENCE:

VEB o Vw.netsuite.con'l/portal/l‘esom’ce/mﬁclcs/mp/what-is—

: erp.shtml
P o um-ty_sap_conl/tS/ClltCl"pl“lSC-I‘CSOlll'CC-plam]ing-q-a/how-to-add-web-rcfcrcnccs/qaq-p/7440336
/(%
https WAYAM/ MOOC REFERENCE;:
pTEL, SEntel‘pﬁse Resource planning:Dr.IndraDeep Singh
NPTEL: v.digimat.in/nptel/courses/video/ 10105083/1.1 0.html
JJWWW-
i
0 PO MAPPING
PO1 |PO2 [PO3 [P0y [PO5 [PO6 [PO7 [POS
co1 |3 3 - L
Co2 3 3 -
- 3
CO3. et 3 ¢ g - 3 3
04 3 2 i —
C@ % 3 P 3 g 25" 3
CO5 , T PR T R
Avg 26 26 2 - 2 —
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CIENCE

pYTHON FORDATA S

PPMB3PC16

i analytics,enabling the
- thon for busincss an: en
COURSE OBJECTIVE Bty o cffectively apply Py g diverse domains.

¢ S
fith the a - sisions acros
To empower students W l:lq‘ :md make data-driven dec

to derive valuable insigh CIENCE
UNIT I INTRODUCTION TO DATA S

. Busi
ics - Evolution of

Introduction to Business Aﬂ‘}lyt:;l’ :

Analytics - Marketing Analytics

ness Data and Analytics timeline — Ty

lications - Summari

TABLEAU
UNITII VISUALIZING BUSINESS DATA USING

: ics across d
Visualizations Using Python & R - Understanding the Metric
isualizations
for Metric Creation.

omains -Developing Mcyy;,

UNIT Il BUSINESS MODELS & STRATEGIES

Analysis - Data Mining applications

UNIT IV MARKETING MIX ANALYTICS

iy

& Sales Resource — Consumer Attribution Modelling Methods. .

UNIT V MARKETING MIX ALYTICS API_%IQiCATIO}{S

%

social media Listening

. b 8 Skl géhaviouy;yrédictiogﬁ}ModdﬁS- ocial
Customer Churn Modelling — Purchase Be RFM 'Analysis — Recommender Syste

Sentimental Analysis. — ‘Market \paél;et Analy51s '

development. e
TOTAL: 45 PERI@DS e S
COURSE OUTCOMES:

After studying this course, =

1. Acquire a strong command of Python for conducting business analytics tasks

,,,,, 2

2. Learn to employ Python libraries to craft co

: ' is, anc market basket analysis.
|4 Acquire the skills to analyze business data using Python, extract v
them to make well-info :

. various domaing
forecasting, and resource
5. Engage in hands-on pr.

apply Python and business analytics techniques to gq
Tecommendations,

rmed decisiong across
allocation.

ojects and case studies that g

imulate req]
Ive comple

79

' s CS
izing & Reporting Marketing Data usip, 2B

: ics — Clustering Algorithy.
Business Models - Marketing Engincering — Segmentation Analytics — C £ Algonthms y, -
usiness odaels - ar

S~ W

)
: ales — Allocatin
New Product development decisions - Pricing the»"?";‘{‘f‘,’t‘ 5 Fozicj?stmg thé S D , gthe Retay

and
ms

i  1aSKs, encompassing dan
manipulation, analysis, and visualization. ' LI

» including marketing, pricin

-world scenarios, enabling them®
X problems and generate actiontk



ES: S —
REFERENC o
sinessA nalytics™ l[)mI;g]{]‘KmmrU Wiley Tndia, 15t Edition, 2017.
pu Metrics: The De initive Guide to Meas
| ; chn fanon, 2nd Edition, 2010 suring Marketing Performance®, PaulW Farris,
| 5earsom Analytics — Data  Driven  Technj : ;
:’Mqr]\ ting Publlcatlom Ist Edition, 2015, miques  with - Microsot  Excel”,Wayne L
| \\‘"Ciﬁl’ s, Indum'!thl Jand Hariharan V M, "Python Programming", Pearson. 2023
S L) aly Py 3

REFERENCE'

WEBS SITE lasscentral.com/course/
“tps/WWW-CAS3 n/course/swayam-programming-in-python-95322

hpS/AWWW- guvi.in/courses/tamil/programming/python/

EL, SWAYAM/ MOOC REFERENCE:

,\ TEL:Data Analytics with Python , Prof A.Ramesh, IIT Roorkee
) NP TEL- Applied Linear Algebra for Signal Processing, Data Analytics, and Machine Learing, TTT Kanpur

\'PTEL Introduction to Data Analytics, [IT Madras

o

CO PO MAPPING
——[F01,_[FOZg TPO3 " TFOd PO5 |[PO6 |[PO7  |POS
C/Ol/— 3% & :‘ o \‘k2 i
02 SEEaE L3 g |8 B
03 | : \' j 4.2 3
€05 3 W
e 3 /e 2
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E OBJECTIVE: :
age thc power of the web and social

ppm'lunitics o lever

COURS
» To showcasc thc o

media
UNIT1

Evolution of online comt

traditionalmedia - Social Media
Media: Strong and weak ties = Influencers - How idcas travel =

media - technological determinism in popular discourse on social mec
UNIT 1T COMMUNITY BUILDING AND MANAGEMENT 0
Science of Social Media - Keys to Community Building - Promoting Social Media Pages- Linbl

Soc%al Mcdja Accou.ntstThc Yin'al Impact of Social Media-Digital PR-Encourage Positive Ch;;{ ;l r‘“’
Social Media - Identity 1n social media: formation of identities, communities, activist movcm(_.m,('r

consumer markets - Social Media as business.

{hat cxist today t

INTROI)UCTION
nunitics - History a
Audicnce an

nd Evolution of Social Mcdia- Social Mcdia vs.

d Goals for using Social Media - Understanding Sq,

Viralness - Social theory and s, ”‘:
A4

lia technologies.

UNIT 11 SOCIAL MEDIA POLICIES AND MEASUREMENTS 9

Social Me‘dia Policies-Etiquette, Privacy- ethical problems posed by emerging social media
techno_logles : The roa.d ahead in social media- The Basics of Tracking Social Media - social
analytics- Insights Gained From Social Media- Customized Campaign Performance Reportsmcdi

Observations of social media use.. j

UNITIV . WEB ANALYTICS e

Web Analytics - Present and Future, Data Collection - Importance and Options Overvie:wﬁf\9
: ey i in ; s 0

Qualitative Analysis; Business At alysis, KPI'and Planning, Critical Components of a Suc
: , , cessfy|

w $y & S B il . 3R R
ebAnalytics Str_ategy,\Web Analytics Eg{ndamentalé, Concepts, Proposals & Reports, Web D

Analysis. _
UMITV _SEARCH ANALYTICS
Search engine optimizatic o gy G
ngine optimization (SEO), non-linear medi YR AT e (
content, $eb tratfie analysis, navigation, fisabi 1edia consumption, user engagement ‘
contentmana: “e?iﬁctanalys‘l Snaviea tlon’%lsablhty, eye tracking ; lite s gagqﬁ?‘?% usergenery
Undatstanii gement Syggs?m;data visualization, RSS'feeds, M b’ L > security, online ethics
rstanding search'behaviors. et e 2 e LS latforms, User centered dés'
- >: ’ LR ) o i . """" - . 1!

"TOTAL: 45 PER

| COURSE OUTCOMES:
1. Th i »
: e students will be able to enhance the social media skill
S.

The students will be a

e able to develop am Crny

. ;I‘J(r)l (z‘i%et ?tln 1((11ea of social media policr;)ies' «aSS communication strategy and guide ¢ _

ers ies. i o

How to :It}fegtliiflu; g:mt;ntals and concepts of w eB aﬁéllytic . ampaigns.
s e ;SRR g

optimisation, search anal;tl:esultmg Insights to support website desi

X BOOK: 1S ete. ' € design decisions, campaign

SIENEARN
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J e P PERIODS PER
v WEEK TOTAY,
ATEGORY |~ Cco
COURSE COURSENAME o R R e ACT
SoN ~ ‘) Rl()n 3
CODE S
> e — T
Specialization: Financial Management @)
| Security Analysis and Portfolio | pg Rl ¥ . 3
kil e Management )
P Banking and Financial Services | pp 3 5 2 3
FNBAREIE Management
PPMB3PE20 Financial Derivatives PE 3 F ¥t [3\
PPMB3PE21 International Finance PE R R I 3
e
PPMB3PE22 Financial Modeling PE 3 x - k)
[
PPMB3PE23 Corporate Finance PE 3 - - 3
PPMB3PE24 Financial Markets PE 3 - L 3

O




[CMT assumptions -
| CAPM - Arbitrage pricing theory— Portfolio Evaluation - Sﬁhm§'s index Treynor's index, Jensen's index —
| Mutual Funds — Portfolio Revision. i, | -
TOTAL: 45 PERIODS e ed
COURSE OUTCOMES: LS LY
uld be able to

| gizc ©

| Allocal
—FUNDAMENTAL ANALYSIS
9

SECURITY S
ANALY —_—

MANAGEMENT YIS AND portroLIo [LTPC

OBJECTIVE e 3003

SE
COUR ables student to understa )
En : es inVOlVCd . 1 . .nd th n“nl]CCS ()f E;(;EM{{, k* D e o R
techniqu in deciding upon purchase or warket operations and the —
ag & S

ODUCTION ale of sceuritics.
— 5 investing — Investment vs = R
"‘“ﬂd Tk tions of markets, pri V8 speculation, investment process, categori iti .
_— Func b S, primary and sccondaly markets, Over tl : ((j i
ot 1¢ CounterMarkets and

»ets
MarK isk and Return —r
cder. Risk at returns clements, measurement, scientifi icti i
- [ntroduction to Bonds — Types and markets , e predicting, Capita

—

—

oNTT
Economlc

dustry AnaYS® :
Earnings, Applied Valuation Techniques.

[

0 I[ITECHNICAL ANALYSIS

/ . . - 9
Technical Analysis: Market Indicators, Types of Charts, Moving Averages. Efficient )

Troduction to .
Market theory” Random Walk, Efficient Market Hypothesis, Empirical tests of semi- strong form.

Analysis: Economic forecasting and stock I

- ; . nvestment Decisions — F i i
s: Industry cl . s — Forecasting techniques.
ysi try classification, Industry life cycle. Company Analysis: Measuring EaminZs and

/
UN[TIVPORTFOLIO CONSTRUCTION AND SELECTION 9
Portfolio analySlSt: Need 'al_ld effect of combining securities," Minimum Variance Portfolio, Optimal Risk
portfolio- Index Models: Slngle factor and single index models, Treynor-Black and Multifactor Models.
lustration of Portfolio Cpnst_ruction. :

9

T) AND MANAGED PORTFOLIOS
orrowi(r;g-:CML - SML - Pricing with

UNIT V CAPITAL MARKET THEORY (CM
Capital Asset Pricing model - Lending and b

Atthe end of the course the students WO
CO1: Understand, Analyse and evaluate inve
CO2: Relate, Analyse the industry and evalua
C03: Interpret, apply and estimate the secondary market
malysis,
C04: Compare, build and construct an efficient portfolio
C0S: Understand, apply the CAPM for Portfolios.

TEXT BOOKS:

stment alternatives.
te the fundamentals of the company.
parameters through technical
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n AK, Sccuri & Portfolio

1.Donald E.Fischer, RonaldJ Jordan and Pradha
Management, Pearson, 6th jmpression, 2023.
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ﬂEFERENCES _____
Jandra, Investment analysi -
| M ysis nnd POI'”(\“() Mﬂl]ﬂ ol —
I 21. gement, McGraw Hill, Sixthe

B REFRENCES:

W
< . sapm.com

» gditi cilly & Keith C. Brown, Invest .
fran A 2011, Siment Analysis ang Portfoli
X o 9th dition, olio Management, Cengage
L;ﬂ n,S cuntsleS :xlll':lli'ﬁ: m;d Portfolio Mmmg,cmcm PHI Learni
JAESEs Ana : arning, ,
j\ e dham ysis and Portfolio Managemeny, I-Inmliyzqolilsnbliqhin;, H
| alaye § ! FIOUSC,
20|3. _ punithavathy’ Sccuritics Analysi
gian ysis and Portfolj 4 aditi
.;I’.’;,“um,shing, ol 10 Management, 2™ cdition, Vikas

7, WWW- nseindia.com
NPTEI:: . .

1,Securlty Analysis And Portfolio Management Prof Jp Singh-Dept Of Management Studies IIT Roorkee
: B L 4 [POS 06 [PO7 | PO8

1 3 3 3 2 1

2 3 : 3 3 1

3 3 3 ; 3 |

4 3 3 : 3 3 |

5 3 3 T 2 : 1

Avg. 3 3 0.6 : ) i
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[PPMB3PED BANKING AND FINANCIAL SERVICES

T
] \ ;\
LCOURSE onincTIivES : iateq o>~
[ > Grasp how banks raise their sources and how they deploy “‘(‘l“ff,inr:::?agl‘;g:iiissoﬁ:althrlsk Y
to Understand about other asset based and fund based fi PERTG Rﬂ
UNIT INTRODUCTION TO INDIAN BANKING SYSTEM AND ANCE,
EVALUATION 9
Overview of Indian Banking system — Structure — Functions — KCY‘Rb‘;g‘;Im:O“S M Indiy, 7, S
Sector —RBI Act, 1934/ 2006 —Banking Regulation Act, 1949 Negotiable Tns rumentsAcy ,
- Provisions Relating to CRR — Pro

vision for NPA’s - Overview of Financial S
Balance Sheet — Income Statement - CAMEL

ANK FUNDS/ PRODUCTS & RISK MANAGEMENT

J
Posit and Non-deposit sources — Designing deposit scheme

Sandy,
management — Investment Management — Asset and Liabjj;

i

! ‘tYMan:, r, :
—Signal to borrowers — Prediction Models — Risk Management — Intere..
rket —operational and so

Ivency risks — NPA’s Current is§ues onNPA>
| banks into securitic issues on NPA’s — M&A’s of banks into s
NKING T ECHNOLOGY : 9
lia — paper based ~ € payment —electronic banking —plastic Money _
¢-money —forecasting 6f cash demand at ATM’s ~The InforrnatioanCChHOIOgy Act, 2000,
India RBI’s Financial Sector Technology vision docum nt — security threats in e-banking g
RBI's Initiatiye™s = i R

tatemcnts ()1‘ f

UNIT IIMANAGING B

Capital Adequacy — De
deposit sources —loan
Financial Distresg

o = N
ecurities py, |

|UNITIV — ASSET BASED FINANCIAL, SERVICE;
Introduction— Need fofiF‘iﬁ‘éifriCial{Sl’Ervibve — Financial S
RBI framework and actifor NBFC - Leasin,

underwriting — mutual funds :

UNITV H\ISURANCE.ANQ.OTHE;R EEE BASED FINANE
Insurance Act, 1938 ~TRDA -~ Regulations —Products and sérvices X,

!

D pitt4 2o E

TAL SERVICES

. “ ! -Venture Capitéi]'oFinancing
—Bill discounting —factoring — Merchant Banking — Role of SEBT by VB B
TOTAL :45 PERIODS " = T SR ANCA & RBEE ~

LCOURSE OUTCOMES: 0

1.

s cial Institutions — vwigh o i Bank andRisk
> Panagement , PHI Learning py. Ltd., New Delhj 2521Wlth enns
: eter S. Rose and Sy ' N '
Services”,Tata M et Judgins, Bank

“raw Hill, New Delhj, 205 " " 2ESMent and Financial

¥
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e TIVES |
INANCIAL DERTVA

I‘.;

™~ 3 I

F \

PPMB3PE20 // - !
erational m msin . |

COURSE OBJECTIVE —iances and the basic op N

1d the
To cnable students to understat

s T e

Derivatives

UNIT 1 INTRODUCTION ‘
vt es — Fol’W& Ec [ i

Derivatives — Definition = Typ

Mark f Derivatives — Risks in Deriyy: "
Differences between Cash1 ant:::‘i“g‘;es and Advantages 0 )
Securities — Types of Settlem

UNIT 11 FUTURES‘CONTRACT

: — Marking to Market — Hedgj,
= t - Margin Reqmrememsd l\g‘utures Currencies ang (%oniw"f |
Specifications of Futures Contrac ts — Securities, Stogk Index i Px"ices and Spot prj. Modit,
Futures — T)(r)pe§ OfFutll{g:tg;T;{a; between Future Prices, Forw ‘ S.
— Delivery Options —

e O, i o ations of Options —
Il;vlc:;nition — Exchange Traded Options, OTC Options — Specificati

ts — Options - Q. -
— Futures Contrac S|
re Cont’lr“;’(;)t:s of Traders — OTC and Exchyy,, ... 1
ets —

,

‘ Call and P‘J[
A and Time Value of Optiops ~Opti
ions — Intrinsic Value and . Ptiog
i - ican and EUI'Opean Optl?ns . tures — Options

gag’t;(;gsopt?;g:rén Securities, Stock Indices, cmenctl-esna:oifrgctsf A ‘p
pricing models — Differences between futgre and Optio bt oihd ]
UNIT Iv sng“iiSﬁm\“ i £
Definition of SWAP — Inte’ ~Crm§¢;3;.
Warehousing —Valpatiqn: In reditRig

Evolution of Deﬁvéﬁ\(§§':Mgf1€
= Commodity Futures — Contragt

F Xcﬁfﬁﬁé}‘e‘"iTrading in Derivay
in NSE - Contract Term

t Termin ation erist’oégk Options and IndexOpiix
inology and'speci futures'and Ty dex futures in NSE -

Contract Terminologyand Specificatio e

TOTAL: 45PERIODS v “

On



KTBOOKS: .
John.C.Hull, Options, Futures

W Edition, 2022

ives, Pearson 10thEdit

d Brooks, R., Derivativec . : ' “dition,
; Chances [1)5 an ; Crivatives and Rig Mmmgcmcnt Basics, §
oo 20 Financial Derivatives, T TS SouthWestern, 1o
LSL. Gupta, Fina atives, Theory, Conccpts and Problems PHI Lagi 3
ZO}J;ﬁck Boyle, Jesse McDougall, Trading and py; cing Fi ; s WSition

3 1 H T

) Guide to Future, Op‘tlons.and S\yap§,2nd Edition, l%ubﬂzﬁglrisll ]2)(;: 1r ;;vm“’cs DeGruvter, A
: James A. Overdal‘\l, Fll:lanclal‘DeTlVatlveS, Wiley India Pvt. Ltd, 3rd Egjg:
},'i(eith Redhead, Financial Derivatives — - =4, 5rd Edition, 2014

: An Introductj
SWAPs, PHI Learning, 2011, uction to Futyreg

- Stulz, Risk Management and Derivatives

. ; » Cengage Learning ond g qir:
s Varma, Derivatives and Risk Management, ond Edition, 201g1’, Edition, 2011,

WEBSITE REFERENCE:

1 https://www.investopedia.com/tenns/d/derivative.as
2 https://www.imf.Ol'g/eXternal/bopage/pdf/98~1—20.pdf
3. https://www.ebcwebstore.com/product/ﬁnanci
problems?products:id=99097472

al-derivatives—theory—concepts-

NPTEL/ SWAYAM/ MOOC REFERENCE:
I.NPTEL: Financial Departments & Risk Mana
2.NPTEL:Commodity derivatives and Risk Man

gement Prof J P SINGH IIT ROORKEE
agement Prof.Pr'gbina R-aAj»ab I th‘aragpur

g

& POl [POZ  [PO3
1 3 | 3 2 3 P 1
2 3 3 2 3 ) 1
3 3 3 2 3 2 l
4 3 3 2 3 2 1
5 2 3 2

3 3 : : :

A 2

Avg, 3 3
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PPMB3PE21 INTERNATIONAL FINANCE il U3

COURSE OBJECTIVE |
The objective of this course is to understand the Intcrnation

Risks involved.
UNIT I INTRODUCTION TO INTERNATIONAL FINANCE |
Introduction to international finance: Introduction, Meaning, Nature, scope, Importance’ Gl

Bretton Woods system, Exéhange rate regimes, fixed and floating exchange rates.

al Financial Environment, Mar
C "l. )

UNITII FOREIGN EXCHANGE MARKET

Foreign exchange market: Function and Structure of the Forex markets, major partj Sipann. |

transactions and settléments, Foreign exchange quotations, process of arbitrage

UNIT Il MANAGEMENT OF FOREIGN EXCHANGE .~

Management of foreign exchange exposure and risk: Types of Exposure, Foreign Currency ;-

Economic Exposure, Operations exposure, Interest rate: exposure. Theories' - Purchase Power p

Cross-border invéétﬁi.e‘n.t.” '

| border Investment Decisions
UNIT V MULTINATION;
Multipational fma:j

- D 53 te o Q' 5 | Yo o v«}:
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W

Eun,C.S., &Resnick,B.G.,International Financial, Tata McGraw-HillEducation, 4 Edition. 2010

1. : ' | .
2 V. A Avadhani, International Financial Management, Sccond Edition, HPH. 201 |
3' Eiteman & Stonchill, “Multinational Busincss Finance”, 12 Edition [’carq()’n 2010

4 v.K. Bhalla. t‘Intcmanonal Financial Management for the Multinational Firm:* AN Edition. 2014
5 Alan C. Shapiro, Multinational Financial Management, PHI Learning, 5th Edition, 2010 ’

6‘ Madura, J., Intcrnational financial management. Cengage Learning, 202 , 2010.
WEBSITE REFERENCE:

1,www.ifc.0rg

z_mvw.iif.com .

3,www.ifsca.gov.m

<PTEL/ SWAYAM/ MOOC REFERENCE:

International Finance, Dr.A.S.K Mishra , IIT Kharagpur.

1. NPTEL: AP i |
3.NPTEL: International Financial Environment,Dr.Arun. K. Mishra & Dr.Prabina Rajib, IIT Kharagpur
3, SWAYAM: Online course — International Financial Business, Dr. Rajupur Singh, IIT.
-
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ODELING

FINANCIAL M

PPMB3PE22

COURSE OBJECTIVE :
Enables students to build ﬁnanmlnl n_m o
and Corporate, Portfolio and DCl'W‘“iV;A N
UNIT T INTRODUCTION TO Fl
SPREADSHEETS

by moluding various fields of study viz F
dels bY

ncnlc;L MODELLING & BUILT-

A ‘. delling- Steps for cffectivc '
Financia VoC ™ VRV, PV, PMT inang,
. : . {ling - Need for functions: PV, ,RATR -
oo o T afmaney & Lokt %8 LT g AT
- c

. . ue o . tion modelin My
Hlookup, if, countif, ctc - T:}“ﬁ :1‘:)1 deling - Debenture redemp g
Intcrest rates — Loan amortizatio

ON MODELLING
UNITII BOND & EQUITY SHARE VALUATI

: ethod Vs IRR method - Flexj 5
Bond valuation — Yield to Maturity (YTMI)I'. RaEeErguity share valuation: Multip[e growtl?n;l 3% )
YTM Modelling - Bond redemption modelling ey
modelling with and without growth rates NG .
UNIT IIl CORPORATE FINANCIAL MODE

- : lling — Financia] B
. ference point mode _ reak oy
tcy Modelling - Indif} - iness Modellin . Mogy
f“(t:n;:;:o%atsecoxlfi?g? modelling (Two iage & owth)_< Busines 8 for capiy, b,
evaluation: Payback period, NPV, IRR, and M

~
TWO

b

.

Mo,

Risk, Beta and Annualised Return — Security Market Line Modelling — Portfolio risk o

: f 1_ : ) alculati(m (EO‘
Proportions) - Portfolio risk optimisation (varying proportions) - Port folio constructio

0 modejjp, *

UNIT V DERIVATIVE MODELLING

Option pay off modelling: Long and Short Call & Put optioqs -»Option pi_l"iCing modeling (Bg Mo
Optimal Hedge Contract modelling ! .

TOTAL: 45 PERIODS

COURSE OUTCOMES:
1.

2.
3. To recall

4.

: ¢ evaluation of Securities through the tools and technice
portfolio models.
5. To understand analyse and apprajge the apt; i i ision-:
g aptitude sion-e
derivatives P of analyzing the investment deci

TEXTBOOKS:

pta, Financia] A i ; . - i
House, 2020 nalysis and Modelling Using Excel and VBA, Wiley 1!
L

o2



uzhbeh J Bodanwala, Financig] Managemen

vices PVt Ltd, New Delhi, 3rd Edition, 579 "*"8 Excel Spreadshooy
€

. hael Rees (2018), Principlcs of Financial Mg 1l
) M;cll;xcel and VBA (The Wiley Fin p

Taxman Allicd

ing: Model D

, . : ance Sericg) Edition, W“c;:sign and Best Practices
2spanielle Stein Fairhurst (2017, Financig] Modcling in Excel for Dummics, st Edition,
wiley-

- 7EBSITE REFERENCE:

/Orpgr;t;ﬁ'nanceinstitute.com
1.¢

) fnancial-modeling.com

WAYAM/ MOOC REFERENCE:

m{fﬁﬁ Financial statements analysis and Repoﬁing, Prof.A.K.Shaxma, IIT Roorkee.

,,SWAYAM : Financial Management, Prof, CA Amita Bissa , Jai Narain Vyas University, Jodhpur.

L
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CORPORATE FINANCE N N
PPMB3PE23 3

[ —

i

tCTIVE : \
COURSE OBJECTIVE os involved in short term.

e Student will acquire Nuanc
e Corporate financing
e Good cthical practices

9
: : FINANCE — : ia. Equity — Debenture fipm.
ChLLE B ——blem of Industrial Finance in India. Equity fF'e emure finang,
Indian Capital Market — Basic pro and cost of various sources of Finance - Fjy

i ages . |
Guidelines from SEBI, advantages and dlsadvmnlt'lg  EXIM bank and commercial, Banks- o
international sources, financing of exports — role o

rehabilitation of sick units

CAPITAL FINANCE _
TN SHOR TRy Approach adopted by Commercial banks, Commerciy

ance frr\

i
dnce fﬂr

N

Estimating working capital requirements - t
paper- Public deposits and inter corporate investments

- ANCIAL MANAGEMENT : _ : n
E:::ﬁill szzgﬁsignfg - certainty equivalent (?f c?sh ﬂow§ and risk ad]l;stedhdfxlscount Sfate _"fi'Sk
analysis in the context of DCF methods using Probability 1.nformat10n - nature (? c.as Oows - EDsitiviy
analysis - Simulation and investment decision, Decision tree approach in investment
decisions.

UNIT IV - FINANCING DECISION : |

Simulation and financing decision - cash inadequacy and cash insolvency - determining m

of cash insolvency- Financing decision in the Context of option pricing model and agency costs.

Interdependence of investment- financing and Dividend decisions.

UNIT - V: CORPORATE GOVERNANCE

Corporate Governance - SEBI Guidelines- .

Responsibility- Stakeholders and Ethics-
TOTAL: 45 PERIODS

!
_Corporate Disasters .and Ethics-Corporate  Sogig

Ethics, Managers and Professionalism.

COURSE OUTCOMES: Q)
1. Understand the fundamenta] legal principles j
commercial laws in the business world

ples in developing various contracts and

ial Managemeny

’Vika P
» Corpora Al

te Finance ishing House Pyt Ltd.

A focuseq Ap » 12th Edition, 2012.

: o)

- SYStem, Tata M, .+ Pproach, Cengage Learning, 2nd Editioh”
> and Gitmgp,| Corporate iy raw Hil|, 6tl} Bdition, 2011
athan, Ay, Edltlon’ 2011,

Finance, PHI Learﬂing, 2011.

.]’

|




CO PO MAPPING
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ot Po1 [ 702 Tror Trog 1o
e > | T | 05 PO6 | PO7 |POS
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3 3 | T .
c02 c 1
S— L )
03 S 3 .
/ D — 2
co4 > i "
cos 2 3‘\2 2 2 2
3
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LTPC

TS
PPMB3PE24 FINANCIAL MARKET 3003

COURSE OBJECTIVE

arious ial markets in India, its ing
» To understand the types and functions of the various financ , trumg
( St S

and Regulations.

p DIA

\ FINANCIAL MARKETS IN IN ' - = |

i structurc of financial markets 1n India —Typcs'PamClpants ~

, RBI, CCIL, Common securities market, Money -
’ ial market — financial instruments

Indian financial system and market
financial Market — Regulatory Environment, -

rkct,
Capital market - Governments philosophy and financ

T
UNITII INDIAN CAPITAL MARKET- PRIMARY MARKE

- ital: process, re i .
Primary Market - Primary market system - Types of scripts - I.ssue of Cai 1t:151 irlljtermedian'geu{atlon Prig;
of issue, — Methods of floating new issues, Book building- Prlmaf'y INELEE s eto — Role Sf C(fmmerq
banks, development banks, Merchant banker, issue managers, rating agenc 0 Primary
market — Regulation of primary market.

UNIT III SECONDARY MARKET

Stock exchanges in India - History and development -listing - Depositaries - S'tock exchange
mechanism: Trading, Settlement, risk management, Basics of pricing mechamsm - Player and stock
exchange - Regulations of stock exchanges —Role of SEBI — BSE, OTCEIL NSE, ISE, - Role of Fjs,
MFs and investment bankers —Stock market indices — calculation.

UNITIV DEBT MARKET AND FOREX MARKET

Bond markets in India: Government bond market and its interface with capital market - Components
bond market - G-Sec, T-Bills, Corporate Bonds, Yield co

nventions, Role of primary vdeale_rs, Auction
Markets - Pricing of Bonds : :

Introduction to Forex markets, basics in exchange rates theory - Forex risk exposures and basics of
corporate forex risk management.

UNITV MUTUAL FUNDS, DERIVATIVES MARKETS AND VENTURE CAPITAL AND
PRIVATE EQUITY

Mutual funds institutions.in India. Types of mutual funds, Basics in portfolio management, Metrics of
performance for fund manager

Introduction to Derivatives and the size of derivatives markets -Brief introduction to forwards, Option
Futures And Swaps. Role of VCs and PEs in financial markets

- Venture capital and Private equity
TOTAL: 45 PERIODS
COURSE OUTCOMES:

1. Understanding the basic concepts of the fin

ance markets in India

Be e ons of Indian fi i 5
3. Familiarise the methods of issuing shares nancial markets

) role of inte laries ;
4. Learn about the trading mechanism ip stock market rmediaries in

tradi

the primary market
5. Describe the instruments, participants ang :

ng in debt market




CEFERENCES:
topher Viney and Peter Phillips, Financial Institutions, Instruments and M:lrkct-;e_(2()|5)u8th

1 chris )
;j'tio" publishcd by McGraw Hill.

Edi . " :

arati V., Indian Financi: ' _

2. pathaks Bhara _ "‘“.c‘l"l System: Markets, Institutions and Scrvices, Pearson cducation
s'ngﬂpore), New Delhi, Fourth edition, 2014, ' '
! 1onu and Con arcin M b )

1 Saunders: And 1ett, Marcia Millon, Financial markets and Institutions: An Introduction

- k management approach, McGrawHill, Trwin, New York.3rd Edition,2017

1S
1o the T - oy o
) Bholc, L.M, .r.mancml stitutions and Markets: Structure, Growth and Innovations, McGrawHill, New
[).clhi gixth cdition, 2017.
5 5,FabOZZi' Frauk.J. and Mod.lg,llani, Franco, Capital Markets: Institutions and Markets, Prentice Hall
India New Delhi, Fourth edition, 2009.
0 ’ ]
CO/ PO Mapping
[7 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8
CO1 2 3 2 3
CcO2 1 3 3
CO3 2 3
CO4 : 2 3 2
CO5 2 3 3 3
Avg 1.4 2 24 2.5 3 2.8
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I

PERIODS PER
— WEEK
SN | COURSE COURSE NAME CATEGORY
o. CODE 1 T P
Specialization: Opcrations Management (6)
PMBIPE2S Logistics and Supply chain PE 3 ) )
Management
PPMB3PE26 Quality Management PE 3 - -
Product Design and
PPMB3PE27
Devclopment ’ FiE 3 } B
PPMB3PE28 Supply chain Analytics PE 3 - -
PPMB3PE29 Lean Manufacturing PE 3 - =
PPMB3PE30 Industry 4.0 PE 3

99




ers
) ‘r‘:‘ TSUPPLY CHAIN NETWORK
N e : -

— NetWOfk Design — Role in supply chain, Influenci :

| istﬂb““on gy S ’ ncing factors, design options, online sal d
D-qn«ibuﬁon network, Dlstrlputlon Strategies; Network Design in supply chain — Role influencin fes or
dis network design, Impact of uncertainty on Network Design ’ —
9

LOGISTICS AND SUPPLY CHAIN MANAGEMENT
ME LTPC

iSE oBJECTIVE - _ — . 3003
. > r .

c0 e subject 1M ddcph l} CIInphasmng on the advanced quantitative modcls.

re - tics and supp chain mane . . ative modecls. ' :

Tamods in Jogistics and supply nanagement and its practical aspects and the latest devel

mé : atest developments in

cld-

;he;I INTRODUCTION

WEVOIUUOH’ Role in Economy, Importance, Dccision Phascs, Enabl 9&

’ SOy aolers

D hain = Fund

ly . . :
upP Chain Performance; S
supP™ e Supply &7 upply chain strategy; Supply Chain Performance Measures

9

1 PL ANNING DEMAND, INVENTORY AND SUPPLY
n the supply chain , Analyzing

NIT - .
g supply chain cycle inventory and safety inventory - Uncertainty i
Risk Pooling, Managing inventory for short life-cycle

hain redesign on the inventory,

?mpact of upp-lyc : . .
products’ multiple 1t¢m -multiple location inventory management; Pricing and Revenue Management.
UN[TWLOGISIICS ; | Ton 5
Transp0ftati°n —Role, M‘odes and their characteristics, infrastructure and policies, transport
documentation, design options, trade-offs in transportation design, intermodal transportation. Logistics
uisourcing = catalysts, benefits, value proposition. 3PL, 4PL, 5PL, 6PL; International Logistics -
importance in global economy, Characteristics of global supply chains, Incoterms.
pom—p 9

objectives, i
INITV SUPPLY CHAIN INN OVATIONS

supply Chain Integration, SC process restructurl;pg,
supply chain, Green Supply Chain, Reverse Supply ¢
aalytics, Internet of Things, Intelligent things,jcvonycrsa&ti_
mersive technologies, Blockchain. U

IT in Si‘jpplyr Chairf;Agile Supply Chains, Legible
hain;j-Supply’ch'allivr_l _feqhnélogy trends — Al, Advanced
onal systems, 1'9bg5ti¢ process automation,

N

'TOTAL: 45 PERIODS

COURSE OUTCOMES:
e Understand the concep

capacity planning and
make or buy decisions and apply and adapt the concepts in managing operations.

e Understand and apply location models to complex plant location decisions and

choose among the different types of layout by applying layout planning tools.

Understand the different approaches, analyze, design and develop the work system.

e Understand, apply and evaluate the various inventory models and choose the

bestinventory control policy.
o Understand the quality manage
aquality management system.

ion and its design,

ts of product

ment principles; apply the quality tools and develop

analytics

framework for implementing

_

TEXTBOOK:

TNl R.Sa

-NadaR. Sanders, Big data driven supply chain management: A
and turning information into intelligence, Pearson Education, 2020.
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REFERENCES - \
= L L e ’ 10°Q ¢ ,202]
T. A. S. Vijayaraghavan, Supply Chain Analytics, Wiley \

: ics. Springer, 2022
Kurt Y. Lin, Supply Chain A"“lyllLl]}::!;:;I;'i:l]“(‘cngngc Learning, 20 Edition, s
Shapir sling the Supp ;
Jeremy Shapiro, Modeling the

o nionni Jayaraman, Supply Chy;
sara [ewis. Peter Cacioppi, Jay n Ne
ichacl Watson, Sara Lewis, Pe ilobal  Suppl ' Of
:\)t:ll;: Applying Optimization and Analytics to the G pply Chain, pcarml;

L Yo r o —

Education, 2019. ) y wmya Narayang
5. Muthu Mathirajan, Chandrasckharan Rzl_]Cﬂdld“,. So }; _ .YO n .Sadagopan
‘ A l l‘ Rs '1;dmn Parasuram Balasubramanian, Analytics in pem“o"S/SUppl'
runachalam Ravindran, Parasurs

ChainManagement , 1.K. International Publishing House Pvt. Ltd., 2020,

WEBSITE REFERENCE: : Iytics-ms \
L https://www.wpi.edu/academics/study/operations-supply-chain-analytics- \

2, https://core.ac.Uk/download/pdf/3O 1373764.pdf

NPTEL/SWAYAM REF ERENCE: \

1. NPTEL: Dr.Mayank Aggarwal Gurukul Kangri Vishwavidyalaya, Haridwar \

2.NPTEL: B MahadevanIndian Institute Of Management Bangalore (IMB)
SWAYAM : Prof, Inderdeep Singh IIT Roorkee.

CO PO MAPPING

POTT PO2[ PO3| PO4| POS
CoO1| 1 R
coz| 3 3 7
CO3| 3 3 —
CoO4| 3 3 K
COs5 3 3 1
Ave. 2.6 _} 24 NIRELE




PPMB3PE26 QUALITY MANAGEMENT LTPC
3003
OBJECTIVE:
To Icarn the various principles and practices of Quality Managcement

UNITI INTRODUCTION 9
Introduction — Ne‘cd for quality — Evolution of quality — Definition of quality. Concept of Quality —
different perspectives. Concept of total Quality — Design, inputs, process and out put— TQM frame
work, benefits, awareness and obstacles. Quality — vision, mission and policy statements. Customer
Focus — customer perception - customer retention. Dimensions of product and service quality. Cost of]
quality.

UNITII  QUALITYMANAGEMENTPHILOSOPHIESANDPRICIPLES 9

Over view of the contributions of Quality Gurus-Crosby, Deming, Masaakilmai, Feigenbaum,
Ishikawa, Juran, Oakland, Shigeo Shingo, and Taguchi. Concepts of Quality circle, Japanese 5 S
principles and 8Dmethodology.

UNITII STATISTICAL PROCESS CONTROL 9

Statistical Process Control (SPC) — Meaning, Significance. construction of control charts for variables
and attributes. Process capability — meaning, significance and measurement. Six sigma- concepts of
process capability. Reliability concepts — definitions, reliability in series and parallel, product life
characteristics curve. Total productive maintenance (TMP), Terotechnology. Business process
Improvement (BPI) —principles, applications, reengineering process, benefits and limitations.

UNITIV QUALITYTOOLSANDTECHNIQUES 9

Quality Tools - The seven traditional tools of quality, New management tools. Six-sigma, Bench
marking, Poka-yoke, Failure Mode Effect Analysis (FMEA) — reliability, failure rate, FMEA stages,
design, process and documentation. Quality Function Deployment (QFD) — ,Voice of customer,
information organization, House of quality (HOQ), building a HOQ, QFD process..Taguchi-quality
loss function, parameter and tolerance design, signal to noise ratio.

UNITV QUALITY MANAGEMENTSYSTEMS : ‘ o 9

Introduction Quality management systems — IS/ISO 9004:2000 — Quality System —Elements,
Documentation- guidelines for performance improvements. Quality Audits - QS 9000 — ISO14000 —
Concepts. TQM -culture, framework, benefits, awareness and obstacles.Employecinvolvement —
Motivation, empowerment, Team and Teamwork, Recognition and Reward, Performance appraisal.

Supplier - Selection, Partnering, Supplier Rating.
TOTAL: 45 PERIODS
COURSEOUTCOMES:
On completion of the course, students will be able to
o Define Total Quality, Understand the evolution of Quality and prioritize customers’
requirements
o Explain, analyze and adapt the principles and philosophies of quality management
e llustrate and apply statistical process control, process capability and reliability concepts
enhance quality and build a TPM system.
e Understand and apply the different quality tools and construct house of quality Matrix by

mapping customers and technical requirements
xamine and devise quality management systems and evaluate and seleetsuppliers |

to

e Understand, ¢

A\ s
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i M

TEXT BOOK:
1. Bester ficld DalcH., Besterficld C

arol, Besterficld Gle

nH., Besterfield Mary, Urdhyg,
ment, Pearson Education, 2073

tbshe

Hemant, Urdhwareshe Rashmi, Total Quality Manage

REFERENCE BOOK
2 Shridhara BhatK, Tot

al Quality Management Tex

_and Cases, Himalaya Publishing Hop
Se,2

3. Poornima M.Charantimath, Total Quality Managem

ent, Pcarson Education, Second Eig
10y

———————

4. Douglas C.Montgomory, Introduction to Statistical

Quality Control, 2021.
t, PHI Learning, 2022

5. Panneerselvam. R, Sivasankaran.P, Quality Managemen

Cco/ PO MAPPING

PO1 |[PO2 [PO3 PO4 [POS PO6 PO7 | POS8
Co1 1 2
CO2 1 2 2
Cco3 3 2
CO4 (2 3
COs5 3 b
Ave. |1 2 08




8

PRODUCT DESIGN AND DEVELOPMENT s

pMBIPEZ7 3003

P
RSE OBJECTIVE
COUd —tand the application of structured methods (o develop a product
undc

To

I PRODUCT DESIGN & DEVELOPMENT
th design & development - characteristics, duration
produ®

ic Process, Concept  development, Adapting to product types; Product Planning-Process,
ne

randing customer need, Product Specification; Concept Generation Evaluation-decay curve, cost
Undcfsi;ure curve; Technology Life Cycle; Disruptive Technologies.
expent

9
and cost, challenges: Devclopment Process -

NI

Tl PRODUCT CONCEPT |
ept Selection - Importance, Methodology, concept Screening, Concept Scoring, Concept Testing;

O dict Architecture = Definition, Modularity, implication, Establishment, Delayed Differentiation,

P{atfonn Planning.

UNIT1II PRODUCT DATA MANAGEMENT 9

pDM - concept and benefits, functions, Product data and workflow, Product reliability, CIM data,
Architecture of PDM  systems, Product data interchange, Portal integration, PDM acquisition and
implementation; Product Life Cycle management - strategy, Change management for PLM.

UNIT IV DESIGN TOOLS T 9

Design Approaches - Industrial Design, Design for Manufacturing, Value Engineering, Ergonomics, Robust
Design, Design for Excellence; Collaborative Product development- Prototyping, failure rate curve, product
| use testing-Product development economics, scoring model, financial analysis.

UNIT V PATENTS 9

Intellectual Property and Patents -Definitions, Patent Searches, Application, Patent Ownership and
Transfer, Patent Infringement, New Developments and International Patents - -

TOTAL: 45 PERIODS T
COURSE OUTCOMES: SR

1. Tounderstand, design and develop the new products and services

2. Tounderstand , apply and adapt product concept to build products

3. To define, Identify and Assess product data and manage the product life cyclke
4. Tounderstand and apply design tools and evaluate product performance )
5

- To Understand the concepts of intellectual property, analyze and construct product design for
patenting

TEXTBQ OKS:

TAK. Chitale and R.C. Gupta, Product Design and Manufacturing, PHI, 2021.
REFERENCES:

1. " g
Karl T Ulrich, Steven D. Eppinger, Anita Goyal Product Design and Development,

2.°;&raw Hill Education, 4" Edition, 2021.
3. Mi Nneth B.Kahn, New Product Planning, Sage, 2021

fleves, Product Life Cycle Management, Tata McGraw Hill , 2020.
SITE REFERENCE:

deSign-and—development—phases-and-approach

08
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NPTEL/ SWAYAM/ MOOC REFERENCE: .1 1IT Roorkee
. f. Inderecp Singh, .
1. NPTEL: Product design and development, Pro N Prabhu, TTM Ban galore

N -of. Gancs
2.NPTEL: New Product Development, Prof. prof. J. Ramkumar, 11T Kanpur

3.SWAYAM : Product design and W :

co PO MAPPING

AT AT
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7EXTPO0K:

wdaR. ngd.ers, Big fimﬂ. d”‘{““ S\l.]’lﬂy chain management: A framework for implementing analytics
' and tumning information into intelligence, Pearson Education, 2020

5 1. T.A.S. Vijayaraghavan, Supply Chain Analytics, Wiley, 2021

2. Kurt Y. Liu, Supply Chain Analytics, Springer, 2022

3. Jeremy Shapiro, Modeling thc-: Supply Chain, Cengage Learning, 2" Edition, 2006

4. Michacl va]s on, Sgra.Lewls, Peter Cacioppi, Jay Jayaraman Supply Chain Network
Decsign: Applying Optimization and Analytics to the Glob l’ i
Education, 2019. obal Supply Chain, Pecarson

5. Muthu Mathirajan, Chandrasekharan Rajendran, Sowmya Narayanan Sadagopan,
Arux}achalam Ravindran, Parasuram Balasubramanian, Analytics in Operations/Supply
ChainManagement , I.K. International Publishing House Pvt. Ltd., 2020.

FBSITE REFERENCE:

1 lmpsz//www.wpi.edu/academics/study/operations-supply—chain—analytics-ms
, pips:lcore.ac:uk/download/pdf/301373764.pdf

5-//gtl.csa.iisc.ac.in/scm/scm_references.html

NPTEL/SWAYAM REFERENCE:

m'.Mayank Agggrwal Gurukul Kangri Vishwavidyalaya,Haridwar
2. NPTEL: B MahadevanIndian Institute Of Management Bangalore (ITMB)
3. SWAYAM : Prof. Inderdeep Singh IIT Roorkee.

CO PO MAPPING

PO1 [PO2 |PO3 |PO4 |PO5 [PO6 [PO7 [POB
— : T
coz2 3 3 1 1 3
O3 3 3 1 1 3
co4 | g 3 1 1 3
Co5 3 3 1 1 3
Ave. 26 | 24 1 1 3
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PPMB3PE2S SUPPLY CHAIN ANALYTICS L

COURSE OBJECTIVE - iive models. 5
T antitative m

To treat the subject in depth by emphasizing on the adv:?nced qtlf ol aspects and the latest deVClOpmems ;

methods in logistics and supply chain management and its practic i

the field.

u
UNIT I: INTRODUCTION otive analytics, Data Drivenm
introduction to analytics — descriptive, predictive and Qrescrlp v fioh. Read M R
Chains — Basics, transforming supply chains, Barriers to implementation, ! *
UNITII WAREHOUSING DECISIONS =l

Mathematical Programming Models - P-Median Methods - Guided LP Approach - Balmer Wolfe

ot - e
Method, Greedy Drop Heuristics, Dynamic Location Models, Space Determination and Layouf,ﬂ.:
Methods

UNIT I11 - INVENTORY MANAGEMENT » 9
9 Inventory aggregation Models, Dynamic Lot sizing Methods, Multi-Echelon Inventory modeIS';;'{

Aggregate Inventory system and LIMIT, Risk Analysis in Supply Chaln - Measurlngtransn nseks,j

supply risks, delivering risks, Risk pooling strategies. VA

UNIT IV - TRANSPORTATION NETWORK MODELS B 0
Notion of Graphs, Minimal Spanning' Tree, Shortest Path Algorithms, Maximal Flow ,';Problém's"‘,'ﬁ'l;
Multistage Transshipment and Transportation Problems, Set covering and-Set Partitioning Probleﬁisj}
Traveling Salesman Algorithms, Advanced : Vehicle Routing Problem Heuristics, ::Si

Algorithms-Deficit function Approach and Linking Algorithms, . ‘ -

UNIT-V: MULTI-CRITERIA DECISION MAKING MODELS
Analytic Hierarchy Process(AHP), Data Envelopment Analysis (DEA
the analytical network process (ANP), TOPSIS

Ll VYT AT 7 4 9
. ) Fuzzy Logic and Techniques,
-Application in SCM OUTCOME et

TOTAL: 45 PERIODS

COURSE OUTCOMES:

106




r

/ LTPC
]’MB3PE29 LEAN MANUFACTUR]NG

T 3003
¢ ()URSE OBJECTIVE

jective of this course is to famil;
lication. This course discusses the cone
. - e cy
rvice organisations and provides Insight
s

arize the underlying principles of lcan manufacturing and its
epts and techniques used to minimize waste in manufacturing and
$ on application of lean tools for productivity improvement.

SNITTINTRODUCTION TO LEAN 9

Evolution of Lean Manufacturing — Lean Principles — Framework of Lean Processes - Lean Production

_7hidden wastes — Concepts of Cycle time and Takt time — Process mapping - The Lean Enterprise —

.can and Green Manufacturing

~NITIl LEAN PRODCUTION 9

/.’"’ - . L.
Tust-in-Time Inventory — Characteristics of JIT - Lean Production - Pull production — Toyota

Production_SyStem - Heijunka — Point of uge storage - Cellular Layout — Focused factory - Supermarket
. Case studies.

UNIT Il LEAN CONCEPTS & TOOLS 9

Kaizen events - 5S Housekeeping — Poka Yoke - SMED- Kanban system — Visual workplace — One-
piece flow — Gemba — Andon — Shadow Board - J idoka — Catch Ball —- FMEA - Zero defects — Design

of Experiments — Root Cause Analysis - Standardized work - Value Stream Mapping .

UNITIV LEAN MANUFACTURING THROUGH TPM. - o 9
Principles of TPM — 8 TPM Pillars — Jishu Hozen - Planned and Quality Méintenance— Kobetsu Kaizen

- 6 Big Losses - TPM in office functions — Overall Equipment Efficiency - OEE Goals — TPM
implementation. ! ‘ '

UNITV LEAN IN SERVICE SECTOR .. ... S— } 9

' I

Lean wastes in service - Financial sector — Marketing sector-— Retailing — Health care & Hospitality
sector - Lean office — Lean suppliers - Internet of Things — IoT for Lean Production.

TOTAL: 45 PERIODS

COURSE OUTCOMES:

1. Explain the fundamental concepts of lean manufacturing and its application in business
organisations.

2. Propose suitable lean tools and techniques to eliminate waste in business processes for
productivity enhancement. '

3. Display critical thinking skills in the application of suitable lean tools for process improvement.

4. Display analytical thinking skills in the application of suitable production planning and control
tools for effective business decision making

5. Propose suitable tools and techniques of production planning and control for improving Service

productivity.
6.

TEXTBOOKS:

SR Devadasan, Lean and Agile Manufacturing, Tata McGraw-Hill, 12th Edition, 2023.

~

&(
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REFERENCES; anian, Lean Business Process Reengineering, PHI, 13th

1. R.Radhakrishnan & S.Balasubram

Edition, 2022 R
2. James Evans, Ninth cdition, Lean Management, , v
3. Joscph Phillips, 2013, Lean Management, Tata McGraw Hill Ltd.,4th Cf‘(‘;'?"’ 22002200
4. Chandrasckaran, 2013, Lean Manufacturing, Info career .Pvt.. Ltd., 2nd Edition,
5. Arun Desai, Lean Manufacturing: Perspectives and Application, 1UP,2019.

cx Book store, Inc, 1%t Edition 2021.

WEBSITE REFERENCE:

1.www.lcanmanufacturing.org ‘\

2.WwWw.asq.org |

3. www.leanmanufacturingtools.org i

NPTEL/ SWAYAM/ MOOC REFERENCE: R o
Varghese & Prof.N.Raghavan, IIT Mad?\fi

1.NPTEL: Introduction to Lean construction, Prof. Koshy

2.NPTEL: Manufacturing System Technology (Part — I) Pro
3.SWAYAM: online Course, Lean Manufacturing Technology,

f Shatanu Bhattacharya, IIT Bombay
IIT Kharagpur.

CO PO MAPPING
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e
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INDUSTRY 4,9
LTPC
ORSE OBJECTIVE 3003
. basic idea in Industry 4.0 anq t v
mpart . 0 provide g .
]T"S:n. Y0 Systoms forvarious application, ¢ students wit)y good depth of knowledge of designing

n athe design and analysis of Industry 4,0 systems f
sLet 8 for Encrgy and smart vehicular applications.

Zuction, Historical Context, Genera 9

ln‘:;:e gisciplines that contribute to its

. .. s ficial intell

nd the et of Things, Addit ) igence, The Internet of Things and
| _“ndusmal ](l)]t‘;:troduction ttgo Induslt IVZlganufacturmg’ Robotization and automation, Current situaﬁon of
| 1/ pdustry 4.0. 1y 4.0to Industry 5.9 Advances

B

|

11 INDUSTRY 4.0 AND CYBER PHYSICAL, sysThn

| Wyber Physical Systems (CPS
“;echﬂology for CPS, Emerging applications in
ealth care domain.

) A.rChitecture of CPS- Components, Data science and
CPS in different fields. Case study: Application of CPS in

;WRT\;\ENERGY SOURCES

9

| Fnergy Storage for Mitigating the Variability of Renewablo Electricity Sources-Types of electric energy

\orage, Potential of Sodium-Sulfur Battery Energy Storage to Enable Integration of Wind-Case study.
'Flectric Vehicles as Energy Storage: V2G Capacity Estimation. 4

INITIV SMART GRID 5
smart grid definition and development Smart Grid, Understanding the Smart Grid, Smart grid solutions,

Design challenges of smart grid and Industry 4.0;

NMTV SMART APPLICATIONS INSPRE TO INNOVATE o

nderstanding Smart Appliances -Smart Operation-Smart Monitoring-Smart Energy Savings-Smart
amtenance, Case study-Smart Cars, Self-Driving Cars, Introducing Google‘s Self-Driving Car,
ellectual Property Rights.

)TAL: 45 PERIODS

WURSE OUTCOMES:

Inderstand the basic concepts of Industry 4.0 and the other related fields.
nderstand cyber physical system and the emerging applications.

nalyze the different energy storage systems

lyze a smart grid system.

Plement the industry 4.0 to solve engineering problem

'BOOKS:

8 (Arshdeep), 2015 , Internet of Things A Hands on Approach, Universities Press, .

oy
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REFERENCES: “Tion. Addison-weslcy;

1.Luger F George, 2008, Artificial Intelligence 6the 1o
2.Nina Godbole, 2011, Cyber Sccurity- Understanding

Perspectives, Wile al Internct of Things, Oxford

3. Alasdair Gilchrist, 2017,Industry 4.0: The Industri

Cyber Crimes, Computer Forensics anq Le i
a

WEBSITES:

1. http://www.business-standard.com

2.http://onlinelibrary.wiley.com

3.www.iso.org

CO PO MAPPING
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PERIODS PER
TOTAL
COURSE NAME CATEGORY WEEK CONTACT | CREDITS
L| T| p | PERIODS
Sectoral Specialization: Logistics & supply chain Management
—T Supply Chain Concepts and
I PPMB3PE31 Planning PE 3] -] - 3 3
PPMB3PE32 | Sourcing and Supply PE 3| » ao | iz 3 3
2 Management
— | Supply Chain Invento 3
1B3PE33 ry 3 12 3
3 ik Management PE 3
", | MB3PE3 | Supply Chain Information PE 3 - - 3 =
System
el . e 3
5 PPMB3PE35 | Transportation And Distribution PE 3 - - 3
Management
L
6 PPMB3PE36 | Reverse And Contract Logistics PE 3.1 - - 3 .
7 PPMB3PE37 | Containerization and Allied PE 3 - = 3 3
.| Business
8 PPMB3PE38 | Exim Management PE 300 - |- 3 3
9 PPMB3PE39 | Fundamentals Of Shipping PE 3| - - 3 3

112




.~ VA 1S

3 0 0 3
COURSE OBJECTIVES:

. 5 chain \
* To describe the various streams of the supply

* To describe the drivers of the supply chlmn wpply chain
* To describe the concepts cnnploycd in the s i]ic apply chain
* To explain about the strategies employed in

UNIT- 1 CONCEPTS OF SUPPLY CHAIN

i i i t -Multjp|
i i - Evolution of supply chain managemcm
ice and manufacturing supply chain dynamics : Y | '
f::e:\vl::::i flows - Service supply chains -Manufacturing supply chains - Measures of supply chain
performance - Differentiation-Bullwhip cffect

————f |
UNIT - I SUPPLY CHAIN PROCESSES AND STRATEGIES

Integrated supply chains design - Customer relationship process - Order ﬁilﬁlm.entt Pprocess - Supplier
relationship process - Supply chain strategies - Strategic focus - Mass customization
chains - Outsourcing and offshoring - Virtual supply chains.

UNIT - Il SUPPLY CHAIN PERFORMANCE DRIVERS AND FORECASTING Q
Drivers of supply chain performance - Logistics drivers (Location, inventory an(i transportation) -Crogg
functional drivers (Pricing, information and sourcing) — Forecasting introduction -Frarnework for a
forecast system - Choosing right forecasting technique - Judgment methods 4(Comp051t¢ Forecasts,
Surveys, Delphi Method, Scenario Building, Technology Forecasting, Forecast by Analogy) - Causal
methods (Regression Analysis -Linear & Non-Linear Regression, Econ
(Autoregressive Moving Average (ARMA), Exponential anoothing,'
Trend Estimation, Growth Curve, Box-Jenkins Approach) — CPFR
UNIT - TV SALES AND OPERATIONS PLANNING.

Introduction to Sales and operations planning - Purpose of sales and operations plans
Sales and operations planning as a process - Overview of decision support tools
UNIT- V RESOURCE PLANNING AND SCHEDULING -
Enterprise resource planning -

Lean supply

ometrics) - Time series analysis
Extrapolation, Linear Prediction,

————— ST |

-Decision context -

-

TOTAL: 45 PERIODS

COURSE OUTCOMES.
The students wil] be able to
* Identify the concepts of supply chain.

Analyze supply chain dynamics and various issues of supply chain perform

TEXT BOOKS:

1. Sunil Chopra, Peter Meind], Supply Chain Management: Sty
Pearson, 2010.

2. Janat Shah, Sy

ance.

ategy, Planning, and Operation,

Education India, 2009

! ‘an,N., Oxford University Publications, 2010
. anagement for The 21y Century by B § SAHAY. Macmillan Education, 2001 M

% .
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LTPC
PPMBEPE32 SOURCING AND SUPPLAY MANAGEMENT 3003

COURSE OBJECTIVES

To pro\’idc understanding of the framework,
Y To illustrate current practices in industrics,
vide knowledge on certain tools & techniques

’
, Topro

NIt -1 INTRODUCTION TO PURCHASING AND SUPPLY CHAIN MANAGEMENT 9
I

WCCSS- Purchasing Policies and Procedures. Supply Management Integration for

Competitive Advantage, Purchasing and Supply Management Organization.

{T-11 STRATEGIC SOURCING 9

Supply Management and Commodity Strategy Development, Supplier Evaluation and Selection Supplier
Quality Management Supplier Management and Development, Creating a World-Class Supply Base,

Worldwide Sourcing.

UNIT - I STRATEGIC SOURCING PROCESS 9

Smategic Cost Management, Purchasing and Supply Chain Analysis: Tools and Techniques, Negotiation and

Conflict Management Contract Management Purchasing Law and Ethics.

uNIT - IV SUPPLIER PERFORMANCE AND QUALITY MANAGEMENT 9

performance Measurement and Evaluation: Strategies, tools and techniques for measuring and managing

supplier performance, Supplier performance evéluation, Purchasing services, Supply Chain Information

Systems and Electronic Sourcing.

UNIT - V FUTURE DIRECTIONS 9

Purchasing and Supply Strategy Trends Green Buying, Sustainability, material research, Lean supply Chain

Management

TOTAL: 45 PERIODS

COURSE OUTCOMES:

* Tounderstand basic functions and nuances.

* Tounderstand the holistic dimensions of SCM & corporate perspectives.

* Leamn to acquire skills to become a sourcing professional.

TEXT BOOKS:

l.PurChasing and Supply Chain Management, Robert .M. Monczka, Handfield, Glunipero Paterson, Waters,

6 o /8
 Edition, Cengage Publication
2 P“rch&lSing and Supply Chain Management, Benton, 3 rd Edition, Tata Mc Graw Hill.

3 Worlg Class Supply Chain Management, Burt, Dobler, Starling, 7th Edition, Tata Mc Graw Hill.

2 SUpp]Y Chain Management for The 21st Century by B S SAHAY. Macmillan Education,2001
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PPMB3PE33 SUPPLY CHAIN INVENTORY MANAGEMENT 2 z 1; 3C

COURSE OBJECTIVE: D

This course provides you the basic concepts and advanced models in inventory management.This\cQurSe
discusses issues related to inventory in a supply chain context. It also gives a multi-dimensional view to
approach a problem with case studies.

UNIT I INTRODUCTION TO INVENTORY MANAGEMENT 9 T~

Inventory in SCM, Cash to cash cycle time, measure of inventory in terms of days, Inventorm
and its relationship with working capital, Review of models, Q-models and P-models Aggregation of
Inventory, Cycle stock concepts, Ordering multiple items in a single order to reduce cycle stock
UNIT IT INVENTORY MODELS 9 '

Safety stock issues Safety stock with lead time and demand uncertainty (for Q-models), Short term
discounting & Forward Buying, Periodic review models with safety stock, Comparison of P and Q systems
UNIT III INVENTORY MANAGEMENT STRATEGIES 9

Single period models, Invggt_ory management for fashion supply chains, Postponement strategies to redyce
inventory, Examples'of Fashion supply chains: NFL Reebok, ZARA and Sport Obermeyor Risk Pooling,

Applications, Risk pooling in different forms-Substitution, Specialisation, Postponement and Information
pooling B : £ e N e
UNIT IV INVENTORY OPTIMIZATION 9 : : .
Distribution resource planning techniques, Inventory and transportation iﬁtegraiicm:decisibns, Vendor
Managed Inventory, Product availability measures, Product fill rate, orgler\.fiil rate, C(_ycle@§ervice level.
UNIT V LATEST TRENDS IN INVENTORY MANAGEMENT SYSTEMS 9 "

Industry initiatives, Efficient consumer Response and Quick response%CwEER and Qtﬁgr igdpstry initiatives,
Inventory reduction strategies, Managing inventory in Reyerse L({)g}iSticg'siaid ;.\Regiianufa@‘tl}ﬁng situations,
Best practices in Inventory Management in a Supply Chain (ER AL S 2 18 &
TOTAL: 45 PERIODS

COURSE OUTCOMES:

At the end of this course, the students can confident]
can use different tools appropriately to solve the
chains.

TEXT BOOKS:

1. Sunil Chopra, Peter Meindl, Supply Chain Management: Strategy, Planning, and Operation, Pearson,
2010.

PN

Y approach their supply chain inventory issues and they
problems and enhance the performance of their supply

2. Janat Shah, Supply Chain Management, Pearson Education India, 2009
3. Supply chain management, Chandrasekara
4. Supply Chain Management For The 21st

n,N., Oxford University Publications, 2010
Century by B S SAHAY. Macmillan Education,2001

[

‘
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3003

SUPPLY CHAIN INFORMATION SYSTEM

BJECTIVES:

()URSE N . :
To cxplain the vm'IOTIS lcclmo!oglcal aspects that are described in the different logistical background
To explain the real time description updated technologies in the logistics sector and supply chain industry
| -1ELECTRONIC SCM, COMMUNICATION NETWORKS 9
U;roducﬁon ¢-SCM — e-SCM framework - Key success factors for e-SCM - Benefits of e-SCM-Positioning

'nfommation in Logistics - Strategic information linkage - Supply chain communication networks - Role of
in

munication networks in supply chains - Overview of telecommunication networks —EDI - Data security in
ly chain networks - Overview of internet able models

com

:) T~ 11 ENTERPRISE INFORMATION SYSTEMS 9
1 . . . .
Overview of enterprise information systems - Information functionality and principles -Introduction enterprise

infmmation systems -Classification of enterprise information systems- Information architecture -Framework

for managing supply chain information - Describe on popular enterprise application packages -Benefits of
nterprise information systems

oNIT - 11 SCM SYSTEMS DEVELOPMENT, DEPLOYMENT AND MANAGEMENT 9

m supply chain information systems - Stakeholders in SCM - Stakeholders in supply chain
information systems - Information systems development- Logistics information systems design- Defining

enterpris® architecture - Choosing appropriate system development methodologies - Adopting relevant
systems development model

UNIT - IV DEPLOYMENT AND MANAGEMENT 9

Information systems deployment - IT Operations and infrastructure management - Portfolio, programme and
project management - Management of risk - Management of value

UNIT - VINFORMATION INTEGRATION 9

Enterprise application integration and supply chain visibility - Enterprise application integration - Supply
chain visibility - Supply chain event management -Supply chain performance -Planning and design
methodology - Problem definition and planning - Data collection and analysis - Recommendations and
implementation -Decision support systems ' '

TOTAL: 45 PERIODS

COURSE OUTCOMES:

The students will be able to understand the various enterprise information system and its architecture and
benefits. Students can gain knowledge about various e-commerce models, e-SCM, benefits and
ommunication networks.

'\

TEXT BOOKS:
\

. Bowersox & Closs, Logistical Management, McGraw-Hill Companies, 1996.
2 RH.Ballou, Business Logistics Management, Prentice-Hall, 2004.

ol -

116



i
REFERENCES: R~
1. Strauss,E-Marketing, 4/c, Pearson Education 2008 ) \
2. Chaffey, E- Business and E- Commerce Management, 3/e, Pearson Edl-lcauz(())?)g it
3. Blanchard, Logistics Engincering & Management, 6/¢, Pearson Education

' 2 ion 2007
 Statistios ‘ s Using MS Excel, 4/¢, Levine, Pearson Education
4. Statistics for Managers Using nent - The Integrated Supply chain

5. Donald J. Bowersox and David J. Closs, Logistical Manager \
]

" e oo
g o %iwm
o
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SPORT LTPC

- TRANSPORTATION AND DISTRIBUTION e

pMB3 3003
MANAGEMENT

?

]ECTIVES=

0B

mhc fundamental concepts of trang

- . portation and distribution management
To gain knowledge in network planning,
. g

, routing and scheduling and application of IT in transportation
.nd distribution management.

—IT-1 DISTRIBUTION 9
i

ole of Distribution in Supply chain, Distribution channels —

N Functions, resources, Operations in Distribution,
Designing Distribution network models
N (=)

- its features - advantages and disadvantages.

~NIT - 11 PLANNING 9

Distribution network planning, Distribution network decisions, Distribution requirement planning (DRP)

NIT - 1Tl TRANSPORTATION 9

Role of Transportation in Logistics and Business

. » Principle and Participants-Scope and relationship with other
pusiness functions, Modes of Transportation - M

ode and Carrier selection, Routing and scheduling.

ONIT - IV TRANSPORTATION 9

International transportation, Carrier, Freight and Fleet mana
Administration, Rate negotiation, Trends in Transportation.

UNIT - VINFORMATION TECHNOLOGY ano

gement, Transportation management systems-

aa’gCTfIT applications -E commerce — ITMS, Communication systems
Geographic information Systems.

TOTAL: 45 PERIODS
COURSE OUTCOMES: The students will be able to:

+ Gain knowledge about the distribution requirements planning.

-Automatic vehicle location systems,

» Predict the scope and relationship of transportation with other business functions
* Make use of the advantages and disadvantages of the various models..

TEXT BOOKS:

. Raghuram and N. Rangaraj, Logistics and Supply chain Management — Leveraging Mathematical and
Analytical Models: Cases and Concepts, New Delhi: Macmillan, 2000.

2. Janat Shah, Supply Chain Management, Pearson Education India, 2009.

REFERENCES:

L. Sunil Chopra, Peter Meindl, Supply Chain Management: Strategy, Planning, and Operation, Pearson, 2010.
2 Michael B Stroh, Practical Guide to Transportation and Logistics, Logistics Network, 2006.
3. Alan Rushton, John Oxley, Handbook of Logistics & Distribution Management, Kogan Page Publishers,
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REVERSE AND CONTRACT LOGIST ICS

7

J

PPMB3PE36

COURSE OBJECTIVES: . T .
. . vistics and closcd supply chain in Retaj|
U To prepare students successfully implement a contract log : FMC(}

and Automobile scctors.

. foti supply chain
() To explain the concept and principle of contract logistics and closed supply \

UNIT -1 CONTRACT LOGISTICS 9 S ——— f\
Third party logistics industry overview - A framework for strategic alliances - Evolution of contract logimics

Types of third party logistics providers — Automobile, FMCG and Retail-Third party scw;c%

UNIT - T CLOSED LOOP SUPPLY CHAINS AND LOGISTICS 9 — A
Introduction closed loop supply chains and logistics — Logistics and closed loop supply chain service -

Overview of return logistics and closed loop supply chain models — Introduction product returns - Prodycy Vg

Parts returns - Strategic issues in closed loop supply chains

UNIT - 111 BUSINESS AND MARKET 9 T
Overview - Introduction life cycle management - Trends and opportunities — Auto Warranty rrmnagm
return process and benchmarks - Market overview - Reasons for using reverse logistics - General
characteristics - Consumer goods Depot repair and value added services - Operating dynamics - Competitive
evaluation - Secondary markets and final disposal. Lh ik D
UNIT - IV EMERGING TRENDS 9 | oS B . ,
Emerging trends in Retail, E-Commerce- FMCG and Automobile sectors- Systems and technology - For
consumer goods operations, High tech logistics system - Impact and value of advanced logistics

UNIT - V MANAGING PROCESSES 9

Managing processes - Step by step process - Use of third party service providers - Additional factors —
Contemporary issues — Make in India and its impact on Countries GDP and Economic Growth.

TOTAL: 45 PERIODS i
COURSE OUTCOMES:

The students will be able to understand the basics of conttact logiétiés'; third partyloglstlcs iﬁ&ustry and third
party logistics providers. And it helps to gain knowledge about Make in India concept and its impact on the
GDP growth

| TEXT BOOKS:

1. Janat Shah, Supply Chain Management: Text and Cases, Pearson Education India, 2009
2. John Manners-Bell, Logistics and Supply Chains in Emerging Markets, Kogan Page, 2014.

REFERENCES:
1. Coyle et.al, Management Of Transportation, 7th Edition, Cengage Learning, 2011
2.D.F. Blumberg, Reverse Logistics & Closed Loop Supply Chain Processes, Taylor and Francis, 2005

3. Hsin-I Hsiao, Wageningen, Logistics Outsourcing in the Food Processing Industry, Academic Pub, 2009.

4. Surendra M. Gupta, Sustainability i .
Hill 2013 p amnabrlity in Supply Chain Management Casebook: Applications in SCM, McGra

PN

o
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A CONTAINERIZATION AND ALLIED BUSINESS LT
‘ PMB_;PL- 3003

r
| GURSE OBJECTIVES:
C

—ovide an overview of the various elements of containerization and allied busincsses
Jlize the potential of containerization and allied businesses

A~ T0

[ . ToTC
1 T[OT TBASIC CONCEPT OF CONTAINERIZATION 9

N . . . et on
U on to Liner Shipping industry - Unitization concept and methods - Malcolm Mclean and the birth of

Jucti . ) .
zation - Generations of container ships and their specification - Container types, their specifications

ontainer! —y
w; arg0cs carried in them.
n

T 11 FREIGHTING AND SIZE OF CONTAINER 9
\

Container shipping businf.:ss - .FCL and LCL sea freight products - Freighting of FCL and LCL cargo - Slot
ilization strategies - Estimation of optimum container fleet size - Multiport LCL consolidation

NIT _11i1 CHARACTERISTICS AND PHYSICAL OPERATIONS 9

Containefisation: Conc-ept, Classification, Benefits and Constraints, Container terminal business- World’s
eading container termszLf. and location characteristics - container terminal infrastructure - container terminal
productivity and profitability-Inland container Depots(ICD)Roles and functions - Container Freight
Stations(CFS),Clearqnce at ICD, CONCOD,ICD's under CONCOD, Charting: Kinds of Charter, Charter Party
and Arbitration. : T P

NIT-IV CONTAINER TYPES AND BUSINESS 9

Container manufacturing trends - Container leasing business - Types of container leasing and their terms -
 maintenance and repair of containers - tracking of container movements - Container interchange.

UNIT—V MULTIMODAL TRANSPORT 9

i Alternate uses of containers -marketing of used containers -carriage of shipper own containers - multimodal
'ransport options for containers -Insurance for containers -strategies for. managing container imbalance.

TOTAL: 45 PERIODS

(COURSE OUTCOMES: L 70 IMNOYVAT

0 The students will learn the practices and ways to promote containerization and allied businesses

| : . !
g Th‘e lea}me.rs will have a complete idea about the different concepts, trends and strategies used for
tontainerization and allied businesses

REFERENCES:

11-.Marc Levinson, The Box: How the Shipping Container Made the World Smaller and the World Economy
:Blgger, Princeton University Press, 2008.

;dﬁlfmll(s\}i Hariharfm, Containe.risa.tion, Multimodal Transport & Infrastructure Development In India, Sixth
3 . ,C-\r(offPubllshers and Distributors, 2015. . - ‘

| Chain; E-ffec-;it’lel;g, Q (Eds.), Handbook of Ocean Container Transport Logistics Making Global Supply
14'COYIe et.al I\;’ e - tati iti i
~_""4, Management Of Transportation, 7th Edition, Cengage Learning, 2011

Y e G

L
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EXIM MANAGEMENT
309 3

PPMB3PE38
e —
e
ort and import proccsses. R

pout the major functions in cXp
ments in EXIM management,

ing issucs related to requirc

PORT AND EXPORT 9
Institutional Framework for Foreign trade inm
€ of

cctives of EXIM Policy - Global trade flows -

COURSE OBJECTIVES:

0 To enlighten the students a
0 To provide the expertise for solv
UNIT — I FUNDAMENTALS Oor IM

Role of Import and Export Trade in an Economy -

Dircctor General of Forcign Trade and Commercc - Obj
Contract of International Sale of Goods - INCOTERMS 2010
—

UNIT - I1 OVERVIEW OF EXPORT AND IMPORT 9
and finalization of Export contrac

Councils and incentive schemes-

t - Export Documentation Pm
Role of Logistics in Exports- Export )

Marketing for Exports - Negotiation
Cargo Insurance - Export Promotion
Houses / Trading Houses

UNIT - Il DOCUMENTATION FRAMEWORK 9

Import for industrial use / trading - Import Documentation and Customs clearance procedures - Types of

Imports - Import Licenses - Cargo Insurance - Role of Lo
UNIT - IV CREDIT AND PAYMENTS 9

Payment methods in Foreign Trade - Documentary Credit
Shipping Documents and L/C Negotiation — Expdrt / impo
UNIT - V CUSTOMS CLEARANCE AND AGENCIES 9 - Eoo
Roles of Service providers in EXIM transactions — Global Traders _ Commodity Brokers - Custom House
Agents — Transport Operators — Freight F orwarders — Warchousing and 3PL service providers — Liners /Ship
Agencies — Container Freight Stations - Port £ Inspection w"y‘gﬁ’éﬁ{é‘:ic:s/ surveyors - Quar@ﬁtihg Agencies — Pest

i}

Control Agencies“—ﬁ Chamber of Commerce. |
TOTAL: 45 PERIODS

COURSE OUTCOMES: ; ;
7 The students would be aware about the formalities of export and import industry

0 The students will be able to comprehend the importance of exim management.

—_—

gistics in Import

f CredithOUéUCP 600 with respect to

/ Letter 0
- Managing payment risks.

rt financing strategies

REFERENCES:
1. Justin Pauland Rajiv Aserkar, Export Import Management, Second Edition, Oxford University Press, 2013.

7. UshaKiranRai, Export - Import and Logistics Management, Second Edition, PHI Learning, 2010.

3. Director General of Foreign Trade, Foreign Trade Policy and Handbook of Procedures 2015
4. Coyle et.al, Management Of Transportation, 7th Edition, Cengage Learning, 2011 ,
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FUNDAMENTALS OF sHipping LTPC
3003

(OURSE -
Wowlcdgc about fundamentals of shipping management
I

uip the students with the knowledge of shipping,

ship building and repair

INTERDICTION OF SHIPPING 9

e of Shipping in lntemalti.onzfl trade-Types of ships and cargoes carried by them - International
rganizations serving the shipping industry (IMO, BIMCO, ICs, IACS, IAPH)- Ship Registration and
jassification.

|
[s

T Il LINER SHIPPING OPERATIONS 9

Tiner shipping business - Types of Liner services -

) 3 ! . Container shipping lines and their services - Break bulk,
'Ro-Ro and project cargo services - Liner freight rat

es - Liner cargo documentation - Liner agency functions

~NITILDRY BULK BUSINESS 9

"Dry Bulk shipping bUSil}eSS‘ World's leading dry bulkports and cargoes handled by them - Types of Dry bulk
| ships and the Dry Bulk industry structure - Dry bulk market indices - Types of Chartering - Port agency
functions.

"UINITIV TANKER OPERATIONS AND BUSINESS 9

mjdeulfkshipping business - World's leading wet bulk ports and cargoes handled by them- Types of

nkers and gas cqrriers - Tanker freighting system (worldscale) -Factors affecting Tanker markets-Marine
pollution conventions.

UNIT V SHIP BUILDING AND REPAIR 9

Service providers to shipping industry -Ship management companies -Ports, inland terminals and Container
Freight Stations- Ship building and repair yards -F inancing the Shipping industry - Marine insurance
providers. — —

TOTAL: 45 PERIODS

COURSE OUTCOMES:

_ The students would be acquainted with the basics of shipping management.
_ The students will learn the skills needed for shipping industry SRR

REFERENCES:

. Michael Robarts, Branch'‘s Elements of Shipping, Ninth Edition, Routledge, 2014.

1 Peter Brodie, Commercial Shipping Handbook, Third Edition, Informa Law from Routledge, 2014.
3.Review of Maritime Transport, UNCTAD, 2014.

4. Coyle et.al, Management Of Transportation, 7th Edition, Cengage Learning, 2011
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PERIODS PER
WErK TOTAL
SN | COURSE COURSE NAME CATEGORY CONTACT | cppy,
0. CODE T| P | PERIODS $
L
Sectoral Specialization: Infrastructure & Real Estate Management
—
1 PPMB3PE40 21111111‘;'11'3(5:t)rtllltcrt(:}re Planning Scheduling PE 3 . N 3 3
. . - \
5 PPMB3PEAL Contracts and Arbitration PE 3 5 B 3 3
5 PPMB3PE42 a:::tgegnlz’g]t:gamn and. “Ngeshal, . GPE 30 - | 3.5 3
7 PPMB3PE43 ﬁ’:;a;g f;‘;‘;tonmemal S|t . SPER 3 :8=afs - 3 3
Smart Materials, Techniques and : . NI $
8 REMBAEES Equipment’s for Infrastructure : PE %0348 - i i, 3 3
9 PPMB3PEA -f,lt::::gg:n g;iport Inﬂastmctgre & PE 3 14 7 ]
10 | PPMB3PE4s ﬁf; ﬂaﬁzt;t:nltwar ketingand § LPE/ | 53 3
Infrastructure and Real Estate .~ :* | i< |- : £ t {n b
1 SR Entrepreneurship PE 3 B o 3 3
Valuation of Real Estate and
12 PPMB3PE4S Infrastructure Assets PE 3 = ik 3 3
\
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INFRAST
RUCTURE PLANNING, SCHEDULING AND '; I 2 g

CONTROL

COURSE OBJECTIVE:

jve an exposure to the stud
gTog X ents on the con - : i
il infrastructure industry, cept and the principles of planning, scheduling and control

NIT1INTRODUCTION 9

tion to infrastructure - :
]nfTOd;;v oEwatersupply ;:d ::lc?d and importance of infrastructure in India - Overvicw of power sector -
Ovcn'iew of telecommunication on secto‘r -Overview of road, rail, air and port transportation sectors-
Over(:mic zones.Organizations o SSCtor-Ove.erew of rural and urban infrastructure-Introduction to special
econ Y nd players in infrastructure field -Overview of infrastructure project finance.
ynIT IHINFRASTRUCTURE PRIVATIZATION 9
mof infrastructure in India - B . i
 Simiion of wated gy projcors -C ht:;wﬁts of privatization-Problems with privatization- Challenges in

priv; . ects- Challenges in privatizati j = 11 in
Privatizanon of road transportation projects. privatization of pover soctar peojocts— Che lengss
yNIT 1T RISKS IN INFRASTRUCTURE PROJECTS 9

Economlc‘; and:ef:]ua?q rlsks,'po.litical risks, socio-economic risks and cultural risks in infrastructure projects -
Legal and contractual issues in infrastructure projects- Challenges in construction of infrastructure projects.
UNIT IV RISK MANAGEMENT FRAMEWORK 9
| P]anni.ng. to mi.tigate ri'sk—Designing sustainable contracts-Introduction to fair process and negotiation-
Negotiation with multiple stakeholders - Sustainable development- Information technology and systems for
successful management. | "

UNIT V DESIGN & MAINTENANCE OF INFRASTRUCTURE 9

Innovative design and maintenance of infrastmcttprck facilities- Modeling and life cycle analysis techniques-
Capacity building and improving Government’s role in imp:jcmehtation}ﬁnteg}ated framework for successful
planning and management. ‘N

TOTAL :45 PERIODS
COURSE OUTCOMES

On successful completion of the course, students will be able to
0 Explain the basic concepts related to infrastructure and understand management.

0 Explain the benefits and problems with infrastructure
T Identify the challenges and strategies for successful planning and implementation of infrastructure.

0 Apply the above concepts to various infrastructure domains.
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ry”, Tata McGraw Hill Pm

With Primavera Project Planner”, Prentice Hall, 200>
«Infrastructurc Management: Integrating, Design

, McGraw Hill Publisher, 2013
n, Implementation Review”, Tata McGray, H
ill

[ REFERENCES
1. Raina V.K, “Construction Management practice — The inside Sto

Limited, 2005

2. Leslie Feigenbaum, “Construction Scheduling

3. W.Ronald Hudson, Ralph Haas, Waheed Uddin,
ation and renovation”

Construction, Maintenance, Rehabilit
dra, “Projects — Planning, Analysis, Sclectio

2006.

t - The Indian Context”, Macmillan India Ltd., 1992

e and Services — The High Powered Expert Committee for estimgy;
lng

Infrastructure Services, March 2011
Published and Distributed by India Infrastructure Research

Ministry of urban affairs and employment, Goyt ¢
b .0

4. Prasanna Chan
Publishing Company Ltd., New Delhi.
5. Joy P.X., “Total Project Managemen
6. Report on Indian Urban Infrastructur
the Investment Requirements for Urban
7. Urban Water Development in India 2011 —
8. Manual on sewerage and sewage treatment, CPHEEO,

India, New Delhi, 2012
9. Manual of National Highway Authority of India, 1988




\
CONTRACTS AND TRAT LTPC
MB3PE41 ARBITRATION

P 3003
% TRSE OBJECTIVE:

To creatc awareness on contracts for constructio
0

o Vindustry, impart knowledge on tender preparation,
jering process, laws on arbitration,
tend®

arbitration procedure and laws on dispute resolution in India,
T INTRODUCTION TO CONTRACTS IN CONSTRUCTION INDUSTRY 9
of details of engineering contracts ~Definition, types and essentijals

n
B contract documents - Iss
itk e-tendering process - Time of performance -
0 i

performance of contracts - Discharge of 3 contract- Indian contract Act 1872 - Extracts and variations in
ineering contracts - Risk management i contracts.
eng

of contracts and clauses for contracts -
ues related to tendering process- Awarding
Provisions of contract law - Breach of contract -

m’s RELATED TO CONSTRUCTION INDUSTRY 9

Labor and industrial laws - Payment of Wwages act, contract labor - Workmen’s compensation act - Insurance,
industrial dispute act- Role of RERA

UNIT [T ARBITRATION OF ENGINEERING CONTRACTS 9

m of Arbitration in India - Indian Arbitration Act 1937 - UNCITRAL model law - Forms of

arbitration - Arbitration agreement = Commencement of arbitra] proceedings - Constitution of arbitral tribunal

-Institutional procedure of arbitration —Impartiality and independence of arbitrators Jjurisdiction of arbitral
tribunal - Interim measures - Enforcement of awards.

'UNIT IVNEGOTIATION, MEDIATION AND CONCILIATION 9
Eonfcepts and purpose - Statutory back
-Power of court in mediation. :
\UNIT VALTERNATE DISPUTE RESOLUTION 9
Structure of Indian Judicial - The arbitration and reconcilia
mechanism under the Indian judicial system - Liti
'TOTAL :45 PERIODS

COURSE OUTCOMES:

On successful completion of the course, students will be able to
Uunderstand the laws on contracts for construction industry in india
D apply knowledge of contracts in
Japply appropriate metho
between the parties

- suggest suitable type of arbitration or dispute resolution for the situation of problem
\

ground ADR and mediation rules - Duty of mediator and disclose facts

tion ordinance.1996 -Dispute resolution
gation in Indian courts - Case studies. -

preparation of contract document and tendering process
ds to assess the critical factors in contracts leading to arbitration and disputes
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REFERENCES
1. American Arbitration Association, “Construction industry arbitration rules andmediation procedureg

2. Casc study of Southern Railway Atbitration Cascswiki.iricen.gov.in/doku/lib/exc/fetch.php
3. Collex.K, “Managing Construction Contracts”, Reston publishing company, Virginia, 1982

4. Eastern Book Company “Arbitration and Conciliation Act 19967, Junc 2008
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6. Gajaria. G.T., “ Laws relating to building and Enginecr’s Contracts”, M.M. TripathiPvt Ltd., Mumbaj log
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1988
8. Krishna Sharma, Momota Oinam and Angshuman Kaushik, “Development andPractice of Arbitratiop in

India- Has it evolved as an effective legal Institution”,CDDRL, Stanford, 103, Oct 2009

9. Park.W.B., “Construction Bidding for Projects”, John Wiley, Norway, 1978
10. Roshan Namavati, “Professional Practice”, Anuphai Publications, Lakhani BookDepot, 2013

11. Vasavada.B.J. “Engineering Contracts and Arbitration” , March 1996




LTPC
3003

DISASTER MITIGATION AND MANAGEMENT

= OBJECTIVES:

atc an a\Vﬂl'Cl'.lCSS on the various types of disasters and to cxposc the students about the measures,
nst built structures, and hazard asscssment procedure in India

ov
0 crc N

' offect A8%
To jmpart kn(?\vlcdgc on the methods of mitigating various hazards such that their impact on
conmmnitics is reduced.

INTRODUCTION 9

] . |

T rence between hazards and disaster -Types of disasters-Phases of disaster management -Hazards -
o thaz'a rds.- Hazards affecting buildings - Building safety against hazards - Floods - Cyclone -

‘ Jslides _Tsunami - Fire.

nas

~ir Tl TARTHQUAKE DISASTER 9
)

—hquake hazard map -Causes of e_:arthquakes -Classification of earthquakes -Seismic waves -Energy

;] case - [nertia forceS. - Na}tural period - Resonance - Damping -Seismic response of free vibration -Seismic
pOnSe of dampefl vibration -Performan-ce of ground and buildings in past earthquakes-Earthquake

esistant measures in RC and masonry buildings - Potential deficiencies of RC and masonry buildings.

T I OTHER DISASTERS 9

Jandslides-Landslide zoning map - Causes -Protection measures Floods -Flood zone map - Effects on
uildings _Protection measures from damage to buildings -Mitigation strategies - Tropical cyclones - Effects
p buildings _Protection measures from damage to buildings - Tsunami -Tsunami wave characteristics -
eculiarities of tsunami deposits -Tsunami impact on coastal lines-Effects of Tsunami on built structures -
ire disaster - Causes and effects of fire disaster - Preventive mechanism .

AD

INIT IV HAZARD ASSESSMENT 9

7isual inspection and study of available documents -Detailed in-situ investigation planning and
jterpretation of results-Foundation capability -Non-structu‘r‘alhcomponeﬁts - Seismic strengthening of
sildings —Repairs, restoration and strengthening of existing buildings - Strengthening materials -
etrofitting of load bearing wall buildings - Retrofitting of RC Buil\d‘ingsA-RVS‘mevthod of screening - RC
2d masonry structures -Seismic hazard assessment - Deterministic seismic hazard analysis - PSHA.

NITV LAND USE ZONING REGULATIONS, QUALITY CONTROL AND DISASTER
IANAGEMENT POLICY 9 ‘

iroduction-Community planning - Community contingency plan - Report building and initial awareness -
ecommendations for land use zoning regulations - Construction quality control -Evolution of quality
anagement -Reasons for poor construction -Construction of quality control in masonry structures -

isaster management policy and procedure -Legal frame work - Institutional mechanism - Schemes and
ants on DM - Recommendation of 13th finance commission -Plan schemes - Non plan schemes -

Xtemally aided schemes Role of NDRF in Disaster Management - Medical First Responder - Flood Rescue

Relief Management.
OTAL :45 PERIODS
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COURSE OUTCOMES: —

0
On successful completion of the course, students will be able t | i e dlanatare T
0 Understand the various types of disaster viz hydrological, coastal at ¢ ric

rs. water driven disasters,
disasters, geological, mass movement and land disasters, wind and water it s

a £ § € remed;
[0 To identify the potential deficiencics of existing buildings for ¢q disaster g remediy,

measurcs.

i abilitation measures for eq disast
0 Derive the guide lines for the precautionary measurcs and rehabilitation q er.

—

0 Understand the effects of disasters on built structures

O Derive the protection measures against floods, cyclone and land slides
O Understand the hazard assessment procedure

O Get the awareness regarding landuse zoning regulations &quality co
REFERENCES el
1. Annual Report, Ministry of Home Affairs, Government of India, 2009-10

2. Ayaz Ahmad, “Disaster Management: Through the New Millennium” Anmol Publications, 2003

3. Berg.GV, “Seismic Design codes and procedures”, EERI, CA,1982

4. Booth, Edmund, “Concrete Structures in earthquake regions; Design and Analysis”, Longman, 1994

5. Dowrick. D.J, “Earthquake resistant design for Engineers and Architects”, J ohn Wiley &

Sons, Second Edltlon 1987

ntrol

7 Goel, S. L “Encyclopaedla of Dlsaster Management” ‘Deep & Deep Publlcatlons Pvt Ltd ,2006
8. Jaikrishna & A.R.Chandrasekaran, “Elements. of Ear thquake Engmeerlng” Sarlta Prakashan,
Meerut,1996 : : P

9. Singh R.B, “Dlsaster Management” Rawat Publications, 2008 Bk

10. Thirteenth Finance Commision Report, Mlmstry of Finance, Govemment of Indla-, 2010;15
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IB3PE43 : LTPC
PP) URBAN ENVIRONMENT MANAGEMENT 3003

OBIJECTIVES:
reate an awareness on the vari ; - '

0Toc .‘ . 1 ll.u. various environmental issues in an urban scenario and give an exposure to

the urban water resources and its management

- To impart knowledge or . ' . J

o To " : system for ge on the stages of works involved in a water supply project of a city, safe wastewater
on - gener . j .

collcctl. ‘ b g i rated Vs{astewater and its management, solid waste and their safe disposal beyond

urban limit to b¢ iree from pollution is also addressed in the course work

UNIT 1 URBAN ENVIRONMENTAL ISSUES 9

ization- Po i : == p
Urbanizatio pulation growth scenario -Migration - Pollution of surface water resources - Rivers, tanks,

chaﬂn?ls -Ground water exploitation - Waste water -Characteristics -Pollution problems - Solid waste -Air
pollution - CPCB norms.

UNIT II URBAN MASTER PLANS 9

Planning and organizational aspects -Urban waste resources management - Water in urban ecosystem -
Urban water resources planning and organization aspects -Storm water management practices -Types of
storage -Magnltudfe of storage -Storage capacity of urban components - Percolation ponds -Temple tanks -
Rainwater harvesting -Urban water supply - Demand estimation - Population forecasting -Source
identification -Water conveyance -Storage reservoirs -F ixing storage capacity - Distribution network -
Types -Analysis -Computer applications - Conservation techniques - Integrated urban water planning -
Smart city project planning - Green Building - LEED certification - Green audit

UNIT III URBAN WASTEWATER MANAGEMENT 9

Sewage generation -Storm drainage estimation -Industry contribution -Wastewater collection system -
Separate and combined system -Hydraulic design of sewer and storm drain -Wastewater treatment -
Disposal methods -Concept of decentralization - 3R concepts.

UNIT IV MUNICIPAL SOLID WASTE MANAGEMENT 9

Sources of solid waste -Characteristics -Rate of generation -Segregation at source -Collection of solid
waste -Methods of collection -Route analysis -Transfer and transfer stations -Processing and disposal of

solid waste.

UNIT V CASE STUDIES 9

Environmental economics- Social and physiological aspects of pollution - Successful urban management -
Models- Urban management-Case studies from developed nations -Software.

TOTAL :45 PERIODS

COURSE OUTCOMES:

On successful completion of the course, students will be able to
O understand planning of a city and identify various urban environmental issues

O apply and prepare project plans to integrate urban water resource
O develop water resource management using available water resources

U understand and apply the principles of solid waste management R
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REFERENCES
amuel A, Vigil “Integrated Solid Waste Management”

1. George Tchobanoglous, Hilary Theisen and S
McGraw Hill Publishers, New York, 1993.

2. McGhee J., “Water supply and scwerage”, McGraw Hill Publishers, 1991

3. Martin P. Wanelista and Yousef. “Storm Water Management and Operations”, John Wiley and Sons,

1993.
4. Neil S. Grigg., “Urban Water Infrastructure Planning — Management and Operations”,

John Wiley and Sons, 1986.
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PPMB3PE44

*‘l’;'Qf\d:"ll““I\1f\1‘l::lzlAl.s. TECHNIQUES AND LTPC
TENTS FOR INFRASTRUCTURE 3003

ZOURSE OBJECTIVE;

7 To give an exposure on the ady
jndustry.

anceg = : - bl f
1 materials, techniques and equipments used in infrastructure

-UNIT | SPECIAL CONCRETES 9

~oncrete -Behavior of concerete - 135 R :
Cor High sty ength and high performance concrete - Fibre reinforced concrete -

3 wpacting concrete - Bacters
Self con Cterial concrete R . !
. -Rcactiv - te -
Geopolymer concrete -Altemative materials for concy ‘t: e e
el

~ONIT Il METALS 9

- New alloy steels - i :
Stee}?cations. Cox)’;poseiti:s-(_[:)(]):st?lgs to reinforcement - Cold formed steel -Aluminum and its products -
App g Ics - Reinforced polymers- FRP -Applications. Smart and intelligent

matcrials: smart and intelligent Materials for intelligent buildings - Special features.

UNIT III ADVANCED CONSTRUCTION TECHNIQUES 9

ture construction: iack: . 1
SUbeIST:ZL:i_ Tunnelin gct e‘g{:};?gx Jacking- Pipe Jacking- Under water construction of diaphragm walls and
bas ques-Cable anchoring and grouting- Driving diaphragm walls, sheet piles,

ing operations for built u . i i
'11':13;1 fhlcfss technology. P offshore system- Shoring for deep cutting- Large reservoir construction -

UNIT IV SUPERSTRUCTURE CONSTRUCTION FOR BUILDINGS 9

ewaterin i .
Vam.llm:) :s concret;gn of concrete ﬂoormg- 'Concrete paving technology- Techniques of construction for
cox;tlr}u p, dg ff)pf:ratlon In tall buildings of various shapes and varying sections -Launching
techniqu p orm work -Erection techniques of tall structures, large span structures- Launching

teChn.lque.S for h_eavy decks -Inset pre-stressing in high rise structures, aerial transporting, handling,
erecting lightweight components on tal] structures.

UNIT V CONSTRUCTION OF SPECIAL STRUCTURES 9

Erection pf lattlc?e towers and rigging of transmission line structures- Construction sequence in cooling
towers, silos, chimney, sky scrapers, bow string bridges, cable stayed bridges - Launching and pushing of
box decks -Advanced construction techniques of offshore structures- Construction sequence and methods
in domes and prestress .domes -Support structure for heavy equipment and conveyor and-machinery in
heavy industries -Erection of articulated structures, braced domes and space decks. Demolition Techniques
-Advanced techniques and sequence in demolition and dismantling. : o

TOTAL :45 PERIODS

COURSE OUTCOMES:

On successful completion of the course, students will be able to

O explain the properties and applications of special concretes, composites, smart and intelligent materials
O identify and explain advanced construction techniques used for sub structure construction

O select appropriate techniques for super structure construction of buildings

O select suitable techniques for construction of special structures

O choose relevant technique for demolition and dismantling works

REFERENCES

1. Jerry Irvine, “Advanced Construction Techniques”, C.A. Rocketr, 1984

2. Patrick Powers, “Construction Dewatering: New Methods and Applications”, John Wiley & Sons, 1992
3. Robertwade Brown, “Practical foundation Engineering handbook”, McGraw Hill Publications, 1995.

4. Sankar S.K. and Saraswathi. S, “Construction Technology”, Oxford University Press, New Delhi, 2008.
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STRATEGIC AIRPORT INFRASTRUCTURE LTPG
PPMB3PE4S MANAGEMENT R

COURSE OBJECTIVE: _ : \
dge on strategic planning and markctmgm

organizations. : \\
UNIT 1 INTRODUCTION TO AIRPORT INFRAST RUCTURE 9 . . '
Growth of air transport, Airport organization and associations, Classification of airports alrﬁm

components, Air traffic zones and approach areas. Context of airport systc.m planning - Development of
inc decision - Other airport opcrations.

airport planning process - Ultimate consumcrs - Airli
pacity and Delay - Factorsmﬁng\

[0 To provide the participants with a good knowle

UNIT 1l AIRPORT INFRASTRUCTURE CAPACITY DESIGN 9

Components, size, turning radius, speed, airport characteristics. Ca ; : '
capacity, determination of runway capacity related to delay, gate capacity and taxiway capacity.

UNIT III AIRPORT INFRASTRUCTURE PLANNING AND SURVEYS 9 : i
Runway length and width, sight distances, longitudinal and transverse, runway intersections, taxiways,

clearances, aprons, numbering, holding apron. Planning and design of the terminal area: Operational
concepts, space relationships and area requirements, noise control, vehicular traffic and parking at airportg,
Aiir traffic control and aids: Runways and taxiways markings, day and night landing aids, airport lighting
and other associated aids.

UNIT IV AIRPORT INFRASTRUCTURE ENTERPRISE 9 ; 2

The economic impact on countries and regions - the main governance pattetns in the airport business - The |
International path of evolution in the airport business - Airpit)frtifranSpo;rf value chain - Air enterprises - twg
primary actors in the air transport value chain - Skipping peripheral positions in the value chain. Rise of
airport marketing for the aviation related business - Airport revenue management- Airport alliances- -
management contract. 3 = o | s .

UNIT V THE DEVELOPMENT OF THE NON AVIATION INFRASTRUCTURE 9

Related value Proposition. Evolution of traditional Airport = Evolutionary patterns for airport enterprises-
Commercial Airport Philosophy - tourist and_c_oﬁference_sp_ i’jc?cfiff?:,ngis_t;c_“s_e_ff\f;iqes—pré};_ertf‘management.
consulting services - BAA and the non aviation'business}< best airpott in the world: The case of Singapore
Airport - Role and meaning of loyalty for a service company- Bench marking airline experience - Provider
- Customer relational link - benefits from ALPS implementation of ALPS.

TOTAL :45 PERIODS

COURSE OUTCOMES:

On the successful completion of the course, students will be able to:
U Explain the classification of airports airfield components

0 Explain the main governance patterns in the airport business

U Identify the evolutionary patterns for airport enterprises.

U Explain the primary actors in the air transport value chain
REFERENCES

1. Aviation Safety Programs A Mana
2. Airport Systems, : Planning,
Amedeo R. Odoni, Peter Belo

—_—

gement Hand Book: Richard H. Wood - Jeppesen Sanderson Inc.

Design and Management, Second Edition, Richard L. De Neufville ,
baba,& Tom G. Reynolds ), 2013.
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pPMB3PE46 REAL ESTATE MARKETING AND LTPC
MANAGEMENT 03
COURSE OBIJECTIVE: . =
| | o—ovide the participa i
o pro Pants with a good knowledp i .
i CONCEPT S cdge on real cstate marketing and management

sental concepts and technj i :
Fundamer ques involved in real ests 3 various
o izations - CREDAI- BAI etc state development process- Role of

NIT 11 EVENTS AND PRE-PROJECT STUDIES 9
/ tial inr ‘
odcling sequential events in real estate development process - Site cvaluation - Land procurcment -

M
Dc‘.clopment Team assembly - Market study

WVE.LOI-’MENT PLANNING & APPROVAL PROCESS 9

Tgentifying techn.lcal Inputs required, Planning objectives, front end clearances from various authorities,
iming of the project and scheduling

WNSTRUCTION AND PROJECT MANAGEMENT 9

1dentifying the ele.nfe-nts of infrastructure and the resource mobilization, disaggregating the project
components, mobilizing the human and fiscal resources procuring and storing materials

UNIT V PROJECT MARKETING & HANDING OVER 9

Over of the complejted project- Communication tools required for presenting the project -In house sales
promotion -Frz'lnchlsee system -Joint venture and sharing issues - Procedure and laws relating to transfer of
completed project.

"TOTAL :45 PERIODS

COURSE OUTCOMES:

On successful completion of the course, students will be able to- G
0 Explain the fundamental concepts and techniques involvé_d in real esfgte development process
0 Explain the procedure and laws relating to transfer of completed project .~

4

0 Identify the fiscal resources procuring and storing materials Process. | n! .

REFERENCES:
1. Gerald R. Cortesi, “Mastering real estate principles” (2001); Dearborn Trade Publising, New York,

USA.
2. Fillmore W Galaty, “Modern real estate practice” (2002); Dearborn Trade publishing, New York, USA
“Real estate developer’s handbook” (2007), Atlantic pub company, Ocala, USA.

3. Tanya Davis,
” (2000); Urban Land

4. Mike E. Miles, “Real estate development - Principles & process 3rd edition

Institute, ULI, Washington DC
@ '
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INFRASTRUCTURF AND REAL ESTATE LTro
PPMB3PE47 ENTRE PRFNEURQIIIP 3003

COURS 0 ES: i
SE OBJECTIVES ~vation in students. \

: dm
O To develop and strengthen entreprencurial quality an po
cientl
O To impart basic entrepreneurial skills and understandings to run a business € y and cffcctlvcly

UNIT I ENTREPRENEURIAL COMPETENCE 9 S —r— CN
Entrepreneurship concept - Entrepreneurship as a Career - Entrepreneurial t'e y aracteristicg o~
Successful, Entrepreneur - Knowledge and Skills of Entrepreneur. L=

UNIT IT ENTREPRENEURIAL ENVIRONMENT 9 i
preneurship Development Traini

. - - ey ing and Off
Business Environment - Role of Family and Society Entre &
Support Organizational Services - Central and State Government Industrial Policies and Regulations

International Business. —
UNIT III BUSINESS PLAN PREPARATION 9

Sources of Product for Business - Prefeasibility Study - Criteria fo
Capital - Budgeting Project Profile Preparation - Matching Entrepreneur with the Project - Feasibility

Report Preparation and Evaluation Criteria.

UNIT IV LAUNCHING OF SMALL BUSINESS 9
Finance and Human Resource Mobilization Operations Planning - Market and Channel SeleCtlon Growth | ‘

Strategies - Product Launching -Incubation, Venture capital, IT startups.

UNIT V MANAGEMENT OF SMALL BUSINESS 9
Monitoring and Evaluation of Business - Preventing Sickness and Rehabilitation of Business Units-

Effective Management of snifall Business.

TOTAL :45 PERIODS = ...

COURSE OUTCOME: | i 4Rl T
Students will gain knowledge and skills needed to start and run an enterprise... ; ~ « . -

r Selection of Product - O“’nm

REFERENCES

1. Hisrich, Entrepreneurship, Tata McGraw Hill, New Delhi, 2001.

2. S.S.Khanka, Entrepreneurial Development, S.Chand and Company Limited, New Delhi, 2001.

3. Mathew Manimala, Entrepreneurship Theory at the Crossroads, Paradigms & Praxis, Biztrantra ,2nd
Edition ,2005 , )

4. Prasanna Chandra, Projects — Planning, Analysis, Selection, Implementation and Reviews, Tata
McGraw-Hill, 1996.

5. P.Saravanavel, Entrepreneurial Development, Ess Pee kay Publishing House, Chennai -1997.

6. Arya Kumar. Entrepreneurship. Pearson. 2012

7. Donald F Kuratko, T.V Rao. Entrepreneurship: A South Asian perspective. Cengage Learning. 2012

().
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VALUATION O
MB3PE48 : F REAL ESTAT
pP INFRASTRUCTURE AQ%E'II::SAND i
, 3003

RSE OBJECTIVE:

o0 :
“To gain knowlcdge about the valuation of different infrastructure asset
(! . asscts

T REAL ESTATE VALUATION 9

UN
ctives -Concepts of ve
nd obje pts of valuation - Types of value - Value vs Price vs Cost-Different methods

v o];ﬁ jation- SWOT analysis

of v
¢TI APPROACHES TO REAL ESTATE VALUATION 9

3 h - Costa
cs comparison approac pproach - Income approach - SW

- OT analysis
4 VALUATION OF VARIOUS CATEGORIES OF REAL ESTATE 9

te val
dentlal real esta uation - Commercial real estate valuation - Industrial real estate valuation - Retail

] estate valuation- Mixed-use real estate valuation

T IV INFRASTRUCTURE ASSET VALUATION 9

s and appro
Opjective and approaches-Different categories of infrastructure assets- Valuation methodology- Key
peranonal and financial parameters -Valuation framework and models.

UNITV SECTORAL INFRASTRUCTURE VALUATION 9

power sector- I'T sector - Telecom sector Av1at10n-Educat10n sector- Other service sectors- Plant and

Machinery -Case studies

TOTAL :45 PERIODS

TorA T
COURSE OUTCOMES: _
7 Students will gain knowledge and skills in connectlon to the Valuatlon of dlfferent types of real estates

' and infrastructure assets.

REFERENCES:
1. Infrastructure valuation
7 Infrastructure Asset Management - Frederic

3 Valuation techniques for infrastructure invest
gineering Mechanics , Columbia Umver51ty
ifferent-types-of-real- estate-investments-you-can-

astructure_assets _specialized_assets. html
tent/uploads/publlcatlons/blanc-brude 2015a.pdf

Charles Y.J. Cheah, PhD, CFA

—Frederic Blanc - Brude and Ma_]ld Hasan, E! HEC RlSk Instltute
Blanc - Brude: and Ma_]ld Hasan EDHEC Risk Institute

ment demswns Mlchael J Garvm Department of Civil

Engineering and En
4. https://www.thebalance.com/d make-357986
5. http://rbsa.in/valuation_ of infr

6. http://edhec.infrastructure. institute/wp-con

7. Application of Real Options in Infrastructure Projects
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— | PERIODSPER
= WEEK TOTAL N
S.N COURSE > CATEGORY CONTA ‘
0 1E Ctr
o. CODE COURSE NAN L| T| P | PERIopg Cnp_,)n‘
Scctoral Specialization: Tourism Management \
1 PPMB3PE49 Tourism Principles and Practices PE 3 - . 3 \3
—
2 PPMB3pEse | 1T2vel Management PE 3| - - 3 \3‘
\1
4 PPMB3PES| Tourism Geography PE 3 - - 3 \3
5 PPMB3pEsy | Culture and Heritage PE 3 - - 3 \3
6 PPMB3PES3 Tourism Products in India PE 3 - - 3 \3
\
7 PPMB3pESs | Accommodation and House PE 3 B : 3 [
. Keeping Management 3
8 PPMB3PESS Travel Media and Public Relations PE 3 - _ 3 \3
10 | rewmspmsg | YO Operations PE 3D | 23T
12 ppMB3pES7. | iedical Tourism PE 3 i - ~ 3 \3




: ,TPC
I,I,M|33PE49 TOURISM PRINCIPLES AND PRACTICES : 003

~RSE OBJECTIVES:

C .
“To comprchcnd the conceptual dimensions of tourism industry
Ilj To understand the dynamics of tourism businesses and its impacts
Tl INTRODUCTION 9

Tourist Visitm"/ Traveler/ Excu1'§i011ist, Early and Medieval Period of Travel: Renaissance and Its Effects
on Tourism - Birth of Mass Toun-sm, Old and New Age Tourism, Concept of Tourism: Nature - Scope¢ -
Chm‘ﬂCffﬂ‘iS“CS - Components - Significance of Tourism - Tourism System: Interdisciplinary Approaches -
Motivations and Deterrents to Travel ~Emerging Areas and Practices.
T 11 FORMS OF TOURISM 9

/ : . .
Jnbound, Outbound, National, International- Alternative Tourism — Inclusive Tourism, Current Trends in
estic and Global Tourism: Tourism Statistics- Need for Measurement of Tourism - Tourism Demand

pom
and Supply-
UNIT ITI TOURISM INDUSTRY 9

Structure, Functions and Constituents - Direct, Indirect and Support Services - Basic Components of
Tourism: Transport - Accommgdation— Facilities & Amenities, Horizontal and Vertical Integration in
Tourism Business, Infrastructure & Superstructure. ™ ., 7 b

UNIT IV TOURISM THEORY 9 _ AR B ,

Leiper’s Geo-Spatial Model - Mill-Morrison’s Tourism Policy Model - Mathieson & Wall’s Travel Buying
iour Model - Butler’s Tourism Area Life Cycle (TALC) Model - Doxey’slrridex Model —

Behav
Crompton’s Push and Pull Theory- Stanley Plog’s Psychographic Model- Gunn’s Tourism Planning Model
UNIT V TOURISM ORGANIZATIONS 9+ = "5

UNWTO, IATA, ICAO, WTTC, THA, TAAI FHRAL ITDC;ICPB, IATO, IRCTC, State Tourism
Development Corporations, Airport Authority of India, Archaeological Survey of India, Ministries of
Tourism and Culture, Director General of Civil Aviation, Government of India. ;- 5/ 5 71

TOTAL: 45 PERIODS " -

COURSE OUTCOME:

T Students will learn the practices and ways to promote the tourism industry.

REFERENCES:
. Rajat Gupta, Nishant Singh, IshitaKirar and Mahesh Kumar Bairwa, Hospitality and Tourism

Management, Vikas Publishing House Pvt. Ltd., 2015
2. Charles R. Goeldner and J. R. Brent Ritchie, Tourism: Principles, Practices, Philosophies, 12th Edition,

Wiley, 2016
3. Sampad Kumar Swain and Jitendra Mohan Mishra, Tourism: Principles and Practices (Oxford Higher

Education), Nov 2011
4. Chris Cooper, John Fletcher, Alan Fyall, David Gi

Practice, 5th Edition, Pearson Education Limited, 2013
S RenuMalra, Tourism Principles Practices Concepts And Philosophies, Anmol Publications Pvt. Ltd.,

2
2013 o~
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l‘ T p ]
EMENT C
PPMB3PES0 TRAVEL MANAG i) s

COURSE OBJECTIVE:

ravel industry and IM\
[_Dicnablc the students to enhance the skills and knowledge on t ypq\

UNIT I INTRODUCTION 9 itics; Classification of travels. T—_
Travel Industry — modcs of Travel — Air, Rail, Road, Sca, Authoritics; Clas ravels- Inboy, 0%

Outbound Tours- Classification
UNIT II TRAVEL AGENCY 9 -y
Introduction to Travel Trade: Historical Background of Tr avel Trade, S]gmfican(.:c of Trayel

Agency Business, Meaning of Travel Agency- Types of Travel Agent- Full SerVICcc)a Agency,
Commercial Agency, Implant Agency, Group / Incentive Agency, Types of Tour Operator-

Inbound, Outbound » Domestic, Ground and Specialized.

UNIT Il COMPONENTS OF TRAVEL MANAGEMENT 9 .

Market Survey and Research , A Guide to Marketing of Leisure Activities, Marlfetlng S i
Travel management - Marketing of Conferences, Congress, Conventions, Incentive Tra\fel, Workshops,
Seminars, MICE, Fare constructions and Scheduling - railway and airlines, consumer mix, Rules -
regulations for registration “International Travel Formalities- Foreign Exchange Regulations, passport,

visas, Clearances and other Procedures.

UNIT IV CARGO MANAGEMENT 9

Alr & Sea ,Pre-requisites, Different types of Cargo, Documentations, Cargo Rates, Loading, Manifestation
Transhipment, Handling at Destination, Regulations.

UNIT V MODERNIZATION AND TRENDS IN TRAVEL INDUSTRY.9 ﬂ
Impact of Liberalization, Strategic trends in Travel Industry'\- Disinvestments, Takeoveirs, Consolidations,
and Acquisitions in Travel Industry. 3 : % 4 i

TOTAL : 45 PERIODS

COURSE OUTCOME:

U The learners will have a complete idea about the different concepts, trends and strategies used in this
industry.

REFERENCES:

1. Chand, M. (2009), Travel Agency Management: An Introductory Text.Anmol Publications Pvt. Ltd.,
New Delhi.

2. Swain, S.K. & Mishra, J.M.(2012). Tourism: Principles & Practices. Oxford University Press, New
Delhi.

3. Holloway, J.C. (2012), The Business of Tourism, Prentice Hall, London,

4. Roday. S, Biwal. A & Joshi. V. (2009), Tourism O
New Delhi.

5. Goeldner, R & Ritchie. B (2010), Tourism, Princi
London.

se
N

perations and Management, Oxford University Press,

ples, Practices and Philosophies, John Wiley & Sons,

6. Negi. J (2009), Travel Agency Operations: Concepts and Principles, Kanishka, New Delhi.
7. Walker, J.R. & Walker, J.J.(2011). Tourism Concepts and Practices, Pearson, New Delhi. ,,_-J
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LTPC

TOURISM GEOGRAPHY 3003

<F OBJECTIVE:

E " e " :
COUB troduce the students to the various geographical locations across the world with a tourism
- To m

l < )CC“VC-

P EASIC GEOGRAPHY 9

UNIT- —scope and importance of Tourism geography, Impact of weather and climate on Tourist
Cﬁ.nm-o(:;qk Study of maps, longitude & latitude, international date line, time variations, time difference,

dnnfgliaﬁoxls, concepts of elapsed time, flying time, ground time. Standard time and summer time (day

oht saving time).

lig

IWTIINDIAS |
<ical Factors — Relief, Climate, Vegetation, wildlife, water Bodies. Socio-cultural and economic factors

.Phgjencing tourism in India - Political boundaries and major tourist attractions. Modes of travel to the

in

jaces of tourism in India
yNIT LI ASIA, CANADA AND EUROPE 9

AN overview of the physical features, political boundaries, tourism destinations and best time to visit the

llowing countries in Asia-and Europe, the states in Canada, and available modes of travel to these
jestination countries/states from India.

Asia: China, Mongolia, Japan, Korea, Thailand, Philippines, Singapore, Malaysia, Bangladesh, Maldives,
Nepal, Pakistan, Sri Lanka. Canada: Ontario, Ottawa, Montreal, British Columbia. Europe - England,

France, Italy, Spain, Ireland, Turkey, Spain, Netherlands, Czech Republic, Austria, Germany, Greece,
qwitzerland, Russia, Ukraine

UNIT IV UNITED STATES OF AMERICA, CENTRAL AND SOUTH AMERICA 9

An overview of the physical features, political boundaries, tourism destinations, best time to visit the
following states in USA, Central and South America and available modes of travel to theSe destinations

from India. United States of America: California, New York; Texas, Pennsylvania, Florida; Virginia,
Massachusetts, Ohio, Washington, Florida, Nevada, Georgia, Hawaii, North and South Carolina and Rhode

Island. Central America - Costa Rica, Panama, Nicaragua, Guatemala, Honduras, Belize. South America:
Peruy, Ecuador, Venezuela, Chile, Bolivia, Brazil.

UNIT V AFRICA, UAE AND AUTRALIA 9

Anoverview of the physical features, political boundaries, tourism destinations, best time to visit the

following countries in Africa, UAE and Australia and the available modes of travel to these destinations
from India.

Africa: Kenya, Zimbabwe, Zambia, Egypt, Mali, South Africa, Morocco, Ethiopia, Uganda, Rwanda,
Congo, Tanzania, Mauritius, Gambia. Middle East: United Arab Emirates, Israel, Saudi Arabia, Iran, Syria
, Lebanon, Jordan. Australia, New Zealand and Papua New Guinea

TOTAL: 45 PERIODS
SOURSE OUTCOMES:
U General knowledge of worldwide tourism flows

d Ability to Plan a trip to a tourism destination
REFERENCES:

l. ” 3 -
eA]an A.Lew, Colin Michael Hall, Dallen J. Timothy, World Geography of Travel and Tourism: A
glon.a] Approach, Butterworth-Heinemann, 2008.

N D° son H.: A Geography of Tourism, Mac Donald & Evans London, 1978

.CW();%}:‘; Il);*;rsce, Topics in Applied Geography, Tourism Development, Longman Scientific Technical,

~~4d Husain, Geography of India, Tata McGraw Hill, 2012. N\

" £ .




LTPC

IE GE
PPMB3PES> CULTURE AND HERITA Siogs

COURSE OBJECTIVES:

0 To provide the background of Indian culture and heritage \

. sversitiy
O To give students 4 solid foundation for understanding and managing cul;ugral diver S%
INIT Y INTRODUCTION TO TNDIAN CULTURE AND HERITAG

— . ives M
Salient features of Indian culture — socio, ethnic historical and religious perspectiv an culture,
Cultura] transition, Indjan cultural heritage.

UNIT Il CULTURAT, DIMENSIONS AND REFLECTIONS 9 T

Key elements of Indian cultural dimensions —Tangible and intangi_ble culture- D.I:’ICUISIOHS of nationg]
cultures -Distinctiveness of Indian culture in personal life, social llfe.and. work li ¢ — languages ang g
literature- Cultural trajtg under major religious background — Reflection Inarts, paintings, dance, musijc —

Ceremonies celebrations — Place of worships — Belief, attitude and perception — Museum — Special intereg
— Tourism

UNIT m1 CULTURAL MIX 9
Cultural dissimilaritjeg across world
Influence of global culture — Relatio
dimensions of organizational cultyr

- écross nation; Major issues — challenges to hospitality industry,
nship between national culture and organization, structure; Inte

€; Impact on personal and work life — Impact on tourist.
UNIT IV CROSS CULTURAL MANAGEMENT 9 '

Frameworks of cross cultural management- Cultural shock and acculturation- Cross- cultural training-

Managing multicultural teams- Cultural negotiations- Global leadership and motivationa] issues-Cultyra]
differences in ethics and decisjon making -

UNIT Vv GLOBAL APPROACH 9
UNESCO - criteria, fairs and festiv

Inationg]

als, funding; committee an

d convention, reporting and monitoring,
approved heritage sites—challenges, Impact of IT, Trends,

TOTAL: 45 PERIODS

COURSE OUTCOMES:
W
U The learners are competent to explain how different nationa

0 The individuals and groups in socialand business settings,
REFERENCES:

l.Fr. Allchin, Conservation of Indj
2. David C. Thomas, Cross-cultur

3. S.M.Dewan, Corporate govern or enterprises, Pears
4. G. Hofstede, Culture an izati
Collins, London, 2010,

5. Rajiv Desaj > Indian businegg culture

| cultureg can influence
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TOURISM PRODUCTS IN INDIA 3003

E OBJECTIVE

To enable the students to understand the tourist resources in India, prepare a theme based tour itinerary
4 manage the tourist destinations travel.
an -

CNIT1INTRODUCTION 9

Tourism Products: Deﬁn}tlo.n, Concept, Characteristics and Classification. Cultural Heritage of India —
gtages of evolution, continuity. Heritage - Types of Heritage Tourism, Heritage Management

Organizations.
NIT 1l NATURAL RESOURCES 9

/ i . n . - - g
Natural resources: Wildlife sanctuaries - National parks - Biosphere reserves — Back water Tourism -

Mountain and Hill Tourist Destinations — Islands, Beaches, Caves & Deserts of India.
UNIT III TOURISM CIRCUITS 9

Major tourism circuits of India: Inter State and Intra-State Circuits - Religious Circuits - Heritage Circuits -
wildlife Circuits.

UNIT IV MANMADE DESTINATIONS AND THEME PARKS 9

Manmade Destinations: Locations of Adventure sports - Commercial attractions - Amusement Parks —
Gaming - Shopping - Live Entertainments - Supplementary accommodation - House boats — Tree houses -
Home stays - Tourism by rail - Palace on wheels - Zoological and Botanical Garden.

UNIT VCONTEMPORARY DESTINATIONS IN INDIA 9

Places and Packages for Ecotourism, Rural Tourism, Golf Tourism, Medical Tourism and Pilgrimage
Tourism - Camping Tourism.

TOTAL: 45 PERIODS

COURSE OUTCOMES:

0 The students would be able to understand the needs of the tourists and manage their destination

requirements.

REFERENCES:

. S.P. Gupta (2003), Cultural Tourism in India, Indraprastha Museum of Art and Archaeology, New Delhi.
2.Jacob, R. (2012). Indian Tourism Products. Abhijeet publications.

3. Hussain. A . K (2000). The National Culture of India. National Book Trust, New Delhi.

. Sahai, S, (2006), Indian Architecture: Hindu Buddhisﬁ and Jain. Prakash Books.

3. The Gazette of India: History and Culture, Vol.2

3 Incredible India website and Tourism websites of individual states like Tamilnadu, Kerala, etc._

(5
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ACCOMMODATION AND HOUSE KEEPING LTPC

PEMBITES MANAGEMENT 3003

—_
COURSE OBIJECTIVES:

U To study the flow of activities and functions in lodging operations. , i
: ffice an
] To make the learner to understand about the operation and the management of front o e
Housckeeping departments in hotels.

\.
lINlT I INTRODUCTION 9

: — e
Hotel Industry — Classification of hotels — Other types of lodging — Types of rooms — Tariff Plans — Dutieg
& Responsibilities of front office personnel — Inter-department coordination. e -y
UNIT IT FRONT OFFICE MANAGEMENT 9

Room Reservation — Types of reservation — Front office accounting — Registration — Lobby and well desk

operations — Guest Services — Settlements — Safety & Security — Night Audit - Yield Management —
Budgetary Control.

UNIT III HOUSE KEEPING MANAGEMENT 9

Importance of housekeeping — Departmental Structures — Coordination with other departments — Duties &

Responsibilities of Executive housekeeper, Asst. Executive house keeper, floor supervisor, room attendant
— House Keeping Control desk.

UNIT IV HOUSE KEEPING FUNCTION 9

Linen & Uniform — Laundry: Equipment, detergents, Stain removal, Laundry Process flow — Sewing —

Cleaning Practice: Equipment, Cleaning agents, Cleaning methods — Pest Control — Public area cleaning
and maintenance. :

UNIT V INFRASTRUCTURE MANAGEMENT & OTHER SOURCES 9%

Elements of Interior Decoration & Design — Colours — Furniture — Floor — Lighting — Floral art — Textiles —
Carpets — Catering Services — Wellness & Fitness Services — LCISUI‘C & Travel Serv1ces — Busmess
Services — Concierge services - Innovative ideas. g

TOTAL: 45 PERIODS
COURSE OUTCOMES: \ ) ' h NI VT A T
O The learners shall be competent in handling Front Office and Housekeeping management operations.

O The learners will be equipped with knowledge on a wide range of front office and housekeeping tasks
and situations in a commercial environment.

REFERENCES:
1. James , Hotel Front Office Management, 5th Edition, Wiley, 2014.

— ]

2. SudhirAndrews.Text book of Hotel Housekeeping Management & Operations, Tata Mcgraw Hill, 2008.
3. JatashankarR.Tiwari, Hotel Front office & Operations management, Oxford University Press, 2009.

4. Anutosh Bhakta. Professional Hotel Front Office Management. Tata McGraw Hill 2012.

5. Ahmed Ismail. Front Office Operations and Managemernt. Cengage Learning.

6. Raghubalan and SmriteeRaghubalan. Hotel Housekeeping Operations and Management. Second Edition.

Oxford 2007.

7. Casado, M. Housekeeping Management. John Wiley and Sons, Inc.2 nd edition, 2011.
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TRAVEL MEDIA AND PUBLIC RELATIONS
3003

CTIVES:

OBJE
(OUI? —iate inth
o

"0”
cla part and equi
h1

¢ understanding of travel media and its role in tourism promotion through public

p the students with practical know-how on travel writing and dynamics of making of

v elogt ;‘leoRI CAL UNDERSTANDING OF MASS MEDIUMS 9

a — Global and Indian context, Advent of printing; British and American streams of

“of print mcdl
of world mass media -- Sky Invasion, Newspapers and Globalization, Role of Travel

w«““ [MUNICATION MESSAGE AND ITS CONSTRUCTION 9

T II COl\
successful message; Ethics, Standards and Practices; Relevance of effective messages,

ctation of cues; How and what you communicate; Self-awareness in travel communication —Power
et aae/words, Organization — converting information into convenient understandable messages,
how easily the thoughts of the source is organized for the receiver to interpret it correctly

]dtd of @

1 meQS

In [erpretatlon

T T TRAVEL WRITING 9

Jews Worthiness of developed Ideas; Writing Travel Pieces; Writing and Submitting Stories for Travel
d Short Pieces, Travel Magaz nes, Travel Newsletters, Travel and Guide Books;

\lediums; Articles an
rravel REVIEWS; the Internet; Coffee Table Boo ies; Preparmg Scnptsfor Travel Programs;

ronducting Interviews; Visual support : =
UNIT IV GENERAL INTRODUCTION TO! PUBLIC RELATIONS 9

mblic Relations Fundamentals — Deﬁn1t1ons Practlces Strengths -Duties and respon51b111t1es of a Public
<Jations manager, Code of ethics, Emergence of Public Relations —from ancient times to Modern- the

hanging role of PR. Grunig and Hunt’s four models Publlc Relatlons in’ India — a lnstorlcal perspective-
e and post independence era- l1beral1sed economy and corporate -PR i m Indla growth ;and challenges

INITV ROLE OF PUBLIC RELATIONS 9% 4
Sandard PR Tools and Most Common Travel/Toumsm PR 'gTools PR at Hotels and Lodgmg
Ssablishments, Restaurant Public Relations, Transportation Public Relatlons Destination and Tourist

itraction PR, What Travel and Tourism Employers Should Understand About PR
T0TAL: 45 PERIODS ' '
(OURSE OUTCOME:

_The students will understand about Travel Media and Public Relationsfield.

REFERENCES :
Seema Hasan, Mass Communication Principles and Concepts, 2nd Edition, CBS Publishers &

)islributors Pvt Ltd, 2016
"Dennis E. Deuschl, Travel and Tourism Pubhc Relations — An Introductory Guide for Hospitality

‘d“agCrS Routledge, 2011
Keval J, Kumar, Mass Communication in India, 4th Edition, JAICO Publishing House, 2010

AnnalmulalMurguan Tourism and Public Relations, Kalpaz Publications, 2013 —
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PPMB3PES6 TOUR OPERATIONS 3003

—]

COURSE OBJECTIVE: : ki
U To make the students knowledgeable in tour operations and its rclated documcntat19n. The studct'n will
study the tour preparation, marketing tour products and the role of guides and escorts in tour operations,

i |
UNIT I TOUR INDUSTRY 9 :
Tour operations business — definition, evolution; Types of tours — inbound, outbound, escorted, guided,

types of package tours and operators; factors affecting tour design and selection; Tourism mtc.:rmcdlaflcs 3
mass-market package holidays, specialist tour operators, domestic & international, collaborative tourism,

UNIT I1 ITINERARY PREPARATION 9

Itinerary Preparation -meaning, types, Resources and steps of preparation, Do’s and don’ts of itinerary
preparation; Tour Formulation and Designing Process - Starting of tour operations business, departments of
tour operations, tour departure procedure, activities.

UNIT Il TOUR OPERATIONS BUSINESS 9

Tour operations process, research, planning, costing, costing elements; Tour operations business — role,
relevance, tour operational techniques — Booking a tour, reservations, hotel booking procedures, boarding
bus/coach, emergency procedures, finance details, travel insurance, Foreign Exchange, Cargo,
documentation, féoa‘and Hévefages; 'tféfpgportation delays; Recognition - IATA Accreditation -
Recognition from Government; Travel trade organizations — Objectives, activities and functions.

UNIT IV MARKETING AND PROMOTION OF TOUR9 . :

'| Marketing and promotion of tour — marketing strategies of tour operation business, tour brochure, how to
prepare a tour brochure, items to be included in tour brochure, tools used to market tour packages, Indian
and world tourism day; Promotion of Tour Operation - Mix and Media, Types of media, Selection criteria;
Tour Pricing - Calculation of Tour Price - Pricing Strategies. . § X
UNIT V GUIDING AND ESCORTING 9 |- B

Guiding and escorting — meaning, concepts, golden rules ofguiding, glifft;rgnce Qet\yeeq guide and escort,
skills, responsibilities of guides, interpreting sites, escorts, personal\liygiéﬁesj é;obﬁi‘hg‘:;’pi'e," post, and
during tour responsibilities, checklist, safety and security, insurance, first aid, emergency handling, leading
a group, code of conduct.

TOTAL:45 PERIODS
COURSE OUTCOME:;:

U The students will have good learning on tour operations. They can prepare andmarket tour itinerary.
They will know the importance of tour operators, guides and escorts.

REFERENCES:

1. K. Bhatia, Business of Travel Agenc

2. JagmohanNegi, Travel Agenc
Distributors, 2006.

Ehingm s

y & Tour Operations Management, Sterling Publishers, 2012.
y and Tour Operation Concepts and Principles, Kanishka Publishers &

» The Business of Travel: Agency Operations and Admini
Macmillan/McGraW-Hill, 1991.

5. SunetraRoday, Archana Biwaland Vandana Joshi Tourism: O i
. . ’ ) : Operations and M
University Press, 2009 p anagement, Oxford

t]
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MEDICAL TOURISM LTPC
3003

- OB " .
RSP s of global health care practices and strategics for marketing an ications in |
ol L overview g : g communications in
v ‘ﬁcm on international tourists.
11 fOCUS
. \\'llh

gn
odia ¥ I\TTRODUCTION TO HEALTH CARE IN INDIA 9
qrih

(N Review - Health care scrvices: Level & Types — Disease burden - Public Services in India -

msl*‘”cn \h care sector growth: a retrospective & road ahead— Pharmaceutical, Biotechnology - Health
e ]wnrim"d“g and delivery of health services: Issues & Challenges.
~C- e

rane
e EDICAL TOURISM 9
NIt ology Genesis and growth of Medical Tourism - benefi

Dk ts of medical tourism, Factors

(.oncd?ii’]'c for growth of health and medical tourism. Medical Tourism Business- Global medical tourism
s on: stakeholders, countries promoting medical tourism — Health and Medical Tourism markets at
scenants

:v ob [ level.
Iﬂ; I MEDICAL TOURISM PRODUCT AND PACKAGE 9
lu

ors and Steps for designing product and tour package, development, issues and considerations,
F\a rovals and formalities, Pre-tour arrangements, tour operations and post-
= laiming Health Insurance

tour management, Health
psurance, C , ‘ :

INIT IV LEGAL ASPECTS OF MEDICAL TOURISM 9 o

Certification and Accreditation in health and medical tourism, Ethical, legal, economic and environmental

sues in health and medical tourism. An Introduction to National Accreditation Board for Hospitals &
Healthcare (NABH) and Joint Commission International (JCI). RN

(NIT VMEDICAL TOURISM IN INDIA 9

centres/Destinations, Current and futuristic trends, Potentials, Tssues and'Challenges, Trouncing the
‘hallenges, Government Support. : .

TOTAL : 45 PERIODS
(OURSE OUTCOME:

e %

- The students will have an overview of contemporary tourism practices and global perspectives.
REFERENCES:

L MilicaZ. Bookman Karla R. Bookman, Medical Tourism in developing countries, palgrave Macmillan
m 2007.

4 Pruthi, Medical Tourism in India , Arise publishers & Distributors, 2006

*RNCOS, Opportunities in Medical Tourism in India(2007), RNCOS E-Services Pvt. Ltd., 2006.

* Michael D, Horomitz Jeffrey A. Rosensweig, Medical Tourism — Health Care in The global economy
Trends), American College of Physician Executive, 2007.

- Sonal Kulkarni, Medical Tourism in India, Book Enclave, 2008

{‘ . .
.’,'U]Gﬁle”” Cohen, Patients with Passports: Medical Tourism, Law, and Ethics, Oxford University Press,
13

—
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